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Read  it  and  weep, 
KiiTlie  Washington  Post 
■^^Newsday^ 

E  aThe  NewYbric  Times 
K  oThe  Wall  Street  Journal 


ChkogoTribune 
The  Boston  Globe 
The  Los  AngelesThnes 
NewTbrkPost 
The  Miami  Herald 


Advertising  Age  asked  media  executives  from  six  major  ad  agencies  what  the  hot  properties 
and  big  media  winners  will  be  for  1987.  In  the  newspaper  group  the  winner  was  USA  TODAY, 
the  nation's  No.  1  newspaper!  And  the  year  has  just  begun. 


TODAT 


THE  ADVERTISING  MIGHT  OF  USA  TODAY 


‘BBDO«  Now  York;  Bozall,  Jacobs,  Kenyon  A  EckhortH.  New  York;  CompbelUEwold  Co.,  Warren,  Michigan;  Cunningham  A  Wabh,  New  York; 
DFS  Dorland,  New  York;  William  Esty  Co.,  New  York 
Source:  Ad  Age — November  17, 1986  SMBB1986 
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Print  Marketing 
Concepts  allowed  us 
accomplish  our  goal 


“Our  goal  at  The  Mobile  Press 
Register  is  to  give  our  readers 
the  most  complete,  accurate, 
and  up-to-date  television 
listings  information  available. 

“In  August  of  1986,  we  made 
the  change  that  allowed  us  to 
accomplish  our  goal.  We 
entered  into  an  agreement  with 
Print  Marketing  Concepts  for 
the  sales  and  production  of  our 
weekly  television  magazine.  The 
difference  in  reader  approval/ 
acceptance  and  advertising 
support  has  been  exceptional; 
a  tribute  to  the  quality  of  the 
product,  and  the  professional¬ 
ism  of  PMC’s  management  and 
sales  staff. 

“In  Mobile  we  are  delighted 
with  our  association  with  Print 
Marketing  Concepts.” 


J.  Larry  Wooley 
Local  Advertising 
Sales  Manager 
The  Mobile  Press  Register 


You  can  give  your  readers  what  they’re  looking  for  /  | ;  m  \  "  V/ 

in  a  weekly  television  magazine  too,  with  the  help  of  f  m' 

PRINT  MARKETING  CONCEPTS.  1  I  f 

PMC  is  the  acknowledged  leader  in  sales  and  I  I  ^  | 

production  of  weekly  TV  magazines  for  newspapers.  /  f 

We  give  your  readers  the  most  comprehensive  /  [  -i 

TV  magazine  available,  complete  with  the  most  /  i 

accurate  and  up-to-date  listings  from  TRIBUNE  L  ' 

TV  LOG.  You  choose  the  format  you  want  with  ■■■nr-  -y 

rolling  logs  and  multi-line  grids.  '  * 

PMC  is  the  only  company  that  will  give  you  an  ^ 

alphabetized  cable  TV  movie  listing,  a  comprehensive  weekly  sports  breakout,  and 
for  your  late-night  viewers,  a  night-owl  grid.  Your  television  magazine  will  be  customized  to  meet 
the  requirements  of  your  market  and  have  a  seven-day  shelf  life  for  your  advertisers. 

Let’s  talk  more  about  PMC’s  innovative  sales  strategy,  your  editorial  needs,  and  the  actual 
profit  for  your  newspaper.  Call  Charles  Dye,  Mona  Stewart  or  Jack  Minch  at 
(713)780-7055  and  hear  how  PMC’s  program  can  benefit  your  newspaper. 


PRINT  MARKETING  CONCEPTS 

3100  Wilcrest  •  Suite  197 
Houston,  TX  77042 
(713)780-7055 
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in 

INAME? 


The  finest  advertising  sales  professionals 
in  the  world. 

We  congratulate  all  of  the  professionals  of  INAME,  the 
International  Newspaper  Advertising  and  Marketing  Ex¬ 
ecutives.  on  your  Winter  1987  Sales  Conference.  Janu¬ 
ary  25-28.  at  The  New  Fontainebleau  Hilton  Resort  in 
Miami  Beach. 

Your  dedication  to  the  newspaper  advertising  industry  is 
evident  and  greatly  appreciated. 

Welcome  to  Miami! 


The  Spanish-language  Daily  Newspaper 
Founded  July  4. 1953 


Diario  Las  Americas 
2900  N.W.  39th  Street 
Miami.  Florida  33142-5193 
(305)  633-3341 


Represented  nationally  by: 

Cresmer.  Woodward.  O'Mara  &  Ormsbee.  Inc.  (CWO&O) 
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FEBRUARY 

I- 3 — SNPA  Editorial  Clinic,  Ritz-Carlton/Buckhead  Hotel,  Atlanta. 

6-11 — Southern  Classified  Advertising  Managers  Association,  Conference, 
Hyatt  Regency,  Savannah,  Ga. 

8-12 — National  Association  of  Printers  &  Lithographers,  Top  Management 
Conference,  Registry  Resort,  Naples,  Fla. 

12-14 — Arkansas  Press  Association,  Winter  Convention  and  Trade  Show, 
Arlington  Hotel  and  Spa,  Hot  Springs. 

12-15 — California  Newspaper  Publishers  Association,  Hyatt  Regency  Hotel, 
Monterey.  Calif. 

12- 15 — Oklahoma  Press  Association,  Mid-Winter  Convention  &  Southwest 

Graphics  Expo  87,  Lincoln  Plaza  Hotel,  Oklahoma  City. 

13- 15 — Minnesota  Newspaper  Association,  Hyatt  Regency,  Downtown  Min¬ 

neapolis. 

15-17 — Suburban  Newspapers  of  America,  Circulation  Conference,  Royal 
Orleans  Hotel,  New  Orleans. 

18- 20— Ohio  Newspaper  Association,  54th  Annual  Convention,  Hyatt  on 

Capitol  Square,  Columbus. 

19- 21 — Annual  Communications  Conference,  Developing  Leadership  and 

Power  Through  Communications,  Howard  University  School  of  Com¬ 
munications.  The  Howard  Inn,  2225  Georgia  Ave.,  N.W., 
Washington,  D  C. 

19-22 — SNPA,  Mid-Winter  Meeting,  The  Breakers,  Palm  Beach. 

21  -23 — Great  Lakes'Midstates  Newspaper  Conference,  Inc. ,  Hyatt  Regency 
O'Hare,  Rosemont,  III. 

26-27— New  England  Newspaper  Advertising  Executives  Association,  Sales 
Conference,  Parker  House,  Boston. 

26-3/1 — New  England  Collegiate  Newspaper  Association,  Lafayette  Hotel, 
Boston. 

28- 3/4 — Inland  Daily  Press  Association,  Royal  Plaza  Hotel,  Orlando,  Fla. 

MARCH 

4-7 — National  Newspaper  Association,  Governmental  Affairs  Conference, 
Hyatt  Regency  Hotel,  Washington,  D.C. 

13- 15 — Mississippi  Valley  Classified  Advertising  and  Telephone  Sales  Man¬ 

agers,  Annual  Convention,  Palmer  House,  Chicago. 

15-17 — Southern  Newspaper  Publishers  Association,  Production  Confer¬ 
ence,  Royal  Sonesta  Hotel,  New  Orleans. 

18-20 — Newspaper  in  Education  Conference,  Westin  Hotel,  Chicago. 

21- 24— Central  States  Circulation  Managers  Association,  The  Radisson, 

Indianapolis. 

23-26— Inter  American  Press  Association,  Midyear  Meeting.  Four  Seasons 
Hotel,  San  Antonio,  Texas. 

25- 27 — America  East  Conference,  Hershey  Lodge  and  Convention  Center, 

Hershey,  Pa. 

26- 29— Midwest  Circulation  Managers  Association,  Red  Lion  Inn,  Omaha. 

29- 31 — SNPA  Key  Executives  Conference,  The  Harbour  Island  Hotel, 

Tampa. 

Seminars!  Workshops!  Clinics 

FEBRUARY 

8-11 — SNPA  Foundation  Seminar,  Layout,  Design  and  Graphics,  Univer¬ 
sity  of  Florida,  Gainesville,  Fla. 

8-13 — The  Poynter  Institute  for  Media  Studies,  Writing  Center:  Writers  & 
Editors,  St.  Petersburg,  Fla. 

8-21 — The  Poynter  Institute  for  Media  Studies,  Management  Center:  Man¬ 
agement  for  Professionals,  St.  Petersburg. 

II —  NENA  Newspaper  in  Education  Committee,  Literacy  Seminar,  Hyatt 
Regency  Hotel,  Cambridge,  Mass. 

14- 20 — NACON  Winter  Sales  Seminar  and  Management  Workshop, 

Bonaventure  Hotel,  Los  Angeles. 

22- 25 — NCAMA,  Managing  the  Classified  Department,  Marriott  Hotel, 

Worcester,  Mass. 


MARCH 

1-4 — SNPA  Foundation  Seminar,  Economic  Development  in  the  Rural 
South,  Natchez  Eola  Hotel.  Natchez,  Miss. 

15-20— The  Poynter  Institute  for  Media  Studies,  Writing  Center:  Copy  Edi¬ 
tors,  St.  Petersburg. 


Vol.  120,  No.  04,  January  24, 1987:  Editors  Publisher,  The  Fourth  Estate  (ISSN:0013-094X) 
is  published  every  Saturday  by  the  Editor  &  Publisher  Co.  Editorial  and  business  offices  at  1 1 
West  19th  Street.,  New  York,  N.Y.  1001 1 .  Cable  address  “Edpub,  New  York.’  Second  class 
postage  paid  at  New  York,  N.Y.  and  additional  mailing  offices.  Printed  at  Hughes  Printing  Co.. 
East  Stroudsburg,  Pa.  18301 .  Titles  patented  and  registered  and  contents  copyrighted  1986 
by  Editor  &  Publisher  Co.,  Inc.  All  rights  reserved.  Annual  subscription  $40.00  in  the  United 
States  and  possessions,  and  in  Canada.  All  other  $75.00. 

Postmaster:  If  undelivered,  please  send  form  3579  to  Editor  &  Publisher  Co.,  1 1  West  1 9th 
Street,  New  York,  N.Y.  10011 

EDITOR  &  PUBLISHER  for  January  24, 1987 


2 


Publishers  on  Parade 


Why  does  Jack  Harrison  distribute 
Parade  in  all  of  his  Sunday  newspapers? 


“As  important  as  The  New  York  Times  with  its  own 
Sunday  magazine  is,  so  are  each  of  the  14  other  Sunday 
papers  in  the  group.  And  for  them,  Parade  provides  a 
fine  Sunday  magazine.  It’s  a  magazine  with  strong  editorial 
strengths,  a  kind  of  strength  that  helps  build  readership. 

“The  talent  of  Parade’s  nationally  recognized  authors 
and  the  genius  of  Lloyd  Shearer,  writer  of  Walter  Scott’s 
Personality  Parade  and  Intelligence  Report,  along  with 
Parade’s  variety  of  other  editorial  features,  develops 
reader  loyalty  and  is  a  constant  aid  to  our 
growing  circulations. 

^  “Yes,  Parade  brings  an  extra  dimen- 

sion  to  14  of  our  papers,  a  dimension 
PIc  that’s  in  keeping  with  the  style, 

i.  traditions,  and  standards  of 

The  New  York  Times 
Magazine  itself.” 


JACK  HARRISON 
Group  President 

N.Y,  Times  Regional  Nev/spaper  Group 


Featured  m  297 


ery  Sunday. 


For  information  on  why  Parade  is  important 
in  major  markets,  contact  Carlo  Vittorini  at 
(212)  573-7111,  and  talk  publisher  to  publisher. 


O  1987  Parade  Publicalions,  Inc  All  nghls  reserved 


E&P  Research, Inc. 

Market  Research 
for  the 

Newspaper  Industry 


Why  buy  research 
to  let  it 
gather  dust? 

Let  E&P  Research,  Inc. 
show  you 
how  to  convert 
data  into  dollars. 


Modest-sized  newspapers 
need  reliable  information  to 
compete  for  the  advertising 
dollar  in  an  increasingly  complex 
media  environment. 

E&P  Research,  Inc.  has 
developed  a  unique  system  for 
minimizing  the  cost  of  research 
through  surveys  that  are 
standardized  and  yet  tailored  to 
your  individual  needs.  And  our 
services  don’t  end  with 
statistics  ...  we  help  you  to 
interpret  and  make  the  most  of 
the  research  data. 


Accurate,  affordable 
research 
that  works. 

E&P  Research,  Inc. 

P.O.  Box  #  396 
Spring  House  Square 
Spring  House,  Pa.  19477 
809  North  Bethlehem  Pike 
(215)  643-9350 


The  4th  Estate 


By  Doug  Borgstedt 


About  Awards 


Publisher  of  the  Year.  Everett  E.  Bey,  publisher  of  four 
weekly  newspapers  in  Plumas  County  and  two  in  Lassen 
County,  was  name  publisher  of  the  year  by  the  California 
Press  Association. 

DeWitt  honored.  Western  Newspapers  Inc.  has  named 
Blake  DeWitt,  publisher  of  the  Prescott  (Ariz.)  Courier 
and  Prescott  Valley  Tribune,  its  publisher  of  the  year  for 
1986. 

ANPA  Pacemakers.  The  American  Newspaper 
Publishers  Association  Foundation  has  announced  its 
Pacemaker  Awards  honoring  high  school  and  college 
newspapers.  The  National  Scholastic  Press  Association 
and  the  Associated  Collegiate  Press  also  sponsor  the 
awards. 

The  high  school  winners  are;  Union  Street  Journal, 
Cherry  Creek  High  School,  Englewood,  Colo.;  C/e«;7/g/?/, 
Clearwater  High  School,  Clearwater,  Fla.;  The  Buzz, 
Bonneville  High  School,  Idaho  Falls,  Idaho;  Lance,  West- 
side  High  School,  Omaha,  Neb.;  and  Statesman,  Wood- 
row  Wilson  High  School,  Portland,  Ore. 

The  college  winners  are:  Metropolis,  Miami-Dade  Com¬ 
munity  College,  Miami,  Fla.;  MATC  Times,  Milwaukee 
Area  Technical  College;  The  Crimson  White,  University 
of  Alabama;  The  Maroon,  Loyola  University,  New 
Orleans;  Kentucky  Kernel,  University  of  Kentucky,  Lex¬ 
ington;  and  The  State  News,  Michigan  State  University, 
East  Lansing. 

Golden  Hammer  winner.  The  Sattinaw  (Mich.)  News 
won  a  Golden  Hammer  Award  from  the  National  Associa¬ 
tion  of  Home  Builders  for  its  series  “Vanishing  Neighbor¬ 
hoods”  on  housing  decay  in  the  central  Michigan  city. 

NPF  to  honor  Rosenthal.  A.M.  Rosenthal,  formerexecu- 
tive  editor  of  the  New  York  Times  and  presently  a  colum¬ 
nist  for  the  newspaper,  will  receive  the  National  Press 
Foundation's  award  for  distinguished  contributions  to 
journalism  Feb.  25  in  Washington,  D.C. 
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‘When  I  see  the  ACB  logo 
in  a  newspaper's  listing, 
I  know  my  ad  checking 
will  be  a  cinch." 


JACK  COHEN, 

Vice  President 
Director  of  Print/ 
Outdoor  Media  Buying, 
D  D  B  NEEDHAM 


“Each  day,  we  get  a  package  v 

from  ACB.  One  package  that  / 

has  our  tearsheets  from  as  / 

many  as  1,700  ACB  newspapers.  ^ 

It’s  neat,  easy  and  quick.  Imagine  ^  N.  '  ^  ^ 

the  time  it  would  take  my  staff  to  open  ^ 

envelopes  and  sort  tearsheets  from  each  of 
those  papers  individually.  ^ 

That  s  why  I  know  we  II  save  time,  money  and  a  lot 
of  headaches  when  I  see  the  ACB  logo  over  a  paper’s  listing 
in  Standard  Rate  and  Data.  We  know  that  paper  will  fit  right  ^ 

into  our  ad  checking  system. 

“And,  if  I  ever  need  extra  tearsheets,  I  know  I  can  give  ACB  a  call.  Two 
minutes  to  reach  1,700  papers?  I’d  say  that’s  a  well  placed  call.” 


For  more  information  about  ACB's  Checking  Proof  service,  call 
your  nearest  ACB  office  today. 


SANTA  ROSA,  CA 

707-57H-:iH00 


ORLANDO,  FL 

liO.'i-SSS^BSO 


TEMPE,  AZ 

fi02-4;t8-2320 


COLUMBUS,  OH  MEMPHIS,  TN 

614-861-6000  901-!526-:i281 


NEW  YORK,  NY  CHICAGO,  IL 

212-68.6-7300  312-648-0,600 
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Now  you  can  have  both  with 
the  new  Goss®  Colorliner'“ 
press.  Paging  and  color  flexi¬ 
bility — unmatched  by  any 
other  double-width  offset 
press — combined  with  opti¬ 
mum  R.O.P.  print  quality.  With¬ 
out  having  to  make  a  choice. 
Even  in  the  future,  when  the 
Colorliner's  modular  design 
accommodates  your  changing 
production  requirements. 

In  its  unique  four-high  verti¬ 
cal  arrangement  with  its  short 
couple-to-couple  web  lead, 
the  Colorliner  can  print  process 
color  on  every  page  of  a  sec¬ 
tion,  including  the  front  page. 
Without  the  setoff  associated 


1 
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with  unit-to-unit  compensa¬ 
tors  and  common  impression 
cylinders.  Without  reversing 
couples.  And  with  reduced 
need  for  angle  bar  and  bay 
window  leads.  Thismakes 
the  four-high  arrangement — 
particularly  with  optional  third- 
form  rollers  in  the  printing 
couples — well-suited  to  pro¬ 
duce  Sunday  preruns  and  four- 
color  advertising  inserts. 

The  Colorliner  can  be 
i  nsta  I  led  with  4/4, 4/2 , 4/ 1 ,  i 
3/1, 2/1  or  whatever  cylinder  , 
arrangement  you  need  today. 
And  its  flexibility  extends  into 
tomorrow  to  meet  new  pagi¬ 
nation  and  color  requirements. 


Four  vertical  units.  Each  with  two  print¬ 
ing  couples.  To  combine  optimum  off¬ 
set  quality  with  the  capability  to  print 
process  color  on  every  page  of  a  section. 
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NOT  BTHBt/OR.  ANYMORL 


The  75,000  cph  Colorliner 
has  a  number  of  other  out¬ 
standing  features  to  maximize 
print  quality  and  productivity. 
Slow-speed  Goss  Injector®  or 
open  fountain  inkers.  Water- 
down-first,  direct-to-plate 
dampening  systems.  Narrow- 
gap  lockup.  Presetting  and 
sequential  startup.  A  new  run¬ 
ning-belt  RTP  for  45"  rolls. 
Options  include  a  50"  running- 
belt  RTP,  automatic  webbing  in 
vertical  arrangements  and 
heavy-duty  3:2  160-page 
Sovereign'"  and  80-page 
2:3:3  jaw  folders. 

The  Colorliner  is  available 
with  new,  user-friendly  press 


control  and  information 
systems.  The  menu-driven 
Advanced  Press  Control 
System  provides  all  the  advan¬ 
tages  of  automation :  touch¬ 
screen  input;  feedback  on  ink 
zone,  registration,  compensa¬ 
tor  and  web  tension  controls; 
preset  individual  ink  and  water 
^curves;  and  automatic  sequen¬ 
tial  startup. 

The  Production  Information 
Control  System  counts  papers 
and  shuts  presses  down  at  pre¬ 
selected  counts,  generates 
customer-formatted  reports 
and  can  collect  historical  data 
for  up  to  a  year. 

Paging  and  color  flexibility. 


It's  not  either/or  anymore  with 
the  unique  Goss  Cotorliner 
press. 

For  more  information,  con¬ 
tact  Goss  Newspaper  Products, 
Graphic  Systems  Division, 
Rockwell  International, 

3100  South  Central  Avenue, 

,  Chicago,  Illinois  60650. 

Or  phone  312-656-8600. 

) 
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Rockwell  International 


...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Pubiisher  Pubiisher,  Chairman  of  the  Board,  1912-1959 


Another  UNESCO  boondoggle 

The  repudiation  of  a  UNESCO-sponsored  news  agency  by  the 
press  of  Latin  America  is  further  proof  that  the  complaints  about  the 
alleged  inadequacies  of  the  four  major  international  news  services  by 
some  Third  World  nations  plus  those  of  the  Soviet  bloc  have  been 
propaganda,  pure  and  simple,  designed  to  foster  the  will-o’-the-wisp 
“New  World  Information  Order.” 

Ten  years  ago  in  1976,  at  an  Inter-Governmental  Conference  on 
Communication  Policies  in  San  Jose,  Costa  Rica,  UNESCO  proposed 
creation  of  a  regional  news  agency.  Five  years  later  the  idea  was 
adopted  by  the  Latin  American  Economic  System  (SELA)  and  with 
the  backing  of  10  Latin  American  governments  the  Latin  American 
Special  Services  News  Agency  (ALASEI)  was  born  in  1985. 

A  declaration  of  Oct.  10, 1983,  said  the  agency  was  created  because 
of  “the  region’s  need,  which  impose  the  urgency  of  designing  and 
establishing  participatory  methods  and  multinational  formulas  that 
contribute  to  the  reaffirmation  of  its  sovereignty  and  independence, 
consolidation  of  the  process  of  decolonization,  cooperation  and  in- 
tegi’ation.” 

With  those  high-sounding  words,  UNESCO  budgeted  annual  re¬ 
venues  of  $1,645,000  for  the  news  agency.  But  less  than  a  third  of  the 
governments  came  up  with  their  agreed  financial  quotas  and  more 
than  85%  of  the  newspapers  and  radio  stations  of  Latin  America 
refused  to  buy  the  news  service.  So,  last  fall,  ALASEI  started 
issuing  a  weekly  newsletter  (Latin  American  Week  or  Seniana  Lati- 
noamericana)  for  a  little  over  $150  a  year. 

The  major  problem  of  the  news  service,  of  course,  was  its  govern¬ 
ment  sponsorship.  The  press  of  the  world,  when  allowed  to  make  a 
choice,  doesn’t  want  government  propaganda  dished  up  to  it  like  this 
in  the  guise  of  “news”  any  more  than  the  Latin  American  press  did. 

Attack  on  censorship 

As  with  all  clarion  calls  to  action,  ringing  declarations,  and  stirring 
proclamations,  results  must  still  depend  upon  implementation. 

The  “Declaration  of  London,”  adopted  at  the  conference  on  cen¬ 
sorship  in  London  last  weekend  as  a  challenge  to  the  censors  of  the 
world,  is  all  of  those  things  —  clarion,  ringing,  stirring  —  but  imple¬ 
mentation  of  the  action  program  adopted  is  not  spelled  out  clearly. 

Who  is  to  raise  the  “fund  against  censorship”  and  compile  the  list  of 
lawyers  qualified  and  willing  to  participate?  Who  will  operate  the 
“censorship  hot  line,”  create  the  public  service  ads,  organize  the 
“early  warning  system”  and  plan  the  journalistic  missions  of  inves¬ 
tigation? 

The  implication  is  that  the  World  Press  Freedom  Committee  will 
do  it.  Certainly,  it  is  the  most  qualified  and  the  best  constituted 
organization  to  handle  it.  It  will  probably  get  the  assignment.  But  it 
will  need  help  financial  and  otherwise.  It  must  have  the  complete 
cooperation  of  the  five  international  organizations  that  co-sponsored 
the  London  meeting.  If  they  put  their  memberships  and  their  re¬ 
sources  behind  WPFC,  the  action  program  spelled  out  in  the  “Dec¬ 
laration  of  London”  can  become  a  reality. 
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Letters  to  the  Editor 

Complains  about  Rose  Bowl  accreditation  process 


The  Legislature  of  California  is  not 
the  only  organization  in  that  state  that 
operates  with  more  than  one  defini¬ 
tion  of  a  newspaper. 

Your  editorial  of  Dec.  20,  1986, 
took  exception  to  the  libel  protection 


Clarification 

In  your  publication  of  Dec.  27 
under  News/Tech  (page  22)  an  error 
was  made  that  needs  to  be  corrected. 

The  error  was  at  the  start  of  para¬ 
graph  4  which  read:  "The  Future  of 
Advertising  Committee’s  Classified 
Technology  sub-committee  .  " 

It  should  have  said:  “The 
ANCAM-Standardization  sub-com¬ 
mittee  for  remote  entry,  headed  by 
Marvin  Veal  of  the  DaUa.s  (Tex.) 
Morning  News,  made  up  etc  .... 

C.  Dean  Welch 

(Welch  is  vice  president,  group  clas¬ 
sified  advertising,  New  York  Times 
Regional  Newspaper  Group.) 


extended  to  certain  newspapers  by 
the  state’s  legislature.  Those  respon¬ 
sible  for  access  to  the  Rose  Bowl 
game  Jan.l  also  have  a  strange  view 
of  the  rights  of  the  press. 

I  wrote  the  Tournament  of  Roses 
Committee  on  Nov.  2,  1986  and 
requested  an  application  for  press  and 
photo  credentials  for  the  game.  I  was 
to  be  in  Los  Angeles  the  first  week  of 
January  and  wanted  to  bring  our  read¬ 
ers  local  coverage  of  a  national  event. 

Jim  Muldoon,  assistant  commis¬ 
sioner  of  the  Pacific  10  Conference 
responded  to  my  request  on  Dec.  I. 
He  wrote,  "Due  to  limited  press  box 
seating  and  an  overwhelming  demand 
for  credentials,  we  are  forced  to  limit 
issuance  of  credentials  to  those  media 
outlets  that  cover  the  competing 
teams  or  the  game  on  a  regular  basis." 

1  can  appreciate  space  demands  for 
any  media  event.  To  arbitrarily  pre¬ 
vent  a  specific  group  of  media  outlets 
from  access  to  the  event,  however, 
without  even  the  benefit  of  a  lottery 


drawing  for  a  percentage  of  the 
passes,  is  out  of  place. 

Such  action  allows  a  private  organi¬ 
zation  that  runs  an  event  —  long  cov¬ 
ered  over  the  public  airwaves  and  by 
media  outlets  having  the  protection  of 
the  First  Amendment  —  to  place 
itself  in  a  position  of  defining  what  is 
and  is  not  a  legitimate  media  outlet. 

Also,  such  action,  in  effect,  means 
only  those  media  outlets  which  pass  a 
dollar  test,  whereby  they  can  afford  to 
cover  one  of  the  competing  teams,  the 
Rose  Bowl  game  or  buy  wire  service 
reports,  are  able  to  include  news 
coverage  of  the  event  within  their 
pages. 

I’m  not  aware  of  dollar  tests  or 
frequency  of  coverage  of  events  as 
criteria  used  in  the  Constitution  to 
define  press  freedom.  The  Pac  10 
needs  to  change  its  policy! 

Ros,s  Connelly 

(Connelly  is  editor  and  publisher 
of  the  Hardwick  (Vt.)  Gazette.) 


Offers  some  advice  to  male  sportswriters 


1  am  writing  in  response  to  Gordon 
Forbes,  veteran  football  writer  for 
USA  Today,  and  his  comment  con¬ 
cerning  the  effect  women  sportswrit¬ 
ers  have  on  locker  room  inteviews. 

Forbes:  “1  miss  the  intimacy  of  the 
dressing  room  when  the  emotion  is 
still  there.  Some  great  quotes  come 
out  of  locker  rooms." 

On  a  typical  NFL  Sunday,  male 
reporters  outnumber  female  reporters 
by  25-1  if  not  more.  A  typical  NFL 
locker  room  accommodates  45  play¬ 
ers,  plus  coaches,  trainees  and  water 
boys. 

The  presence  of  one  or  two  females 
at  most  is  not  going  to  disrupt  “the 
intimacy"  Forbes  longs  for  while  the 
players  shower  and  find  ways  to  avoid 
the  media  as  best  they  can. 

The  players  are  not  bothered  by  a 
female  doing  her  job,  but  by  the 
hoards  of  male  reporters  who  are 
unable  to  hold  an  intelligent  conversa¬ 
tion  with  the  athletes. 

As  embarrassing  as  it  was  for  me  to 
be  standing  inches  from  a  stark-naked 
John  Hannah  while  a  crush  of  report¬ 
ers  surrounded  him  during  a  New 
England  Patriots  victory  last  year, 
Hannah  never  missed  a  beat  in  relat¬ 
ing  his  story  to  one  of  the  most- 
respected  writers  in  the  business 


today,  the  Boston  Globe’s  Will 
McDonough. 

If  you  guys  would  stop  following 
each  other  around  for  fear  of  missing 
something  instead  of  following  your 
own  instincts,  you’ll  find  that  inti¬ 


macy  with  the  players. 

Valerie  J.  Vecchio 

(Vecchio  is  with  the  Syracu.se  (N.Y.) 
Post-Standard  where  she  will  be  cov¬ 
ering  Triple- A  baseball.) 


ON  MY  MIND 

By  A.M.  Rosenthal 


In  this  new  eohiinn.  a  I’ulitzer  IVize-winnini» 
Jonrnali.st  with  e.xtraordinary  e.\|H;rienee  and 
vision  writes  about  foreign  affairs,  national 
eoneerns  and  the  press. 

A..\I.  Rosenthal  ,sjx.‘nt  two  deeades  as  an  editor, 
foreign  correspondent  and  reporter  for  The 
New  ^ork  Times.  l)urinj»  the  last  nine  years  he 
was  the  paper's  exeeutix'e  editor. 

The  addition  of  his  tw  iee-weekly  eoinnientary 
to  The  New  York  Times  News  Serx  iee  makesone 
of  the  strongest  wires  ex  en  more  eomiK'llint^. 


Ebc  yeUf  JJork  eimcs 
News  Service 
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Military,  High  Tech,  and 
Government  Add  Up  To 
Record  Employment  for 
■  Metro  Harrisburg 


T he  recent  announcement  of  plans  for  a  $176  million  Eastern  Distribution 
Center  at  the  New  Cumberland  Army  Depot  and  the  arrival  of  a  new  admin¬ 
istration  at  the  state  Capitol  are  typical  of  the  events  that  keep  the  metro 
Harrisbuii;  area  thriving. 

Unemployment  of  just  4.3%  last  year  marked  a  new  low  for  this  decade. 
Few  other  metro  areas  in  the  Northeast  can  make  the  same  boast. 

This  ideal  mix  of  state,  federai  and  high  tech  Jobs  (AMP,  IBM,  DuPont, 
EDS,  Hershey  Foods)  has  provided  Harrisburg  with  a  stabie  Job  environ¬ 
ment  that  helps  move  your  goods  and  services. 

The  Patriot-News  reaches  these  buyers  every  day. 

Phone  Newhouse  Newspapers  for  details. 


Harrisburg  Patriot-News 


Represented  by  Newhouse  Newspapers 


January  24,  1987 

Every  Saturday  since  1884 _ 


Latest  Times  Mirror-sponsored  Gaiiup  Poii 

Rating  the  press 

Public’s  favorability  and  believability  ratings  of  the  press  decline, 
but  the  press  still  gets  higher  grades  than  the  nation’s  politicians 


The  latest  public  survey  by  the 
Gallup  Organization  has  found  lower 
favorability  and  believability  ratings 
for  all  institutions,  including  the  news 
media. 

The  survey  was  commissioned  by 
Times  Mirror  Co.  as  part  of  its  “The 
People  &  the  Press”  research  project. 

While  the  favorability  and  believa¬ 
bility  ratings  of  the  press  are  lower 
than  in  previous  polls,  Gallup  found 
that  the  news  media  still  outperform 
the  nation’s  politicians,  including  the 
President. 

The  public  also  continues  to  hold 
the  press’s  “watchdog”  role  in  high 
regard  and  believes  that  the  press  has 
“done  the  most”  to  bring  out  the  facts 
about  the  Iran/Contra  arms  sales. 

The  poll  found,  however,  that 
public  interest  in  the  arms  sales  con¬ 
troversy  lags  far  behind  other  major 
stories.  Only  20%  of  the  respondents 
said  they  were  following  the  Iran/ 
Contra  story  very  closely,  and 
another  47%  said  they  followed  it 
“fairly  closely.” 

In  comparison,  80%  of  the  respon¬ 
dents  said  they  followed  the  Chal¬ 
lenger  explosion  story  very  closely 
and  another  16%  said  they  followed  it 
“fairly  closely.” 

Of  those  who  followed  the  Chal¬ 
lenger  story  closely,  57%  said  news 
media  coverage  was  excellent  and 
33%  said  the  coverage  was  good.  Of 
the  67%  who  responded  they  either 
very  closely  or  fairly  closely  have 
been  following  the  Iran/Contra  story, 
only  19%  called  the  coverage  excel¬ 
lent  and  49%  called  it  good. 

The  survey  did  not  define  “very 
closely”  but  left  it  up  to  the  respon¬ 
dent  to  decide. 

Network  tv  news  and  daily  news¬ 
papers  received  believability  ratings 
of  66%  and  63%  respectively  in  the 
current  poll.  In  June  1985,  Gallup’s 
survey  put  network  tv’s  believability 
at  83%  and  newspapers  at  80%. 


Those  calling  newspapers  not 
believable  increased  to  33%  in  the 
current  survey  from  15%  in  June 
1985,  while  network  tv’s  not-believ- 
able  rating  increased  to  32%  from  1 2% 
in  the  same  period. 

But  only  52%  of  the  respondents  in 
the  latest  poll  said  President  Reagan 
was  believable.  In  June  1985,  67%  of 
the  respondents  considered  President 
Reagan  believable. 

“The  President’s  ratings  have 
decreased  to  the  point  where  about 
half  of  the  public  (46%)  feel  they  can’t 
believe  most  of  what  he  says,”  Gallup 
stated. 


Congressional  Democrats  received 
a  44%  believable  rating,  while  con¬ 
gressional  Republicans’  believability 
rating  was  41%,  Gallup  said.  Gallup 
did  not  ask  about  the  believability  of 
Congress  in  its  June  1985  survey. 

In  other  findings  relating  to  the 
President,  Gallup  said  his  “very 
favorable”  rating  has  declined  to  18% 
from  30%  in  July  1986  and  26%  in  June 
1985.  Respondents  viewing  him  as 
“mostly  favorable”  rose  from  43%  in 
June  1985  to  53%  in  July  1986  and 
went  back  down  to  43%  in  the  latest 
survey. 

Respondents  saying  they  held  a 
“very  favorable”  view  of  their  “most 
familiar  daily  newspaper”  declined  to 
19%  in  the  recent  survey  from  28%  in 
July  1986  and  25%  in  June  1985. 
Respondents  viewing  their  newspa¬ 
pers  “mostly  favorably”  have  shown 
a  slight  rise,  going  from  56%  in  June 
1985  to  51%  in  July  1986  and  back  up 
to  57%  in  the  current  poll. 


Network  news  saw  its  “very  favor¬ 
able”  rating  rise  from  25%  in  June 
1985  to  30%  in  July  1986  and  then  go 
down  to  19%  in  the  latest  survey.  But 
those  giving  network  news  a  “mostly 
favorable”  rating  went  from  59%  in 
June  1985  to  53%  in  July  1986  and  then 
to  55%  currently. 

Andrew  Kohut,  Gallup’s  president, 
stated  three  factors  contributed  to  the 
decline  in  the  press’s  believability  and 
favorability  ratings. 

“First,  news  organizations  are 
reporting  on  a  story  that  many  Ameri¬ 
cans  find  deeply  disturbing,”  he  said. 
“No  doubt  most  people  would  prefer 


not  to  believe  that  a  popular  presi¬ 
dent’s  administration  sold  weapons  to 
the  Ayatollah’s  regime,  traded  arms 
for  hostages  despite  a  strong  public 
stance  against  negotiations  with  ter¬ 
rorists  and  diverted  some  arms  sales 
profits  to  the  Nicaraguan  Contras  at  a 
time  when  Congress  expressly 
prohibited  such  aid.” 

The  public  also  feels  the  Iran/Con¬ 
tra  story  is  being  overreported,  Kohut 
continued,  and  the  news  media  are 
also  the  targets  of  a  “significant 
backlash”  among  conservatives  and 
supporters  of  the  President. 

In  the  current  survey,  42%  of  the 
respondents  calling  themselves 
“strong  conservatives”  said  the  press 
was  unfair  to  the  President.  In  June 
1985,  only  21%  of  the  “strong  conser¬ 
vative”  respondents  felt  the  press 
was  unfair  to  Reagan. 

Overall,  the  current  survey  found 
the  public  believes  the  press  is  being 
(Continued  on  pa^e  34) 


“The  public  feeis  that  in  covering  this  story,  the 
press  is  doing  the  job  it  is  supposed  to  do  — 
coiiecting  and  reporting  the  facts  —  rather  than 
seeking  to  destroy  Ronaid  Reagan’s  presidency,” 
Gaiiup  stated. 
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Dream  turns  into  nightmare 

South  Carolina  weekly  publisher  and  his  family  harassed  after  he  exposes 
town  corruption;  hostile  atmosphere  will  force  him  to  sell  the  paper 


By  Debra  Gersh 

What  started  as  a  dream  quickly 
turned  into  a  nightmare  for  Ken  For¬ 
tenberry  and  his  family. 

In  1985,  Fortenberry  left  his  posi¬ 
tion  as  executive  editor  of  the  News 
Chief  of  Winter  Haven,  Fla.,  to 
pursue  his  dream  of  owning  a  small 
community  newspaper  and  “leave 
the  rat  race  of  a  daily  newspaper.” 

He  purchased  the  McCormick  Mes¬ 
senger  in  McCormick  County,  S.C., 
through  an  ad  in  E&P,  and  he  and  his 
family  resettled  in  the  economically 
depressed,  7,800-person  county. 

One  of  the  things  that  attracted  For¬ 
tenberry  to  the  county  was  its  great 
growth  potential,  especially  develop¬ 
ment  of  the  lake  area. 

The  nightmare  began,  he  said,  dur¬ 
ing  the  second  week  in  McCormick, 
when  he  went  to  look  at  the  sheriff  s 
log  book  —  a  normal  procedure  for 
many  reporters. 

“I  was  hit  with  a  bulldozer  of 
sorts,”  he  said,  referring  to  the  abso¬ 
lute  refusal  of  the  sheriff  to  allow  the 
editor  and  publisher  access  to  the  log 
book.  Fortenberry  was  told  it  was 
none  of  his  business. 

“Essentially,  1  was  just  a  news¬ 
paperman  doing  his  job,”  Forten¬ 
berry  said. 

Not  only  did  the  newspaperman 
publish  an  article  about  the  refusal, 
but  he  also  began  to  look  into  the 
operations  of  the  sheriffs  office. 

What  he  found  —  corruption,  mis¬ 
management  and  incompetency  — 
eventually  culminated  with  the  con¬ 
viction  of  Sheriff  Jimmy  Gable  on  two 
counts  of  stealing  U.S.  government 
checks  and  converting  them  to  his 
personal  use. 

The  story  ran  on  Page  One  with  the 
banner  headline,  “Gable  Guilty.” 
Gable  was  later  sentenced  to  six 
months  in  prison,  although  the  Mes¬ 
senger  reported  that  the  ex-sheriff  is 
still  under  investigation  by  state  and 
federal  law  enforcement  officials. 

Fortenberry  also  printed  stories 
about  the  deputy  sheriff,  George 
Reid,  who  has  an  old  grand  larceny 
conviction,  and  Jack  Kewon,  the  cor¬ 
oner  who  was  appointed  sheriff  after 
Gable’s  conviction  (according  to  state 


Ken  Fortenberry 

(AP  photo) 


law),  and  who,  six  months  later,  was 
charged  with  offering  Reid  a  $1,000 
bribe  to  withdraw  from  the  Dec.  30 
sheriffs  election  primary. 

In  the  special  election  two  weeks 
ago,  Fortenberry  said  the  voters 
chose  as  sheriff  “an  ex-con  who  reads 
on  an  elementary  school  level.” 

But  unlike  cities  where  newspapers 
are  lauded  for  uncovering  govern¬ 
mental  corruption,  Fortenberry 
began  to  feel  as  if  he  were  the  crimi¬ 
nal. 


His  car  was  egged,  nails  were 
placed  in  his  driveway,  his  children 
were  harassed  in  school,  his  daughter 
was  nearly  run  off  the  road  by  another 
motorist  and  an  entire  press  run  of 
newspapers  was  stolen. 

But  possibly  the  most  severe 
harassment  came  in  the  form  of  two 
explosions,  the  first  in  the  street  near 
Fortenberry’s  house  and  the  second 
in  his  back  yard  about  a  month  later. 

“My  kids  have  probably  suffered 
more  than  anyone  else,”  Fortenberry 
said. 

His  16-year-old  daughter  has  been 
teased  and  harassed  by  classmates. 
His  9-year-old  daughter  has  been  so 
terrified  that  she  is  afraid  to  sleep  in 
her  own  bed,  after  waking,  running 
and  screaming  following  the  explo¬ 
sions. 


His  7-year-old  son  ran  from  the 
room  when  his  mother  began  to  cry 
during  an  interview  with  Cable  News 
Network,  and  asked  his  father  when 
this  will  all  be  over.  And  his  5-month- 
old  twins,  although  too  young  to 
know  what  is  happening,  were 
referred  to  in  an  anonymous  note  that 
read,  “Lay  off  the  sheriff  or  you’ll 
never  live  to  see  your  twin  babies 
potty-trained.” 

Further,  he  said,  his  children  were 
literally  harassed  out  of  private 
school  and  placed  in  public  school,  a 
move  leading  Fortenberry  to  run  for 
school  board  trustee. 

“1  felt  I  had  the  responsibility  as  a 
parent  (to  run),”  he  said. 

He  said  the  board  elections  were 
very  low-key,  non-political  and  had 
nothing  to  do  with  the  harassment, 
which  began  long  before  the  school 
board  campaign. 

Fortenberry  said  he  lost  his  bid  for 
trustee  by  12  votes  to  Don  Neal,  who 
had  been  another  contender  in  the 
sheriff  s  primary. 


People  told  Fortenberry  that  the 
first  sheriff  was  a  good  guy  and  that  it 
was  Fortenberry  who  ran  him  off. 

“We  were  treated  like  we  broke  the 
law,”  Fortenberry  said. 

“We’re  going  to  leave  as  soon  as 
we  sell  the  house,  even  if  we  have  not 
sold  the  newspaper,”  he  said.  “1 
don’t  think  I’ll  stay  in  the  newspaper 
business.  My  wife  has  encouraged  me 
to  get  out  and  do  something  else.  My 
family  has  suffered  so  much.  There’s 
no  choice  to  make  (between  family 
and  the  newspaper),  but  it’s  tough. 
I’ve  been  a  newspaperman  for  15 
years.  This  was  our  dream.” 

He  said  that  the  trouble  has  cost 
him  financially,  in  terms  of  some  lost 
advertising,  but  he  noted  that  is  out¬ 
weighed  by  the  emotional  cost  to  his 
family. 


His  car  was  egged,  nails  were  placed  in  his 
driveway,  his  children  were  harassed  in  school,  his 
daughter  was  nearly  run  off  the  road  by  another 
motorist  and  an  entire  press  run  of  newspapers  was 
stolen. 
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At  presstime,  Fortenberry  said 
neither  the  paper  nor  the  house  had 
been  sold.  He  said  the  family  will 
move  as  soon  as  possible,  even  if  it 
means  running  the  paper  long  dis¬ 
tance. 

“We  have  someone  on  the  staff 
who  could  manage  the  paper  for  us,” 
he  said,  adding  that  the  paper’s  staff 
has  also  been  harassed,  but  not  to  the 
extent  that  Fortenberry’s  family  has. 

An  ironic  note  is  that  Fortenberry 
said  McCormick  residents  look  upon 
his  family  as  outsiders,  but  he  and  his 
wife  are  both  South  Carolina  natives 
whose  families  date  back  in  the  state 
more  than  200  years. 

National  media  attention  has  not 
helped  his  position  any,  Fortenberry 
continued,  noting  that  he  has  been 
interviewed  by  other  newspapers, 
including  the  New  York  Times  and  the 
Atlanta  Journal  and  Constitution,  as 
well  as  broadcasters  such  as  CNN, 
“60  Minutes,”  and  the  “Today 
Show,”  and  he  has  been  approached 
by  offers  to  turn  his  story  into  a  televi¬ 
sion  movie. 

Dealing  with  the  media  has  not  only 
incensed  townspeople,  who  do  not 
like  the  negative  publicity  their 
county  has  received,  but  it  has  made  it 
difficult  for  Fortenberry  to  get  his 
work  done. 

“If  1  was  not  a  newspaperman  it 
would  be  real  easy  to  tell  them  (the 
media)  to  get  lost,”  Fortenberry  said. 
“But  it  is  a  good  story  and  they’ve  got 
a  job  to  do.” 

Support  from  the  South  Carolina 
Press  Association  has  been  a  consola¬ 
tion  for  Fortenberry. 

“You  feel  like  you’re  an  island. 
Even  though  you  know  you  are  doing 
the  right  thing,  it’s  not  until  your 
peers  come  out  with  support  that  you 
know  for  sure  you’re  doing  the  right 
thing.” 

Glenn  Tucker,  president  of  the 
SCPA,  is  also  editor  and  co-publisher 
of  the  triweekly  Camden  Chronicle 
Independent,  and  said  he  knows  what 
it  feels  like  to  be  harassed  for  doing 
your  job,  although  not  to  the  extent 
that  Fortenberry  has. 

“We’re  not  addressing  the  question 
of  whether  the  sheriff  or  the  deputy 
were  right  or  wrong,”  Tucker  said. 
“We  are  concerned  that  a  local  news¬ 
paperman  who  was  doing  his  job,  we 
think  responsibly,  was  harassed.” 

Tucker  further  noted  that  at  many 
smaller  community  newspapers 
public  sentiment  runs  high  when  the 
paper  gets  involved  in  reporting  con¬ 
troversial  subjects.  “We  all  get  the 
stares  and  the  anonymous  phone  calls 
and  letters,  but  not  like  he  (Forten¬ 
berry)  has  been  subject  to.” 

In  addition,  after  the  statement  of 
support  from  the  SCPA  was  publi- 
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cized.  Tucker  said  he  got  an  anony¬ 
mous  letter  from  a  woman  in  Green¬ 
wood  taking  him  to  task  and  saying  he 
was  wrong  for  supporting  Forten¬ 
berry. 

In  a  front-page  editorial,  headlined 
“County  didn’t  get  this  way  over¬ 
night,”  Fortenberry  urged  citizens  to 
fight  corruption  rather  than  accept  it 
and  commented  on  his  own  situation. 


they  ride  their  bicycles?  Will  it  be 
stolen  newspapers  or  nails  in  the 
driveway?  Will  it  be  death  threats  on 
the  telephone  or  a  bomb  in  the  middle 
of  the  night?  Will  the  next  carload  of 
hooligans  that  drives  by  our  house  be 
the  ones  that  rob  us  of  our  very 
lives?”  he  continued. 

“We  have  already  been  robbed  of 
our  spirit  and  our  dream.  We  have 
already  been  deprived  of  the  freedom 
to  enjoy  our  lives.  What  more  can 
people  ask? 

“1  had  to  fight  back  anger  last  week 
when  Judge  Simons  said  that  he 
thought  Jimmy  Gable  and  his  family 
had  suffered  enough. 

““What  about  my  family?’  I  wanted 
to  shout.  “We  are  being  treated  like 
we  broke  the  law,’”  Fortenberry’s 
editorial  continued. 

““Frankly,  I  find  it  hard  to  know 
who  your  enemies  are  in  an  environ¬ 
ment  where  so  many  people  hide 
behind  facades  of  friendliness  that 
hide  hearts  of  stone.  While  I  still 
firmly  believe  that  the  overwhelming 
majority  of  people  in  McCormick 
County  are  desirous  of  progressive, 
honest  government,  the  minority  is  so 
vocal,  so  vengeful  and  so  hateful  that 
they  seem  to  outweigh  the  majority. 

““The  crooks,  their  families  and 
their  misguided  loyal  followers  have 
succeeded  in  crippling  this  newspaper 
and  in  ruining  my  family’s  emotional 


And  his  5-month-old  twins  . . .  were  referred  to  in  an 
anonymous  note  that  read,  “Lay  off  the  sheriff  or 
you’ll  never  live  to  see  your  twin  babies  potty-trained.” 


“I  reminisced  Monday  night  about 
the  first  time  1  tangled  with  the  good 
old  boys  system  in  McCormick 
County,”  he  wrote.  ““A  friend  of  mine 
in  the  state  attorney  general’s  office 
told  me  that  1  was  fighting  an  uphill 
battle.  I  had  just  locked  horns  with 
then-Sheriff  Jimmy  Gable  and  was 
refused  access  to  his  department’s 
financial  records  and  the  county  jail 
log. 

“““You’re  going  to  have  to  drag 
them  kicking  and  screaming  into  the 
20th  century,’  he  joked.  1  had  no  idea 
how  right  he  was. 

““What  was  at  first  our  family's 
dream  of  owning  a  newspaper  in  a 
friendly  rural  community  quickly 
turned  into  a  nightmare  that  seem¬ 
ingly  has  no  end. 

““We  live  in  a  constant  state  of  fear, 
wondering  who  will  strike  next  and 
with  what  weapon.  Will  it  be  vandal¬ 
ism?  Will  it  be  speeding  and  reckless 
drivers  chasing  my  children  while 


well-being,”  he  wrote. 

““There  are  stories  that  still  need  to 
be  written  and  investigations  that 
need  to  be  conducted. 

““But  they  won’t  come  from  me 
anymore. 

““As  I  crawled  into  bed  at  2  a.m. 
Tuesday  after  praying  to  God  with  my 
wife  at  my  side.  I  said  to  myself: 
“Enough  is  enough.’ 

““1  will  no  longer  subject  my  pre¬ 
cious  wife  and  darling  children  to  fear 
and  ridicule  in  the  name  of  the  public 
good.  I  have  made  a  difficult  choice 
and  I  have  decided  that  my  family 
comes  first.” 

Washington  Times 
names  ad  agency 

The  Washington  (D.C.)  Times  has 
appointed  Earle  Palmer  Brown  as  its 
advertising  and  public  relations 
agency,  effective  Feb.  1. 
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In-county  mail  funding  threatened  in  new  Reagan  budget 


Already  facing  worrisome  second- 
class  mail  proposals  from  the  Postal 
Service,  community  newspaper 
publishers  have  received  another 
blow  from  the  Reagan  administra¬ 
tion’s  recently  introduced  federal 
budget. 

That  $  I -trillion  budget  proposes  to 
eliminate  the  $650  million  used  to 
fund  in-county  mailing  of  newspa¬ 
pers,  an  important  factor  in  easing 
somewhat  the  mailing-cost  increases 
that  have  hurt  weeklies  and  com¬ 
munity  newspapers  particularly 
hard. 

Like  the  Postal  Service  proposals, 
this  budget  proposal  is  simply  another 
light  in  what  has  become  a  war  of 
attrition.  Past  Reagan  budgets  have 
proposed  eliminating  the  in-county 


postal  fund,  but  the  appropriations 
have  been  restored. 

This  time,  though,  some  newspaper 
groups  fear  that  the  proposal  could 
pass,  particularly  as  worry  over 
budget  deficits  grows. 

The  National  Newspaper  Associa¬ 
tion,  which  has  fought  successfully  to 
restore  in-county  funding  in  past 
budgets,  will  make  these  proposals  “a 
major  priority”  later  in  the  year,  gen¬ 
eral  counsel  Robert  Brinkmann  said. 

And  in  a  message  to  NNA  mem¬ 
bers,  who  own  some  5,000  newspa¬ 
pers,  president  Dick  Nafsinger  urged 
publishers  to  undertake  local  efforts 
against  the  proposed  cuts. 

“Although  current  rates  remain  in 
effect  until  October  of  this  year,  even 
if  all  presidential  budget  recommen¬ 


dations  are  followed  by  Congress,  the 
battle  for  future  sufficient  revenue- 
foregone  funding  for  community 
newspapers  will  be  fought  three  times 
this  year:  at  budget  adoption  time 
(during)  the  end  of  February  and 
through  March;  during  appropriation 
debates  in  May  and  June;  and  during 
continuing  resolution  discussions  in 
September. 

“Despite  a  lack  of  detail  in  the 
budget  message,  the  broad  brush  pre¬ 
sentation  of  this  week  indicates  all 
community  newspaper  publishers 
should  be  prepared  to  contact  their 
congressional  delegates  and  to  update 
local  data  on  the  impact  of  potential 
loss  of  in-county  rates,”  Nafsinger 
said. 

— Mark  Fitzgerald 


Postal  problems 


U.S.  Postal  Service  proposes  tightening  of  second-class  mail  rules; 
community  papers  would  feel  the  impact  most  and  NNA  vows  to  fight  them 


»  CaiTijrt 

One  proposed  rule  would  limit  sup¬ 
plements  to  the  number  of  pages  in  the 
newspaper  that  carries  them. 

“It  was  a  rule  that  just  outgrew  its 
usefulness,”  attorney  Brinkmann 
said.  “Now  it’s  no  longer  a  supple¬ 
ment  to  a  newspaper,  it’s  just  adver¬ 
tising  in  a  different  form.” 

Because  many  of  the  most  lucrative 
inserts  are  printed  regionally,  the 
wording  requirement  could  be  oner¬ 


ous  on  smaller  newspapers,  Brink¬ 
mann  said. 

“I’m  thinking  of  Sears  inserts, 
K  mart  inserts.  Safeway  inserts  — 
those  that  are  prepared  on  a  regional 
basis.  This  rule  will  present  a  big 
problem,”  he  said. 

These  new  proposals  apparently 
were  inspired  by  episodes  in  which 
thick  catalogs,  and  even  a  1,000-plus- 
page  association  directory,  were 
bundled  with  periodicals  qualifying 
for  the  cheaper  second-class  mail  ser¬ 
vice. 

“It  appears  that,  measured  quan¬ 
titatively  (by  size  and  page  count),  the 
primary  piece  to  be  mailed  is  not  the 
second-class  publication  but,  instead, 
the  supplementary  material,”  Ken¬ 
neth  Young,  mail  classification  spe¬ 
cialist  of  the  Postal  Service,  wrote  in 
the  Dec.  12,  1986  Federal  Register 
containing  the  proposed  rules. 

Young  declined  to  comment  on  the 
proposal. 

In  an  explanation  with  the  rules, 
however,  he  wrote  that  “the  intent  of 
these  changes  is  to  .  .  .  preserve  the 
integrity  of  second-class  mail.” 

“Recently,  in  discussions  with  cus¬ 
tomers,  the  Postal  Service  has 
become  aware  of  potential  dangers  to 
the  preferred  status  of  second-class 


In  a  battle  that  has  become  as  pro¬ 
tracted  and  complex  as  the  Iran-lraq 
war,  the  Postal  Service  and  commu¬ 
nity  newspapers  are  again  squaring 
off  over  proposed  changes  to  second- 
class  mail  regulations. 

At  issue  this  time  are  two  very  con¬ 
troversial  regulatory  changes  pro¬ 
posed  Dec.  12  by  the  Postal  Service’s 
office  of  classification  and  rates 
administration. 

The  first  would  limit  supplements 
to  the  number  of  pages  in  the  newspa¬ 
per  that  carries  them. 

And  that,  community  newspaper 
publishers  say,  would  be  a  disaster. 

“1  just  think  this  would  be  unac¬ 
ceptable.  For  many  small  newspaper 
publishers,  this  would  mean  they 
couldn’t  take  many  of  their  insert 
ads,”  said  Robert  Brinkmann,  gen¬ 
eral  counsel  of  the  National  Newspa¬ 
per  Association. 

Another  Postal  Service  proposal 
would  bring  back  the  old  requirement 
that  newspapers  print  on  its  supple¬ 
ments  the  words  “supplement 
to  ...  ”  followed  by  the  publication 
name.  That  requirement  was  dropped 
several  years  ago  by  the  Postal  Ser¬ 
vice. 


By  Mark  Fitzgerald 
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mail  that  may  come  about 
through  the  indiscriminate  use 
of  ‘supplements,’  ”  Young 
added. 

The  outlook  for  these  proposals 
remains  unclear. 

NNA’s  Brinkmann,  for  example,  at 
first  said  he  had  “a  hunch  these  would 
not  become  final  rules.” 

Subsequently,  however,  the 
influential  Magazine  Publishers  Asso¬ 
ciation  began  to  lean  toward  approv¬ 
ing  the  rules,  and  Brinkmann  said  he 


IN  BRIEF - 


AP  photographer 
detained,  freed 
in  Warsaw 

Cezary  Sokolowski,  an  Associated 
Press  photographer  in  Warsaw,  was 
freed  by  Polish  police  23  hours  after 
he  was  detained  for  covering  a  protest 
by  Italians  over  Gen.  Wojciech  Jar- 
uzelski’s  trip  to  Rome. 

Police  picked  up  Sokolowski  in 
downtown  Warsaw  on  Jan.  11  after  he 
took  pictures  of  a  demonstration 
involving  members  of  Italy’s  Radical 
Party.  Eight  party  members  were 
detained  after  the  demonstration  but 
were  released  after  three  hours  and 
told  to  leave  Poland. 

No  charges  were  filed  against 
Sokolowski,  but  police  did  confiscate 
his  film  in  addition  to  holding  him 
overnight  in  a  cell  “with  two  common 
criminals,”  AP  said.  Sokolowski 
was  questioned  for  an  hour-and-a-half 
by  police  before  he  was  released  the 
next  morning. 

A  government  spokesman  told  AP 
that  Sokolowski  was  held  because 
the  police  apparently  believed  he  took 
part  in  the  demonstration. 

Hearings  resume 
in  Severe  case 

Hearings  have  resumed  in  the  arbi¬ 
tration  of  New  York  Times  reporter 
Richard  Severo’s  grievance  charges 
stemming  from  his  1982  transfer  from 
the  science  desk  to  the  metro  desk. 

The  arbitration  hearings  began  in 
1984. 

Severo  has  charged  that  the  trans¬ 
fer  was  to  punish  him  for  selling  the 
rights  to  a  book  derived  from  science 
reporting  to  an  outside  publisher 
rather  than  to  Times  Books  (since 
sold  to  Random  House). 

The  New  York  Times  contends  that 
Severo  was  an  inadequate  science 
reporter  and  maintains  the  central 
issue  of  the  case  is  the  newspaper’s 


was  no  longer  so  sanguine  about 
them. 

“I’m  a  little  more  concerned  about 
them  now,”  he  said. 

Chapin  Carpenter,  senior  vice 
president  in  charge  of  MPA’s 
Washington  office,  said  in  a  telephone 
interview  that  the  organization  was 
leaning  toward  endorsing  the  Postal 
Service  proposal  as  a  way  of  “main¬ 
taining  the  integrity  of  second-class 
mail.” 

“We  don’t  want  second-class  mail 


“right”  to  transfer  reporters  to  differ¬ 
ent  assignments. 

Severo’s  attorney,  Phillip  Tobin, 
said  the  current  hearings  “should  fin¬ 
ish  off  the  remainder  of  the  case.” 

After  the  hearings  conclude  in  the 
next  few  weeks,  both  sides  will  then 
be  submitting  lengthy  briefs  in  the 
case,  he  said. 

A  decision  from  the  arbitrator  will 
come  “no  earlier  than  this  fall,” 
Tobin  said. 

Severo  has  been  on  an  extended 
leave  of  absence  from  the  Times  since 
March  1985.  He  is  due  to  return  to 
work  on  April  6. 

Severo  took  the  leave,  according  to 
Tobin,  to  work  on  the  presentation  of 
his  case. 

Tobacco  ad  ban 
bills  to  be 
raised  In  Congress 

With  the  100th  Congress  settled  in 
and  getting  back  down  to  business, 
the  issues  of  banning  tobacco  adver¬ 
tising  and  promotion  and  passing 
measures  that  would  prohibit  tobacco 
companies  from  reporting  advertising 
expenses  as  tax  deductions  are  being 
raised  once  again. 

Senator  Bill  Bradley  (D-N.J.) 
reportedly  plans  to  seek  legislation 
that  would  double  the  excise  tax  to 
320  on  a  pack  of  cigarettes  and  that 
would  prohibit  cigarette  manufactur¬ 
ers  from  reporting  advertising 
expenses  as  tax  deductions. 

Representative  Mike  Synar  (D- 
Okla.)  has  planned  to  re-introduce  his 
bill  prohibiting  tobacco  advertising, 
which  was  first  introduced  during  the 
last  session  of  Congress. 

Opponents  of  the  measures, 
including  newspaper  organizations, 
advertising  associations  and  civil  lib¬ 
erties  proponents,  are  expected  to  put 
up  arguments  much  the  same  as  they 
have  done  in  the  past,  including  that 
such  bans  violate  First  Amendment 
rights  of  free  press  and  speech. 


to  suddenly  start  to  merge  with  third- 
class,  because  there  are  quite  signifi¬ 
cant  cost  differences.  Our  major  con¬ 
cern  is  that  we  not  have  the  existing 
difference  (of  types)  become  more 
and  more  blurred,”  Carpenter  said. 

“This  is  a  potentially  explosive 
issue,”  Brinkmann  said.  “On  the 
other  hand,  a  lot  of  Postal  Service 
proposals  are  big  and  potentially 
explosive  issues.  1  don’t  know 
whether  these  proposals  will  go  the 
full  10  yards.” 


Judge  refuses  to 
decide  whether  a 
weekly  Is  a  paper 

A  Superior  Court  judge  refused  to 
rule  on  the  question  of  whether  the 
San  Diego  Reader  is  a  newspaper  or  a 
magazine,  the  key  question  in  a  libel 
suit  against  the  tabloid  weekly. 

Judge  Arthur  W.  Jones  said  the 
“factual  disputes”  over  the  definition 
of  a  newspaper  should  be  debated  in  a 
formal  court  hearing. 

This  could  mean  that  attorney 
David  Kronemyer’s  $6-million  suit 
against  the  alternative  weekly  {E&P, 
Dec.  13,  1986)  could  go  into  full  trial. 

However,  James  Mullin,  the  Read¬ 
er’s  former  editor,  said  the  publica¬ 
tion  plans  to  seek  a  writ  of  mandamus, 
forcing  Jones  to  rule  on  the  issue. 

Mullin  and  others,  including 
Anthony  Newhall,  president  of  the 
California  Newspaper  Publishers 
Association,  have  claimed  that  300 
California  weeklies,  and  perhaps 
even  some  dailies,  could  lose  their 
libel  protection  under  state  law  if  the 
Reader  is  declared  a  magazine. 

The  suit  recalls  the  victorious  libel 
action  by  actress  Carol  Burnett 
against  the  National  Enquirer,  which 
was  ruled  to  be  a  magazine  and  sup¬ 
posedly  not  under  tight  deadline  pres¬ 
sure  in  checking  facts. 

Kronemyer  charged  that  a  1982 
Reader  story  falsely  indicated  that  he 
and  his  father  were  involved  in 
embezzling  money  from  the  estate  of 
a  deceased  man. 

The  plaintiff  claims  the  Reader  is 
not  a  newspaper  and,  therefore,  does 
not  enjoy  the  protection  of  the  retrac¬ 
tion  provision  in  California’s  defama¬ 
tion  statute.  The  Reader  partially 
retracted  the  allegation  against  the 
Kronemyers. 

Jones  noted  importance  of  the 
question  of  the  Reader’s  identity, 
referring  to  the  1983  Burnett  decison. 

However,  he  said  that  after 
(Continued  on  page  34) 
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Landon  issues  annual  report  to  its  newspapers: 

Ad  opportunities  will  be  there  for  middle-market  newspapers 
in  1987,  but  they  will  have  to  make  an  effort  to  get  the  business 


By  Debra  Gersh 

Although  newspaper  advertising  salespeople  may  have 
to  work  twice  as  hard  in  1 987  to  break  even,  Landon 
Associates  Inc.  notes  that  there  are  “impressive  sales  and 
revenue  opportunities  for  those  newspapers  that  make  the 
effort." 

The  conclusion  is  part  of  an  annual  report  put  out  by 
Landon  to  provide  management  at  newspapers  repre¬ 
sented  by  the  company  with  an  overview  of  I986  national 
advertising  to  use  in  budgeting  and  planning  in  1987. 

The  report  notes  that  the  forecast  is  for  Landon  news¬ 
papers,  which  tend  to  be  suburban  and  middle-market 
papers,  rather  than  for  the  entire  industry. 


“Nearly  eight  out  of  every  10  national 
accounts  that  ran  advertising  in  any 
medium  in  1985  will  not  run  in  1986” 


"National  advertising,  unlike  retail  advertising, 
requires  constant  development  of  new  accounts,"  the 
report  begins.  “Nearly  eight  out  of 'every  10  national 
accounts  that  ran  advertising  in  any  medium  in  1985  will 
not  run  in  1986.  Newspapers  as  one  medium  must  replace, 
at  minimum,  40%  to  60%  of  their  1985  accounts,  as  well  as 
produce  linage  gains  from  year-to-year  accounts,  just  to 
break  even.” 

For  advertising  in  the  media  in  general  and  newspapers 
specifically,  Landon  reports  that  while  the  1986  U.S. 
advertising  expenditures  were  originally  predicted  to  grow 
8%,  the  figure  was  lowered  in  midsummer  to  7.6%  growth. 
Estimates  for  national  expenditure  growth  were  also  low¬ 
ered,  first  predicted  at  7.7%,  but  later  dropped  to  7.0%. 

“The  two-year  advertising  slump  is  afflicting  nearly  all 
types  of  media,  from  television  to  newspapers.  Ad  execu¬ 
tives  and  analysts  now  say  they  expect  the  doldrums  to 
last  at  least  until  the  second  half  of  1987,  when  the  pros¬ 
pect  of  the  1988  elections  and  Olympics  stirs  up  advertis¬ 
ing  once  again,"  according  to  the  report. 

“The  persistent  advertising  softness  also  reflects  the 
continuing  movement  of  marketing  dollars  away  from 
traditional  media  and  into  promotions  such  as  coupons 
and  direct  sampling.  Packaged-goods  companies  now  sink 
about  two-thirds  of  marketing  budgets  into  promotion 
rather  than  ads,  a  reversal  of  a  decade  ago.” 

Landon  further  reports  that  national  advertising  expen¬ 
ditures  as  a  share  of  total  advertising  expenditures  will 
continue  to  be  a  majority  share  —  55%  national  to  45% 
local. 

“Newspapers  will  continue  to  see  a  shift  from  ROP  to 
free  standing  inserts,  as  well  as  advertiser  reliance  on 
space-brokered  multiproduct  services.  Newspaper  rate 
increases  are  expected  to  be  at  5.0%  to  6.0%  level.  Volume 
should  be  flat.” 

Liquor  ads 

In  the  alcoholic  beverage  category,  the  report  notes  that 


newspaper  advertising  declines  have  run  parallel  to  the 
overall  decline  in  consumption  faced  by  the  liquor  indus¬ 
try  for  four  years  in  a  row  ( 1 986  was  expected  to  continue 
the  trend). 

“Newspaper  volume  of  liquor  advertising  was  off  25.3% 
for  1985  vs.  1984.  Beers  showed  a  plus  of  1 .2%  and  wines  a 
plus  of  12.4%  for  the  same  period.  The  overall  alcoholic 
beverages  category  showed  a  loss  of  16.9%,”  the  Landon 
study  says,  noting  that  the  key  consumption  group  is 
moving  away  from  liquor  to  other  drinks,  and  the  industry 
will  continue  to  be  image-conscious  in  1987,  using  maga¬ 
zines  as  the  preferred  image  medium. 

Further,  ROP  coupon  efforts  are  not  expected  to 
increase  in  1987. 

Automotive  ads 

On  a  brighter  note,  Landon  sees  positives  in  the  auto¬ 
motive  category  for  1987,  as  “financing  promotions  have 
coupled  with  the  stable  economy  to  increase  consumer 
interest. 

“With  more  and  more  dealer  influence,  the  advertising 
shift  in  national  media  can  benefit  newspapers,”  the 
report  says.  “There  could  be  a  decreasing  share  of  factory 
advertising  and  increasing  share  of  dealer  advertising  in 
regional  and  local  media. 

“The  majority  of  linage  and  revenue  will  come  from 
dealer-influenced  budgets,”  and  “domestic  companies 
should  be  the  most  aggressive.”  In  addition,  “some  addi¬ 
tional  factory  advertising  should  be  available  for  newspa¬ 
pers.  This  is  to  concentrate  on  promoting  the  best  selling 
model(s)  and  in  selected  markets.” 

Banks  and  financial 

For  advertising  banks  and  financial  services,  the  report 
notes  that  the  “first  half  of  1986  saw  a  strong  newspaper 
linage  picture  with  competitive  soliciting  of  IRAs,  money 
market  instruments  and  consumer/home  loan  mortgages. 
1987  will  see  a  variety  of  new  products  as  the  tax  reform 
law  eliminates  before-tax  deductability  of  IRA  contribu¬ 
tions.  At  the  same  time,  home  equity  loans  will  remain 
'hot.'  Both  these  areas  are  prime  newspaper  promotion 
potentials.” 

Further,  the  report  notes,  “Merrill  Lynch,  American 
Express  and  Sears  are  examples  of  non-banks  that  have 
already  aggressively  entered  the  financial  services  field.  If 
banks  are  to  follow,  the  promotional  effort  and  newspaper 
advertising  resulting  could  be  most  positive. 

“Banks  are  going  through  wrenching  changes  with 
mergers  and  dismal  profit  performance  the  rule.  This 
negatively  effects  newspaper  advertising.  Many  smaller 
banks  and  S&L’s  are  now  in  marketing  adjustment  mode. 
Result  will  be  more  selective  advertising  and  less  volume 
as  cost-conciousness  and  target  marketing  become  the 
rule.” 

Food  and  grocery 

The  Landon  report  estimates  that  1986  food/grocery 
product  linage  will  be  down  about  5.0%,  based  largely  on 
the  shift  from  ROP  to  FSl,  as  well  as  concentration  of 
programs  by  advertisers  in  space-brokered  programs. 
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“Against  this  competition,  the  local  newspaper’s  best 
bet  is  a  strong  sales  effort  against  manufacturers'  sales 
representatives,  store  managers,  brokers,  district  mana¬ 
gers,  regional  managers  —  all  the  field  factors  that  are 
directly  affected  when  advertising  support  is  moved  out  of 
their  market(s)  and  newspaper(s)  as  a  result  of  cost-effi¬ 
ciency  reports  from  a  computer,”  the  report  continues. 

“Co-op  programs  will  continue  growth  through  1987  at 
the  expense  of  ROP  cents-off  couponing,”  predicts 
Landon.  “In-store  direct  sampling  which  offers  coupons 
along  with  product  will  be  used  with  greater  emphasis.  The 
FSl  clutter  problem  will  tend  to  continue  unnoticed.  Pri¬ 
mary  reason  is  cost  advantages  that  outweigh  even  below- 
par  redemption  numbers. 


One  of  the  bright  spots  pointed  out 
by  Landon  is  that  associations 
. . .  promoted  as  a  group  in  1986  and 
the  trend  is  expected  to  continue  this 
year. 


“New  product  introductions  will  continue  at  1986 
levels.  However,  shelf  space  struggles  tend  to  direct 
budgets  to  other  media,  including  POP”  (point  of  pur¬ 
chase). 

Insurance  ads 

The  Landon  report  maintains  that  growth  in  the  insur¬ 
ance  category  has  plateaued  and  will  remain  flat  in  1987. 

“Declines  in  response  rates  over  the  past  two  years 
precludes  market  expansion  activities  and  focuses  insur¬ 
ance  industry  attention  on  alternative  media.  Market  satu¬ 
ration  is  reached  with  3  to  5  insert  drops  (identical  copy) 
per  year,”  according  to  Landon  analysts. 

“CPMs  (cost  per  thousand)  remain  a  critical  factor  with 
all  advertisers  in  insurance  category.  Lower  CPMs  could 
add  middle-market  newspapers  to  buys.  In  addition  to 
‘space’  costs,  costs  of  printing  and  shipping  a  particular 
insert  to  a  specific  newspaper  is  a  factor  in  determining 
‘eligibility,’  ”  according  to  the  report. 

“A  continued  move  to  remnant  rate  usage  will  'freeze 
out’  newspapers  not  offering  the  rate  to  bring  CPM  to 
acceptable  levels. 

“Cost  aside,  interest  in  specific  middle-market  news¬ 
papers  is  dictated  by  the  type  of  product  (policy)  being 
offered,”  Landon  continues.  “Better  response  levels  in 
1986  than  anticipated  should  mean  some  market  list 
expansion  in  1987.” 

Preprints 

On  the  preprint  front,  Landon  reports  that  the  “sudden 
November  1986  purchase  of  the  NCC  Insert  Ad  ROP 
Divisions  by  the  George  Valassis  Company  will,  in  all 
probability,  result  in  reduced  volume  for  newspapers  on 
the  co-op  market  lists.  Valassis,  with  32  inserts  planned 
for  1987,  will  probably  jump  to  40  plus,  but  this  will  not 
make  up  the  loss  of  the  existing  NCC  schedule  of  28.  It  is 
undetermined  at  this  time  the  status  of  the  newspapers  on 
the  ‘Valassis  Only’  or  ‘NCC  Only’  media  list.  There  may 
be  a  combining  of  the  two. 

“A  new  preprint  market  —  supplemental  insert  pro¬ 
grams  of  Marketing  Showcase  and  Sunflower  —  debuted 
in  1986  with  initial  success,”  the  report  continues.  “Plans 
for  1987  include  increased  page  count  and  some  deletions. 
There  are  also  indications  that  there  is  not  enough  busi¬ 
ness  to  justify  two  competing  programs,  and  one  company 
will  probably  drop  out  of  this  market  segment  in  1987. 

“Also  significant  was  the  purchase  of  Blair  Marketing 
by  a  major  printing  company,  Quad/Graphics.  Advo  Sys¬ 


tems  was  not  included  in  the  purchase.  Quad/Marketing 
insists  it  is  committed  to  a  long-term  association  with 
newspapers  through  national  preprints.” 

One  of  the  bright  spots  pointed  out  by  Landon  is  that 
associations  —  frozen  food,  dairy/deli,  health  and  beauty 
aids  —  were  promoted  as  a  group  in  1986  and  the  trend  is 
expected  to  continue  this  year.  Co-op  space  by  individual 
food  brokers  gained  momentum  in  1986,  and  some  manu¬ 
facturers  increased  their  use  of  solo  inserts  in  a  variety  of 
classifications  and  are  expected  to  increase  in  1987. 

“The  challenge  remains  for  individual  newspapers  to 
qualify  their  market/newspaper  for  the  brokered  programs 
and  then  sell  the  field  factors  in  support  of  using  their 
market/newspaper,”  the  report  says.  “Short  of  qualifying 
for  the  brokered  programs  it  becomes  a  ‘list  disruption’ 
process.  Either  way,  the  key  is  influencing  the  field  factors 
and  presenting  creative  and  cost-efficient  programs.” 

Tobacco  ads 

Tobacco  advertising  came  underfire  in  1986  as  hearings 
began  debate  about  the  viability  of  a  ban  on  tobacco 
advertising. 

Winston-Salem,  N.C. -based  R.J.  Reynolds,  however, 
announced  that  it  has  not  planned  any  ROP  advertising  in 
newspapers  in  1987.  According  to  the  Landon  report, 
“Reynolds  tobacco  will  be  marketing  heavier  in  the 
promotions  —  point  of  purchase,  special  events,  etc.  — 
area.  They  have  set  a  lower  budget  for  magazines  and  out 
of  home  (billboards).  Sunday  supplements  will  be  used  on 
a  limited  scale.  The  only  ROP  advertising  for  newspapers 
will  be  promotion  ads  to  support  special  events  —  rodeos, 
music  festivals,  etc.” 


“Airfare  wars  will  continue  to  help 
linage  for  on-line  markets/ 
newspapers ...” 


While  Landon  says  “in-store  couponing  will  use  monies 
that  might  otherwise  be  used  for  advertising  space,  pres¬ 
sure  to  increase  number  of  brands  in  order  to  increase 
share-of-market  works  in  favor  of  newspapers.” 

Travel  ads 

The  report  also  predicts  that  “1987  should  be  a  year  of 
steady  growth  for  the  travel  industry  based  on  increased 
domestic  tourism  and  new  marketing  programs  designed 
to  stimulate  activity  in  a  highly  competitive  marketplace. 

“Airfare  wars  will  continue  to  help  linage  for  on-line 
markets/newspapers,”  the  report  continues,  adding, 
“Lower  gas  prices  will  stimulate  interstate  and  regional 
campaigns  for  middle-market  newspapers.  Terrorism  will 
still  be  a  factor  with  new  advertising  programs  and  destina¬ 
tions  that  offer  an  alternative. 

“Increased  activity  from  regional  and  connector  air¬ 
lines  as  they  enter  new  markets  to  fill  gaps  left  by  major 
carriers  will  benefit  newspapers  in  middle  markets,” 
according  to  the  Landon  forecast. 

In  addition,  “Consolidation  of  carriers  will  negatively 
affect  long-range  advertising  expenditures.  Fewer  ‘play¬ 
ers’  results  in  less  advertising  pressure  need  to  get  desired 
results.  Cruise  lines  are  adding  ships  and  there  is  increased 
competition.  That’s  more  advertising  for  suburban  and 
middle-market  newspapers.” 

Utilities  and  office  equipment 

In  terms  of  utilities  and  office  equipment  advertising, 
Landon  reports,  “Deregulation  of  long-distance  carriers 
continues  to  be  the  primary  reason  for  regional  promo¬ 
tions.  With  AT&T  holding  a  commanding  market  share. 

(Continued  on  page  48) 
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Challenging  the  censors 

‘Declaration  of  London'  calls  for  unified  action 
of  the  press  against  censorship  around  the  world 


By  Robert  U.  Brown 

After  hearing  testimony  from  more 
than  a  dozen  journalists  who  have 
personally  confronted  the  many  faces 
of  censorship  around  the  world,  dele¬ 
gates  to  the  Third  World  News  Media 
Action  Conference  in  London  (Janu¬ 
ary  16-18)  lived  up  to  the  theme  of  the 
sessions  —  “Challenging  the 
Censors”  —  by  agreeing  to  the 
“Declaration  of  London”  in  which 
they  promise  joint  action  to  not  only 
protest  and  publicize  censorship 
abuses  but  to  provide  assistance  to 
beleaguered  colleagues. 

More  than  150  reporters,  photogra¬ 
phers,  editors,  publishers  and  broad¬ 
casters  from  34  countries  gathered  for 
the  first  international  conference  con¬ 
voked  specifically  to  combat  censor¬ 
ship.  To  coordinate  and  intensify  the 
fight  against  censorship  they  urged 
priority  consideration  for  several 
areas  of  joint  action: 

•  Creation  of  a  “fund  against  cen¬ 
sorship”  to  support  legal  challenges 
to  censorship  measures  and  to  other 
abuses  of  press  freedom.  A  list  of 
lawyers  experienced  in  this  field 
would  be  compiled. 

•  Establishment  of  a  “censorship 
hgt  line”  as  a  clearinghouse  for  com¬ 
plaints  by  journalists  subjected  to 
censorship,  either  direct  or  indirect. 
It  would  provide  assistance  and 
advice  and  serve  to  focus  interna¬ 
tional  publicity  on  the  abuses. 

•  Creation  of  public  service  adver¬ 
tisements  for  print  and  broadcast  to 
spotlight  severe  examples  of  censor¬ 
ship. 

•  Organize  an  “early  warning  sys¬ 
tem”  to  bring  international  attention 
to  restrictive  measures  being  pre¬ 
pared  or  proposed  anywhere. 

•  The  use  of  journalistic  missions  to 
regions  where  official  suppression  is 
severe  to  investigate  conditions  or 
events  which  censors  would  conceal. 

“Only  through  the  fullest  commit¬ 
ment  to  a  free  and  unrestricted  flow  of 
news  gathered  by  free  and  indepen¬ 
dent  journalists  will  we  overcome 
those  seeking  to  blind  the  world  to 
what  is  happening  in  it.  We  pledge 
ourselves  to  renew  this  effort,”  the 
Declaration  concluded. 


The  conference  was  organized  by 
the  World  Press  Freedom  Committee 
and  the  Edward  R.  Murrow  Center  at 
Tufts  University  with  five  interna¬ 
tional  organizations:  International 
Federation  of  Newspaper  Publishers, 
International  Press  Institute,  North 
American  National  Broadcasters 
Association,  Inter  American  Press 
Association,  and  the  International 
Federation  of  the  Periodical  Press. 
Harold  Andersen,  Omaha  (Neb.) 
World-Herald,  WPFC  chairman, 
presided  at  the  conference. 

The  complete  text  of  the  Declaration 
of  London  appears  on  the  facing  page. 

It  is  through  these  organizations 
that  the  recommendations  of  the 
action  report  will  be  implemented. 

The  Declaration  was  prepared  by  a 
drafting  committee  representing  all 
the  organizing  groups.  Curtis  Pren- 
dergast,  of  Time,  Inc.,  was  chairman. 
Committee  members  were:  Ignacio 
Lozano,  La  Opinion,  Los  Angeles 
(lAPA);  Wilbur  Landrey,  St.  Peters- 
hiirp  Times  (lAPA);  Ramond  Louw, 
Southern  Africa  Report,  Johannes¬ 
burg  (FlEJ);  Cushrow  Irani,  The 


agreements  with  governments  which 
could  restrict  the  journalistic  rights  of 
competing  media. 

In  spite  of  the  plea  by  one  delegate 
that  “we  should  hit  at  the  black  sheep 
of  our  own  profession,”  the  majority 
of  delegates  said  they  agreed  in  princi¬ 
ple  but  that  it  did  not  fit  into  the  docu¬ 
ment  being  considered.  It  was  agreed, 
also,  that  the  principle  would  be 
included  in  the  final  report  of  the  con¬ 
ference. 

The  conference  stage  was  set  by  a 
global  review  of  censorship  provided 
by  George  Theiner  of  the  “Index  on 
Censorship,”  London. 

His  remarks  were  based  on  a  32- 
page  working  paper  on  “Censorship: 
What  is  it?  Where  is  it?”  which  had 
been  distributed  to  conference  parti¬ 
cipants  prior  to  the  meeting.  Citing  a 
Freedom  House  report  that  19  jour¬ 
nalists  were  murdered  in  1986  and  13 
had  been  kidnapped  or  disappeared, 
he  quoted  G.  B.  Shaw’s  conclusion 
that  assassination  is  the  extreme  form 
of  censorship. 

Reports  from  those  on  the  front  line 
of  censorship  included  Harvey  W. 
Tyson,  The  Star,  Johannesburg,  who 
told  of  the  difficulty  of  trying  to  work 


Juan-Luis  Cebrian,  El  Pais,  Madrid,  warned  that 
licensing  of  journalists  “is  spreading  like  the  plague,’ 
and  he  urged  everyone  “to  be  on  guard  against 
institutionalization  of  the  right  of  reply.” 


Statesman  of  India,  Calcutta  (IPl); 
Robin  Wharmby,  director,  FIPP, 
London;  Spencer  Moore,  secretary- 
general,  NANBA,  Ottawa;  and  Dana 
Bullen,  executive  director,  WPFC, 
Washington. 

The  only  controversy  facing  the 
conference  arose  at  the  concluding 
session  over  an  amendment  to  the 
Declaration,  proposed  from  the  floor, 
which  said  that  private  owners  of 
media  should  share  in  responsibility 
to  maintain  the  integrity  of  media 
under  their  control. 

Inspired  by  the  situation  in  South 
Africa,  the  amendment  said  that  inde¬ 
pendent  media  must  not  enter  into 


under  the  new  regulations  there. 

C.  Ghassan  Tueni,  An  Nahar, 
Beirut,  who  was  unable  to  be  present, 
reported  that  Kuwait  and  Lebanon 
are  the  only  countries  in  the  Arab 
world  that  have  a  press  not  controlled 
by  government. 

D.  Stefan  Bratkowski,  president  of 
the  former  Solidarity  Journalists 
Union,  Warsaw,  also  unable  to 
attend,  sent  a  recording  in  which  he 
said  100,000  people  are  involved  in 
Poland’s  underground  press. 

“We  are  not  dissidents,”  he 
reported.  “We  are  the  majority  — 
Poland’s  invisible  Maginot  Line.” 

(Continued  on  pape  56) 
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Declaration  of  London 

We  inhabit  one  world,  a  world  whose  very  survival  casting  equipment  are  similarly  effective  in  muting  voices 
depends  more  than  ever  on  mutual  understanding.  This  that  those  in  authority  do  not  wish  to  be  heard, 
mutual  understanding  cannot  exist  without  a  free  press  These  curbs  on  the  domestic  news  media  are  matched 
ensuring  a  free  flow  of  information  between  us  all.  The  by  the  obstacles  erected  by  many  countries  to  interna- 
Universal  Declaration  of  Human  Rights  affirms  the  right  tional  press  coverage,  such  as  the  exclusion  of  foreign 

of  all  men  and  women  to  freedom  of  opinion  and  expres-  journalists,  restrictive  documentation  procedures  and 

sion,  and  the  freedom  “to  seek,  receive  and  impart  infor-  limitations  on  travel  or  access  to  news  sources.  Equally 

mation  and  ideas  through  any  media  regardless  of  fron-  repugnant  is  the  censorship  ofinformation  emanating  from 

tiers.”  Yet  worldwide,  these  freedoms  are  being  outside  the  country,  by  the  complete  or  partial  banning  of 

threatened  by  censorship,  some  of  it  crude  and  naked.  foreign  news  services,  newspapers  or  magazines,  the  exci- 

some  of  it  clothed  in  other  guises,  but  all  of  it  directed  to  sion  of  offending  articles  or  pictures  in  these  publications, 

the  same  ends  —  restriction  of  the  public’s  right  to  knowl-  the  jamming  or  proscribing  of  foreign  broadcast  transmis- 

edge  of  the  public  business,  denial  of  the  people’s  right  to  sions. 

be  fully  informed  of  all  that  affects  their  lives  and  their  National  security  and  the  needs  of  public  order  and 
future.  national  development  are  frequently  invoked  in  justifica- 

We  of  the  print,  broadcast  and  electronic  media  believe  tion  for  restraints  on  the  free  flow  of  information.  Journal- 

that  our  primary  responsibility  is  to  our  readers,  our  ists  have  no  wish  to  see  their  nation’s  safety  endangered, 

listeners  and  our  viewers,  and  that  our  obligation  is  to  But  we  have  been  witness  too  often  to  official  secrecy  or 

inform  them  to  the  best  of  our  professional  ability.  Thus  it  disinformation  being  used  to  hide  official  embarrassment 

is  to  challenge  those  who  would  put  fetters  on  the  free  flow  or  corruption,  if  not  worse,  and  the  similar  use  of  other 

of  news  in  word  and  image  that  we  reporters,  photogra-  pretexts  to  stifle  legitimate  public  debate, 

phers,  editors,  publishers  and  broadcasters  from  34  coun-  4:  *  * 

tries  throughout  the  world  have  gathered  in  London,  16-18  In  calling  for  press  freedom  throughout  the  world,  we  of 
January  1987,  for  the  first  international  conference  con-  the  news  media  believe  that  this  freedom  begins  at  home, 

voked  specifically  to  combat  censorship.  We  believe  that  and  that  the  flow  of  news  across  national  frontiers  cannot 

where  censorship  exists  it  must  be  contested,  and  where  be  free  if  the  flow  of  news  within  those  frontiers  is  not  free, 

censorship  would  be  instituted  it  must  be  countered  by  our  Nor  can  there  be  any  “national  sovereignty'  over  news 

concerted  efforts.  and  opinion.  We  believe  therefore  that  it  is  time  to  enunci- 

The  price  of  press  freedom  is  not  cheap,  and  we  pay  ate  basic  principles  that  should  apply  in  maintaining  a 

tribute  to  those  of  our  profession  who  have  taken  great  universal,  free  and  uncensored  flow  of  information: 

personal  risks  to  battle  censorship  at  first  hand.  Some  •  Censorship,  direct  or  indirect,  is  unacceptable;  thus 

have  been  silenced,  some  have  triumphed  in  the  end.  laws  and  practices  restricting  the  right  of  the  news  media 

Others  have  been  driven  underground,  to  continue  pub-  freely  to  gather  and  distribute  information  must  be  abol- 

lishing  or  broadcasting  despite  the  peril  to  their  lives  or  ished,  and  government  authorities,  national  or  local,  must 

livelihood.  But  all  of  them  shame  the  censors  and,  by  their  not  interfere  with  the  content  of  print  or  broadcast  news, 
courage,  put  us  in  their  debt.  or  restrict  access  to  any  news  source. 

Journalism  has  always  been  a  hazardous  profession.  •  Independent  news  media,  both  print  and  broadcast. 

And  in  this  age  of  violence,  the  press  has  not  been  spared  must  be  allowed  to  emerge  and  operate  freely  in  all  coun- 

from  terrorist  bombs  or  bullets.  This  conference,  how-  tries. 

ever,  has  attested  to  a  more  ominous  trend;  the  growing  •  There  must  be  no  discrimination  by  governments  in 

use  of  brute  force  by  government  powers,  criminal  forces  their  treatment,  economic  or  otherwise,  of  the  news  media 

and  other  interests  seeking  to  intimidate  the  news  media.  within  a  country.  In  those  countries  where  government 

We  condemn  the  many  incidents  presented  here  of  our  media  also  exist,  the  independent  media  must  have  the 

colleagues  being  killed,  assaulted,  jailed  or  otherwise  same  free  access  as  the  official  media  have  to  all  material 

harassed  in  pursuit  of  their  journalistic  duties,  and  we  find  and  facilities  necessary  to  their  publishing  or  broadcasting 
particularly  abhorrent  the  current  practice  of  taking  jour-  operations. 

nalists  hostage.  •  Government  media  must  enjoy  editorial  independence 

We  are  disturbed  also  by  the  proliferation  of  press  and  be  open  to  a  diversity  of  viewpoints.  This  should  be 

controls  which  equate  with  censorship  in  all  but  name.  In  affirmed  in  both  law  and  practice, 

this  respect,  no  government,  however  democratic,  is  •  There  should  be  unrestricted  access  by  the  print  and 
entirely  beyond  reproach.  While  direct  pre-publication  or  broadcast  media  within  a  country  to  outside  news  and 
pre-broadcast  censorship  remains  limited,  indirect  cen-  information  services,  and  the  public  should  enjoy  similar 
sorship  flourishes  worldwide.  The  menace  of  official  freedom  to  receive  foreign  publications  and  foreign  broad- 
reprisals  under  national  security  laws  or  punitive  press  casts  without  interference. 

codes  engenders  a  climate  of  fear  in  which  journalists  •  National  frontiers  must  be  open  to  foreign  journalists, 

practice  self-censorship.  Implicit  threats  to  withdraw  Quotas  must  not  apply,  and  applications  for  visas,  press 

publishing  or  broadcasting  rights  serve  to  restrain  the  credentials  and  other  documentation  requisite  for  their 

independent  news  media.  The  same  is  accomplished  in  the  word  should  be  approved  promptly.  Foreign  journalists 

case  of  individual  journalists  through  government  licens-  should  be  allowed  to  travel  freely  within  a  country  and 

ing  or  compulsory  membership  in  government-sanctioned  have  access  to  both  official  and  unofficial  news  sources, 

professional  organizations.  Economic  and  other  pres-  and  be  allowed  to  import  and  export  freely  all  necessary 

sures,  including  government  controls  on  press  telecom-  professional  materials  and  equipment, 

munications  facilities  or  on  the  production  or  distribution  •  Legal,  technical  and  tariff  practices  by  communica- 
of  newsprint,  and  in  allocations  of  government  advertising  tions  authorities  which  inhibit  the  distribution  of  news  and 

or  foreign  exchange  for  the  import  of  printing  or  broad-  (Continued  on  pa^e  56) 
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Holding  the  line  on  national  rates 

Five  Southern  California  dailies  band  together  to  keep  national 
rates  down;  hiked  rates  only  5%  in  1986,  plan  no  hike  for  1987 


By  M.L.  Stein 

Five  Southern  California  dailies 
have  banded  together  to  hold  the  line 
on  national  ad  rates  for  1987  on  the 
theory  that  increases  are  no  longer 
“automatic.” 

The  newspapers,  calling  them¬ 
selves  the  Valuable  Ventura  County 
Group  (VVC)  for  national  ad  sales, 
hiked  rates  only  5%  in  1986  and  plan 
no  increase  for  this  year. 

Represented  for  national  sales  by 
the  Papert  Companies,  the  papers  are 
the  Ventura  County  Star-Free  Press 
and  Thousand  Oaks  News-Chronicle, 
owned  by  Scripps  Howard;  Camar¬ 
illo  Daily  News  and  Simi  Valley 
Enterprise,  Harris  Enterprises  group; 
and  the  Oxnard  Press-Courier, 
Thomson  group. 

The  ABC-audited  dailies  deliver  a 
total  circulation  of  117,846,  ranking 
the  group  14th  in  the  top  25  newspa¬ 
per  and  newspaper  groups  in  Califor¬ 
nia,  according  to  John  L.Daly, 
Papert’s  western  regional  manager  in 
Los  Angeles. 

Daly  told  E&P  the  papers  have 
decided  to  stand  fast  on  national  rate 
increases  despite  increased  circula¬ 
tion  and  population  growth.  He 
termed  Ventura  County  the  “new 


Orange  County”  in  terms  of  develop¬ 
ment  and  income. 

“In  1986,”  Daly  continued,  “they 
(the  five  dailies)  increased  a  modest 
5%  when  the  industry  average  was  8% 
to  10%.  This  year  they  will  not  raise 
national  rates  even  though  there  have 
been  nice  increases  in  paid  circulation 
and  increased  household  coverage.” 

Daly  said  the  group's  total  linage 
was  up  3%  in  1986  over  1985  and  up 
9%  in  preprint  inserts. 


According  to  Daly,  the 
day  of  the  automatic 
rate  increase  is  over  for 
newspapers. 


According  to  Daly,  the  day  of  the 
automatic  rate  increase  is  over  for 
newspapers. 

“What  VVC  is  doing  is  where  it’s  at 
right  now,”  he  explained.  “At  one 
time  everything  was  automatic.  If  you 
had  a  circulation  increase  you  were 
entitled  to  a  rate  increase.  Then  infla¬ 
tion  came  along  and  things  aren’t 
automatic  anymore.  We’re  trying  to 
close  the  differential  between 
national  and  retail  rates.” 


However,  Daly  noted  that  rates  are 
going  up  elsewhere,  making  the  VVC 
group  a  “valuable  buy.” 

The  Papert  official  said  VVC  was 
designed  for  “self-preservation,” 
especially  in  the  face  of  declining 
revenue  from  cigarette  advertising. 

Advertisers  can  buy  space  in  any  of 
four  groupings.  Group  1  includes  all 
five  papers;  Group  2,  the  Star-Free 
Press,  News-Chronicle,  Press-Cour¬ 
ier  and  the  Enterprise  for  a  total  cir¬ 
culation  of  106,809;  Group  3,  the  Star- 
Free  press,  News-Chronicle,  Press- 
Courier  and  Daily  News  for  101,401; 
Group  4,  the  Star-Free  Press,  News- 
Chronicle  and  Press-Courier  for 
90,364;  and  Group  5,  the  Star-Free 
Press  and  News-Chronicle  for  7 1 ,4 1 3 . 

Quoting  from  American  Newspa¬ 
per  Markets  figures,  Daly  said  outside 
newspaper  penetration  in  Ventura 
County  was  relatively  low. 

According  to  the  ANM  data,  the 
Los  Angeles  Times’  circulation  in  the 
area  is  32,171 ;  the  Daily  News  of  Los 
Angeles,  7,986,  and  the  Los  Angeles 
Herald  Examiner,  4,983. 

Ventura  County,  lying  just  north  of 
Los  Angeles,  has  a  population  of 
609,000  and  200,500  households, 
25.2%i  of  them  with  incomes  over 
$50,000,  Daly  said. 


South  African  government  lets  L.A.  Times  reporter  stay 


After  meeting  with  top  editors  of 
the  Los  Angeles  Times,  the  South 
African  government  rescinded  its 
order  that  the  newspaper’s  Johannes¬ 
burg  correspondent  must  leave  the 
country. 

The  Ministry  of  Home  Affairs 
announced  that  “in  view  of  the  assur¬ 
ances  and  undertakings”  of  the 
Times,  it  was  renewing  the  work  per¬ 
mit  of  correspondent  Michael  Parks 
for  three  months. 

William  F.  Thomas,  the  Times 
executive  editor,  stated;  “The  assur¬ 
ances  I  gave  the  minister  are  that  the 
Times  will  continue  to  strive  for  the 


fair  and  balanced  coverage  it  prom¬ 
ised  when  the  South  African  govern¬ 
ment  allowed  it  to  open  the  bureau  in 
Johannesburg  15  years  ago.” 

Parks’  work  permit  had  expired  last 
September  and  his  renewal  applica¬ 
tion  was  rejected.  He  was  told  to 
leave  the  country  by  the  end  of 
December  but  was  then  allowed  to 
remain  pending  the  meeting  with  the 
newspaper’s  editors  and  a  govern¬ 
ment  review. 

Last  week,  the  South  African  gov¬ 
ernment  ordered  Alan  Cowell,  Johan¬ 
nesburg  bureau  chief  for  the  New 
York  Times,  out  of  the  country  and 


denied  a  visa  to  his  replacement. 
Serge  Schmemann,  a  Moscow  corres¬ 
pondent.  The  move  ended  the  New 
York  Times’  ability  to  report  first¬ 
hand  on  events  in  South  Africa. 

Since  imposing  a  state  of 
emergency  last  June  as  a  result  of 
black  protest  over  racial  policies. 
South  Africa  has  expelled  five  report¬ 
ers,  including  Cowell,  Newsweek  cor¬ 
respondent  Richard  Manning,  CBS 
television  cameraman  Wim  de  Vos, 
Israeli  reporter  Dan  Sagir  and  West 
German  tv  correspondent  Heinrich 
Buettgen. 
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Newspapers  collect  a  high  rate  of  accounts  receivable 


Newspapers  collected  a  higher  rate 
of  current  accounts  receivable  than 
most  other  U.S.  businesses,  accord¬ 
ing  to  TRW's  Business  Payment 
Index. 

In  the  third  quarter  of  1986,  78.5% 
of  newspapers'  accounts  receivable 
were  current,  compared  to  an  average 
of  76%  for  all  businesses. 

Receivables  in  arrears  from  1  to  30 
days  came  to  13.8%  of  the  total,  while 
4.0%  of  receivables  were  3 1  to  60  days 
past  due.  Only  2.3%  of  newspaper 
receivables  were  61  to  90  days  past 
due,  and  1 .5%  were  more  than  90  days 
past  due. 

However,  the  payment  record  for 
newspapers  did  slip  slightly  from  the 
second  quarter  when  79.5%  of 
accounts  receivable  were  current  and 
13.6%  were  1  to  30  days  past  due. 
Payments  behind  by  31  to  60  days 
totaled  3.4%  of  the  total  in  the  second 
quarter,  while  payments  past  due  by 
61  to  90  days  came  to  2.2%  of  the 
total.  Payments  past  due  by  over  90 
days  comprised  1.2%  of  all  receiv¬ 
ables  in  the  second  quarter. 

By  TRW's  records,  newspapers 
payment  index  was  much  better  than 


the  rest  of  the  printing  and  publishing 
industry  which  had  only  56.9%  of  its 
receivables  current  in  third  quarter, 
down  from  60.3%  in  the  second  quar¬ 
ter. 

Printing  and  publishing's  receiv¬ 
ables  1  to  30  days  past  due  dropped 
slightly  in  the  third  quarter  to  18.2% 
from  19.9%,  but  accounts  overdue  by 
more  than  90  days  jumped  from  7.6% 
in  the  second  quarter  to  13.2%  in  the 
third. 

Newspapers'  payment  index  for 
the  third  quarter  was  also  better  than 
that  for  “advertising  media,”  another 
TRW  category. 

The  TRW  report  said  advertising 
media's  current  accounts  receivable 
came  to  7 1 .3%  of  the  total  in  the  third 
quarter.  But  this  was  a  significant 
improvement  over  the  second  quarter 
when  only  50.9%  of  advertising 
media's  receivables  were  current, 
according  to  TRW. 

Advertising  media  receivables  1  to 
30  days  past  due  totaled  8.4%  in  the 
third  quarter,  compared  to  10.5%  in 
the  second  quarter.  Receivables  31  to 
60  days  overdue  improved  to  4%  in 
the  third  quarter  from  10.1%  in  the 


second;  while  accounts  overdue  by  61 
to  90  days  shrank  to  2.2%  in  the  third 
quarter  from  8.1%  in  the  second. 

Accounts  receivable  more  than  90 
days  overdue  also  improved  for 
advertising  media;  to  14.1%  in  the 
third  quarter  from  20.5%  in  the  sec¬ 
ond. 


Retirement  dinner 
planned  for  Mallette 

Mai  Mallette,  who  spent  21  years 
with  the  American  Press  Institute, 
will  be  honored  at  a  retirement  dinner 
and  tribute  Feb.  17  at  the  Sheraton 
Reston  Inn  near  the  API  building  in 
Reston,  Va. 

The  evening,  entitled  “Mai  Mal¬ 
lette:  His  Greatest  Game,”  plans  to 
retrace  Mallette's  days  as  a  Syracuse 
University  student,  a  minor  and 
major  league  baseball  pitcher,  sports 
editor  and  managing  editor  for  two 
North  Carolina  newspapers  and  an 
executive  staff  member  of  API  since 
1966. 


numbers. 


ay  IS  nome  to  tne  Digg< 
Florida.  1985  figures  show  that  m 


est  numbers  in 


Tampa-Clearwater  metro 


St.  Petersburi 
area  is  dd  in  the  state  in  population, 
households,  effective  buying  income, 
food  and  sup>ermarket  sales,  eating 
and  drinking  place  sales,  car 
registrations  and  registered  pleasure 
boats.  If  you  want  numbers  that  n 


add  up,  invest  in  the  biggest  and  best  newyjapwr 
in  Tampa  Bay,  me  St.  Petersburg  Times. 
Bay's  most  popular  papor  leads  its  closest 
iptetitor  by  nearly  60,000  copies  daily 
and  more  than  68,000  on  Sunday!* 
So  start  thinking  big.  Big  numbers, 
lienee,  big  profits.  Call  your 
St.Petersburg  Times 
representative  today! 
813/893-8249 

•ABC.  12  monthsending  12/31/85 
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UPDATE 
JANUARY 24, 
198?: 

Now  look  at  the  growing  number  of  revolutionary  newspapers,  representing  39%  of  total  daily 
and  52%  of  total  Sunday  U.S.  circulation,  that  have  joined  the  AD/SAT  Network. 


ARIZONA 

Arizona  Republic 
Phoenix  Gazette 
CAUFORNIA 
Los  Angeles  Daily  News 
Los  Angeles  Herald  Examiner 
Los  Angeles  Times 
‘Oakland  Tribune 
Orange  County  Register 
Press  Enterprise  (Riverside) 

San  Diego  Tribune 
San  Diego  Union 
San  Francisco  Chronicle 
San  Francisco  Examiner 
San  Jose  Mercury  News 
COLORADO 
Denver  Post 

Rocky  Mountain  News  (Denver) 

CONNECTICUT 

Hartford  Courant 
‘New  Haven  Journal-Courier 
‘New  Haven  Register 

DISTRICT  OF  COLUMBIA 

Washington  Post 

FLORIDA 

Ft.  Lauderdale  Sun  Sentinel 
Ft.  Lauderdale  News 
Miami  Herald 
Miami  News 
Sarasota  Herald  Tribune 


St.  Petersburg  Times 
Tampa  Tribune 
West  Palm  Beach  Post 
Wbst  Palm  Beach  Times 

GEORGIA 

Atlanta  Constitution 
Atlanta  Journal 

IIIINOIS 

Chicago  Sun  Times 
Chicago  Tribune 

INDIANA 

‘Indianapolis  News 
‘Indianapolis  Star 

LOUISIANA 

New  Orleans  Times-Picayune/States-ltem 
MARYLAND 
Baltimore  Sun 
MASSACHUSETTS 
Boston  Globe 
Boston  Herald 
Worcester  Gazette 
Worcester  Telegram 
MICHIGAN 
Detroit  Free  Press 
Detroit  News 
Grand  Rapids  Press 
Flint  Journal 
MINNESOTA 
Minneapolis  Star  Tribune 
St.  Paul  Pioneer  Press  &  Dispatch 


MISSOURI 

Kansas  City  Star 
Kansas  City  Times 
‘St.  Louis  Post-Dispatch 
NEBRASKA 
Omaha  World  Herald 
NEW  JERSEY 
The  Record  (Hackensack) 

Newark  Star  Ledger 
Asbury  Park  Press  (Neptune) 

NEW  YORK 
Albany  Times  Union 
Knickerbocker  News  (Albany) 
Buffalo  News 
Newsday  (NY) 

New  York  Daily  News 
New  York  Times 

Westchester-Rockland  Newspapers 
NORTH  CAROLINA 
Raleigh  News  &  Observer 
Raleigh  Times 
Winston-Salem  Journal 
OHIO 

Cincinnati  Enquirer 
Cincinnati  Post 
Cleveland  Plain  Dealer 

OKLAHOMA 

‘Daily  Oklahoman 

OREGON 

Portland  Oregonian 


PENNSYLVANIA 

Philadelphia  Daily  News 
Philadelphia  Inquirer 
Pittsburgh  Press 
Pittsburgh  Post-Gazette 

RHODE  ISLAND 

‘Providence  Bulletin 
‘Providence  Journal 

TENNESSEE 

Memphis  Commercial  Appeal 

TEXAS 

Dallas  Times  Herald 
Dallas  Morning  News 
Houston  Chronicle 
Houston  Post 

‘San  Antonio  Express-News 

UTAH 

‘Deseret  News 
‘Salt  Lake  City  Tribune 

VIRGINIA 

Richmond  Times  Dispatch 
Richmond  News  Leader 
Virginian  Pilot 
Norfolk  Ledger  Star 
WASHINGTON 
Seattle  Post  Intelligencer 
Seattle  Times 
WISCONSIN 
‘Milvi/aukee  Journal 
‘Milwaukee  Sentinel 


If  your  newspaper  isn’t  listed,  you  won’t  be  ready  to  receive  ads  at  the  speed  of  light. 

AD/SAT’s  Quiet  Revolution  is  in  full  swing.  To  find  out  more  about  tomorrow,  today,  send  us  this  coupon. 

I - , 


I  We  wantto  find  out  more  about  ' 

I  THEQUIETREVOLUnON  | 

I  Name _  I 

I  Title _  _  --  -  I 

I  Newspaper  _  _  _  I 

j  Business  Address _  . 

j  City  _ State _ Zip _  j 

MAILTO:  AD/SAT,  Inc.  ■  527  W.  34th  St.  ■  N.Y.,  N  Y 10001 
I  IN  A  HURRY?  212/330-0678  •  FAX:  212/330-0660  j 

I _ I 


h}  I. 


We  deliver  newspaper  ads 
at  the  speed  of  light. 
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Pressman  arrested  for  selling  drugs 

Newspaper  allows  undercover  investigator  from  prosecutor’s  office 
to  infiltrate  staff  following  anonymous  allegations  of  drug  dealing 


By  Debra  Gersh 

An  undercover  investigation  by  the 
Bergen  County  (N.J.)  Prosecutor’s 
Office  has  led  to  the  arrest  of  a  press¬ 
man  from  of  Hackensack, 

N.J.,  on  charges  of  possession  and  in¬ 
tent  to  distribute  cocaine. 

The  investigation  was  prompted  in 
part  by  an  anonymous  phone  call  to 
the  paper  from  a  person  who  was 
relatively  specific  about  individuals 
employed  there  who  were  involved 
with  drugs,  said  Michael  Heath,  Rec¬ 
ord  president. 

Included  in  the  caller's  information 
was  the  name  of  pressman  Ronald 
King  of  Dumont,  N.J.,  who  was  later 
arrested  off  the  paper's  premises  on 
four  counts  of  distribution  of  cocaine 
and  one  count  each  of  possession  with 
intent  to  distribute  and  possession  of 
drug  paraphernalia. 

According  to  Bergen  County  Pros¬ 
ecutor  Larry  J.  McClure,  he  met  with 
the  paper’s  management,  including 
chairman  of  the  board  Malcolm  A. 
Borg,  to  discuss  the  phone  call  and  an 
anonymous  letter  that  had  been  sent 
to  the  Hackensack  police  about  drug 
dealing  at  the  newspaper. 

"1  was  satisfied  that  the  only  way  to 
explore  the  issue  was  to  have  them 
hire  someone  (an  undercover  narcot¬ 
ics  agent)  through  normal  proce¬ 
dures,”  McClure  said,  adding  that  the 
agent  worked  in  the  paper’s  press¬ 
room  for  two  weeks,  during  which 
time  he  met  King. 

Although  McClure  declined  to 
comment  on  the  specific  job,  he  noted 
that  the  agent  was  put  in  a  position 
that  did  not  require  the  skills  of  a 
pressman. 

He  added  that  before  the  agent 
could  be  put  in  place  a  number  of 
things  —  such  as  what  jobs  were 
available  and  finding  someone  who  fit 
the  proper  age,  background,  etc.  — 
had  to  be  evaluated  to  see  that  he  fit 
in. 

The  agent  made  three  buys  from 
King,  all  away  from  the  paper’s  prop¬ 
erty,  with  the  final  buy  leading  to 
King’s  arrest,  McClure  continued.  A 
subsequent  search  of  King’s  home 
found  an  additional  one  or  two  ounces 
of  cocaine  and  a  cutting  agent,  he 


said. 

McClure  said  that  after  the  initial 
buys,  investigators  continued  contact 
with  King,  hoping  to  uncover  his 
source,  but  they  could  not  and  subse¬ 
quently  arrested  him. 

King  has  been  released  from  the 
Bergen  County  Jail  on  $25,000  bond 
and  is  awaiting  trial. 

Although  other  individuals  were 
mentioned  by  the  anonymous 
sources,  McClure  noted  that  an  acci¬ 
dent  in  the  pressroom  earlier  last  year 
in  which  a  worker  lost  three  fingers  in 
a  blanket  cylinder  might  have  had  a 
chilling  effect  on  other  workers,  who 
may  have  feared  physical  danger  if 
they  used  drugs  on  the  job. 


Heath  said  the  paper’s  manage¬ 
ment  had  no  hesitation  in  agreeing  to 
the  undercover  investigation. 

“We’re  talking  about  people’s  lives 
out  there,”  he  said. 

"There  are  a  lot  of  different  ways  to 
do  things,”  he  added.  “This  is  only 
one  alternative  that  seemed  to  fit  the 
circumstances. 

“We’re  not  interested  in  having 
drugs  in  the  workplace,”  Heath  con- 
tinued,  noting  that  Borg  has 
expressed  similar  sentiments.  “We 
keep  our  eyes  open.  We  prefer  to  take 
an  active  stance  rather  than  a  passive 
one.  We’re  not  inquisitioners,  but  if 
we”  suspect  a  worker,  action  will  be 
taken. 

The  Record  does  have  a  drug  policy 
whereby  new  employees  are  given 
urinalysis  tests,  although  for  current 
employees.  Heath  emphasized,  “We 
deal  with  performance  questions  as 
opposed  to  drug  testing.  If  perfor¬ 
mance  is  acceptable  (that’s  fine)  and  if 
it  is  not,  we  start  talking  about  perfor¬ 
mance.  You  have  to  have  some  spe¬ 
cific  evidence  before  you  go  down 
that  drug  road,  and  many  times  you 
do  not  have  to  go  down  that  road.” 


McClure  also  commented  that 
beyond  the  chilling  effect  the  accident 
and  arrest  may  have  had  on  workers, 
he  hopes  that  Borg’s  willingness  to 
cooperate  with  the  prosecutor’s 
office  might  encourage  other  corpo¬ 
rate  entities  to  also  cooperate  with 
law  enforcement  officials. 

“A  corporation  or  factory  is  no  less 
part  of  a  community  than  a  school, 
restaurant,  etc.  There  is  no  rule  or 
guideline  that  says  criminal  activity 
should  be  condoned  because”  the 
company  has  no  direct  relationship 
with  the  community,  McClure  said. 

King  continues  to  report  to  work. 
Heath  said,  noting  that  King  is  pre¬ 
sumed  innocent  until  proven  guilty. 


McClure  said  he  is  willing  to  pro¬ 
vide  the  newspaper  with  any  informa¬ 
tion  about  the  investigation  to  assist 
The  Record  in  the  event  that  King’s 
dismissal  is  imminent.  He  noted  that 
although  the  transactions  were  off  the 
paper’s  premises,  the  initial  contacts 
were  made  at  the  paper. 

“The  Record  has  not  always  been 
kind  to  me  as  a  prosecutor,”  McClure 
said,  “but  I  cannot  underestimate 
their  cooperation.  The  days  of  bury¬ 
ing  your  head  in  the  sand  are  past.  1 
never  worry  about  that  (coverage)  in 
terms  of  responsibility,  and  1  think  1 
have  been  fairly  successful  in  not  let¬ 
ting  what  1  read  impact  my  actions  as 
prosecutor.  I’m  not  looking  to  embar¬ 
rass  The  Record  if  it  is  unwarranted. 
They  have  a  written  drug  policy  and 
have  sent  people  through  rehabilita¬ 
tion.  1  look  at  them  in  a  leadership 
position  in  terms  of  this.” 

Opens  Philly  bureau 

The  Hollywood  Reporter,  based  in 
Hollywood,  Calif.,  has  opened  a 
bureau  in  Philadelphia,  one  of  only  six 
bureaus  the  publication  maintains 
around  the  world. 


“We’re  not  interested  in  having  drugs  in  the 
workpiace,”  Heath  continued . . .  “We  keep  our  eyes 
open.  We  prefer  to  take  an  active  stance  rather  than  a 
passive  one.” 
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You’re  on  deadline.  Suddenly  the  wire 
services  are  moving  an  important  story 
about  a  coup  halfway  around  the  world. 
Didn’t  The  Times  carry  a  piece  on  that 
general  last  fall?  Good  thing  you’re 
online  to  Nexis®  You  select  NYTBIO  from 
The  New  York  Times  Information  Bank 
menu  and  enter  his  name.  There  it  is. 
Solid  biographical  material  you’ll  run  as 
a  sidebar. 


Names  in  the  news.  Today’s  news.  More 
than  5,000  biographies  ...online.  And 
adding  2,500  each  year.  All  from 
NYTBIO  on  The  New  York  Times 
Information  Bank.  It  makes  you  look 
good.  And  yoiu*  newspaper  even  better. 

The  New  York  Times  Information  Bank 
via  Nexis .  Call  for  details.  1-800-227-4908. 
Or  write  Mead  Data  Central,  P.O.  Box 
1830,  Dayton,  OH  45401. 


Arizona  governor  to  eliminate  PR  officials;  media  are  concerned 


By  M.L.  Stein 

Arizona's  new  governor  has  started 
his  term  of  office  by  announcing  plans 
to  eliminate  most  public  information 
offices  in  state  government,  a  move 
that  worries  some  publishers. 

Evan  Mecham,  a  conservative 
Republican,  believes  that  many  state 
public  relations  positions  are 
unnecessary,  adding: 

"We  don't  need  people  grinding 
out  public  relations  releases  to  make 
themselves  look  good." 

Arizona  Republic  reporter  Sam 
Stanton,  who  covers  the  governor's 
office,  told  E&P\  “He  (Mecham) 
believes  that  a  lot  of  PR  people  are 
spending  time  justifying  their  exis¬ 
tence." 

However,  according  to  Stanton, 
Mecham  has  promised  not  to  elimi¬ 
nate  public  relations  slots  at  the 
Department  of  Public  Safety  and  the 
Department  of  Corrections.  The  lat¬ 
ter's  freeze  on  access  to  certain  infor¬ 
mation  has  drawn  the  ire  of  the 
Arizona  press  for  several  months. 


The  governor's  plan  drew  a  mixed 
reaction  from  media  officials. 

Jon  Fishman,  president  of  the 
Arizona  newspapers  Association, 
commented  in  ANA's  official  publi¬ 
cation,  ANAgrams: 

“If  a  public  information  officer  is 
eliminated  in  a  certain  department,  1 
feel  very  strongly  that  direct  access  to 


that  department  would  have  to  be  a 
must  without  any  strings  attached." 

Concern  also  was  expressed  by  Jim 
Evans,  ANA  Freedom  of  Information 
Committee  chairman  and  publisher  of 
the  Arizona  Business  Gazette:  “It's  a 
bad  decision  because  the  agency 
heads  are  very  busy  people  and  are 


very  difficult  to  get  in  touch  with. 
Public  information  officers  are  very 
frequently  the  only  ongoing,  consis¬ 
tent,  good  contact  the  media  have 
with  state  agencies.” 

Without  public  information  offi¬ 
cers,  Evans  continued,  it  will  be 
harder  to  write  accurate,  objective 
stories:  “Such  an  action  will  broaden 


the  gap  between  the  state  depart¬ 
ments  and  the  media.” 

Max  Jennings,  executive  editor  of 
the  Mesa  Tribune  and  president  of  the 
state's  First  Amendment  coalition, 
said,  the  coalition  is  satisfied  with 

Mecham's  promise  to  retain  PR  offi¬ 
cers  at  certain  departments. 

But  Jennings  voiced  some  doubts, 
saying,  “It's  essential  we  have  a  free 
flow  of  information.  If  it's  going  to 
restrict  our  ability  to  report  on  what  is 
being  done  with  our  tax  dollars  then 
I'm  sure  we'll  have  a  very  strong  posi¬ 
tion,  but  1  don't  think  we  can  make 
any  predictions  yet.” 

Jennings,  a  frequent  critic  of  the 
Department  of  Corrections'  informa¬ 
tion  policies,  said  the  elimination  of 
some  PR  jobs  could  be  an  advantage 
to  the  press  if  it  paves  the  way  for 
direct  access  to  agency  heads. 

“We  would  rather  talk  to  the  heads, 
anyway,”  he  said,  “but  if  they  elimi¬ 
nate  the  spokesman  and  don't  allow 
proper  access,  then  we  will  have  a 
problem.” 

Jim  West,  press  secretary  to  former 
Governer  Bruce  Babbitt,  said  that 
removing  PR  officers  will  increase  the 
workload  on  agency  directors. 

Mecham,  a  62-year-old  automobile 
dealer,  who  failed  in  four  previous 
bids  for  the  governorship  before  his 
election  in  November,  also  rescinded 
the  state  holiday  honoring  the  late 
Rev.  Dr.  Martin  Luther  King  Jr. 

He  contended  that  Governor  Bab¬ 
bitt  illegally  established  the  holiday 
after  the  Arizona  Legislature  rejected 
by  a  single  vote  a  proposal  to  legalize 
the  holiday  in  memory  of  the  slain 
civil  rights  leader. 


Worcester  County  Newspapers 
and  Ogden  Newspapers  have  sold 

Slrfetol  (donn.)  f  rc00 

(Daily  Circulation  20,(XX)) 
and  two  contiguous  weekly  newspapers 

To  Garden  State  Newspapers,  Inc. 

We  are  proud  to  have  served  as  the  broker  for 
Worcester  County  Newspapers  and  Ogden  Newspapers 
in  this  transaction. 

Lee  Dirks  &  Associates 
313-646-4230 


‘We  would  rather  talk  to  the  heads,  anyway,”  he 
said,  “but  if  they  eiiminate  the  spokesman  and  don’t 
aiiow  proper  access,  then  we  wiii  have  a  probiem.” 
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The  Miami  Herald _ 

San  Francisco  Examiner  &  Chronicle 
_ The  Charlotte  Observer _ _ 

Fort  Wayne  Newspapers _ 

_ The  Wichita  Eagle-Beacon _ 

El  Mundo,  Caracas,  Venz _ 

_ Lancaster,  PA  Newspapers 
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Two  years  of  production  operation  have  paid  off  for 
FLEXOMAN.  By  the  last  quarter  of  1986,  ^L\N  Roland 
received  orders  for  57  new  units.  Four-color  units, 
arch  units,  vertical  units,  and  color  decks  for  slip-in 
or  complete  new  presses. 


USA-built  FLEXOMAN  —  the  flexo  leader  from  one 
of  the  world’s  largest  press  manufacturers. 


Ask  the  people  who  have  already  made  the  choice 
you’re  considering.  Then  call  MAN  Roland  USA,  Inc., 
333  Cedar  Avenue,  Middlesex,  NJ  08846 
(201)  469-6600 


■MAN  on  the  move  i  roland 


NEWSPAPER  PRESS  DIVISION 


NEWSPEOPLE  IN  THE  NEWS 


Minor  J.  Ward  Nanya  Gadd  Friend  Charles  Hollingsworth 


Minor  J.  Ward,  president  of  the 
Atlanta  Journal  and  Constitution,  has 
been  named  senior  vice  president- 
operations  for  Cox  Newspapers.  He 
will  continue  his  duties  as  president  of 
the  Journal  and  Constitution  for  an 
undetermined  period. 

David  E.  Easterly,  president  of 
Cox  Newspapers,  a  division  of  Cox 
Enterprises,  Inc.,  said  in  making  the 
announcement  that  Ward  will  work 
with  publishers,  general  managers 
and  production  executives  on  printing 
systems,  facility  development  and 
introduction  of  new  technologies  and 
will  oversee  more  than  $300  million  in 
capital  improvements  at  various  Cox 
newspapers  during  the  next  five 
years. 

Easterly  also  announced  that  Rob¬ 
ert  Musselman  had  been  named 
senior  group  vice  president  with 
responsibility  for  Cox  newspapers  in 
Waco,  Longview,  Lufkin,  Port 
Arthur-,  and  Orange,  Texas;  and 
Yuma,  Ariz.,  and  Grand  Junction, 
Colo.  He  has  been  with  the  company 
since  1972. 

*  *  * 

Nanya  Gadd  Friend  has  been 
promoted  to  city  editor  of  the 
Charleston  (W.Va.)  Daily  Mail. 
Joining  Friend  on  the  city  desk  are 
assistant  city  editors  Ron  Hutchison 
and  Evadna  Bartlett. 

Friend,  who  joined  the  staff  as  edu¬ 
cation  reporter  in  1977,  later  covered 
city  hall,  the  state  house  and  special 
assignments  before  serving  stints  on 
the  city  and  copy  desks. 

Hutchison,  on  the  staff  since  1972, 
has  covered  courts  and  local  govern¬ 
ments  and  writes  a  regular  television 
column. 

Bartlett  joined  the  Daily  Mail  in 
1982  after  serving  as  a  correspondent 
for  Oregon  newspapers  and  the  Asso¬ 
ciated  Press. 

Also  other  staff  promotions  include 
Marti  Vogel  to  news  editor  and 
Susan  Jones  to  assistant  news  editor. 
Vogel  succeeded  Judie  Taylor- 
Smith,  who  in  her  new  position  as 
graphics  editor  is  responsible  for  the 
use  of  photographs  and  overall 
graphic  design. 

*  *  * 


The  Dallas  Mornintf  News  has 
named  Bob  Mong  and  Dave  Smith 
deputy  managing  editors.  They  will 
have  expanded  duties  during  the  year 
but  retain  primary  responsibilitity  for 
the  areas  they  supervise. 

Smith  remains  executive  sports 
editor  and  continues  to  oversee  the 
photography  and  news  art  depart¬ 
ments.  Mong  retains  supervision  of 
the  metropolitan,  business  and  state 
departments. 

Also  effective  this  month,  writing 
coach  Paula  LaRocQUE  became 
assistant  managing  editor/personnel 
and  training.  She  continues  as  writing 
coach  and  assumes  responsibility  for 
other  recruiting  and  personnel  mat¬ 
ters. 

Assistant  managing  editor  of  per¬ 
sonnel  Buster  Haas  retired  Dec.  31. 
but  serves  as  a  consultant  for  the 
newspaper,  handling  intern  programs 
and  minority  recruiting. 

*  *  * 

Richard  Rofeman  has  been 
appointed  president  and  publisher  of 
Review  Publications,  Inc.,  Miami,  a 
subsidiary  of  Am-Law  Newspapers 
Corp.,  publisher  of  the  Miami,  Bro¬ 
ward  and  Palm  Beach  Review  news¬ 
papers  covering  the  business  and 
legal  professions  in  South  Florida. 

Roffman,  vice  president  of 
Golden  Years  magazine,  earlier  was 
vice  president  of  Meyer  Publication 
Miami. 

Also,  Robert  Fischer  was 


Charles  Hollingsworth, 
national  sales  manager  of  the 
Wushiniiton  Post  for  the  past  year, 
has  been  named  senior  vice  president 
for  marketing  and  sales  at  United 
Press  International. 

In  nearly  two  decades  at  the  Post, 
Hollingsworth  specialized  in  the 
start-up  of  new  business  opportuni¬ 
ties  including  the  National  Weekly 
Edition,  the  Federal  Report  and 
Washington  Business.  From  1976  to 
1980,  he  was  international  advertising 
manager  for  the  newspaper,  directing 
worldwide  sales  efforts. 

Hs  * 

Marji  Fendel  Ruiz  has  been 
named  assistant  advertising  director 
of  the  Seattle-Tunes  with  responsi¬ 
bility  for  retail  advertising  operations 
of  the  Times  and  the  Seattle  Post- 
Intelli^eneer.  She  moved  to  Seattle 
from  the  Lo//g  Beach  (Calif.)  Press- 
Telegrani,  where  she  was  advertising 
director. 

*  *  * 

Peter  B.  Hickey,  vice  president/ 
special  projects  of  Gannett  Co., 
Inc., since  May  1986,  retired  after  30 
years  of  service. 

Hickey  began  his  career  in  1952  as  a 
United  Press  photographer  and  then 
joined  Gannett  as  a  photographer  for 
the  Rochester  Tiines-Union .  He 
served  as  photo  department  manager, 
and  then  graphic  arts  editor  before 
being  named  assistant  managing  edi¬ 
tor  for  administration  of  the  Gannett 


Brenda  MacDoNALD  has  been 
named  national  advertising  manager 
for  The  Post  Publishing  Company, 
Bridgeport,  Conn.,  publishers  of  the 
Bridf>eport  Post,  the  Telegram  and 
the  Sunday  Post.  She  replaced 
Thomas  E.  Gould,  who  was  named 
personnel  manager. 

MacDonald  joined  the  Post  in  1983 
as  an  advertising  sales  representative. 


appointed  controller  of  Review  Publi¬ 
cations,  and  Charles  S.  Long,  classi¬ 
fied  advertising  director  for  Am-Law 
Newspaper.  Fischer  most  recently 
was  division  director  of  the  merged 
Network  1,  Inc.,  Fort  Lauderdale, 
and  Metromedia.  Long  was  with  the 
New  York  Regional  Newspaper 
Group,  most  recently  at  the  Gadsden 
(Ala.)  Times. 


Rochester  Newspapers. 

In  1972,  Hickey  joined  the  corpo¬ 
rate  staff,  holding  a  succession  of 
positions  before  moving  to  publisher 
of  the  Ithaca  (N.Y .)  Journal  dxvl  then 
to  vice  president/corporate  opera¬ 
tions.  He  directed  establishment  of 
USA  Today  offices  and  relocation  of 
corporate  headquarters  from  Roches¬ 
ter  to  Arlington,  Va. 
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Boston  Globe  columnists  Ellen 
Goodman  and  David  Nyhan  have 
been  named  associate  editors.  They 
will  continue  to  write  their  columns 
and  assist  executive  editor  John  S. 
Driscoll  and  editorial  page  editor 
Martin  F.  Nolan. 


Ellen  Goodman  David  Nyhan 


Goodman  has  been  a  Globe  colum¬ 
nist  since  1971  and  won  a  Pulitzer 
Prize  for  commentary  in  1980.  Her 
column  has  been  nationally  syndi¬ 
cated  for  ten  years. 

Nyhan,  a  political  columnist, 
joined  the  newspaper  in  1970  and  has 
held  various  positions,  including 
labor  writer,  Washington  correspon¬ 
dent  and  assistant  managing  editor  for 
local  news. 

*  * 

Two  veteran  editors  with  the  John 
P.  Harris  group  retired  on  Jan.  15. 
They  are: 

Robert  B.  Wellington,  64,  editor 
of  the  Ottawa  (Kan.)  Herald  since 
1957  and  its  publisher  since  1961;  and 
Fred  Brooks,  66,  editor  and 
publisher  of  the  Garden  City  (Kan.) 
Telegram  since  1970. 

Jim  Hitch,  special  projects  writer 
and  former  managing  editor  of  the 
Hutchinson  (Kan.)  News,  became 
editor  and  publisher  at  Ottawa.  At 
Garden  City,  Jim  Bloom,  the  Tele¬ 
gram's  assistant  publisher,  assumed 
the  editor-publisher  position.  He  is  a 
former  Harris  Group  executive 
intern. 

*  *  * 

A.  Kent  MacDouGALL,  a  Los 
Angeles  Times  staff  writer  since  1977, 
has  been  appointed  a  professor  at  the 
Graduate  School  of  Journalism  at  the 
University  of  California,  Berkeley. 

A  reporter  for  25  years,  MacDou- 
gall  began  his  career  at  the  Passaic 
(N.J.)  Herald-News  and  later  spent 
ten  years  with  the  Wall  Street  Journal 
in  New  York.  He  taught  in  the  Gradu¬ 
ate  School  of  Journalism  at  Columbia 
University  and  the  America  Universi¬ 
ty’s  School  of  Communication. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Ed  Cromer  has  been  named  senior 
political  editor  of  the  Nashville  Ban¬ 
ner.  He  succeeds  Mike  Pigott,  who 
was  promoted  to  the  new  position  of 
senior  political  writer. 

Cromer,  most  recently  director  of 
communications  for  the  Winfield 
Dunn  1986  gubernatorial  campaign, 
worked  at  the  state  desk  and  on  vari¬ 
ous  general  assignments  for  nine 
years  at  the  Nashville  Tennessean. 
Earlier  he  was  a  reporter  and  pho¬ 
tographer  for  the  Tidlahoma  News 
and  the  Winchester  Herald-Chronicle 
and  news  editor  of  the  Williamson 

Leader,  Franklin,  Tenn. 

*  *  * 

James  T.  Madden  has  been 
appointed  Southern  sales  manager  of 
PR  Newswire,  based  in  Atlanta.  Mad¬ 
den  has  been  managing  editor  of  the 
Gwinnett  (Ga.)  Daily  News  most 
recently,  and  prior  to  joining  the 
newspaper  in  1985  was  assistant  city 
editor  of  the  Atlanta  Jonrnal  and  C  on- 
stitntion  and  was  with  United  Press 
International  eight  years. 

*  *  * 

Three  production  executives  with 
over  125  years  of  combined  newspa¬ 
per  experience,  have  retired  from  the 
Hawaii  Newspaper  Agency.  Inc., 
which  produces  the  Honolulu  Adver¬ 
tiser  and  the  Honolulu  Star-Bulletin. 
Retiring  at  the  end  of  the  year  were: 

Kiyoshi  Okanekl,  mailroom 
superintendent,  who  started  with  the 
Star-Bulletin  in  1940  as  a  part-time 
inserter,  and  worked  his  way  up  to  the 
top  job  in  1976. 

Warren  Stremming,  composing 
room  foreman,  who  began  his  printing 
apprenticeship  at  the  Newton  (Iowa) 
Daily  News  after  World  War  II  para- 
troop  service  and  worked  at  a  number 
of  dailies  on  a  self-designed  learning 
program  before  settling  in  Hawaii  in 
1965. 

Richard  Withrow,  director  of 
night  operations,  who  joined  the 
Daily  News  of  Los  Angeles  as  an 
apprentice  pressman  after  Army  ser¬ 
vice  in  World  War  II  and  moved  to  the 
Hawaii  agency  in  1969  as  an  assistant 
production  manager. 

4!  *  * 

Phil  Ferrara  has  been  named  vice 
president  of  circulation  for  North 
Jersey  Newspapers,  Passaic.  He  was 
vice  president  of  operations  for  the 
Trenton  Times. 

*  *  * 

Barry  Slavsky,  sales  develop¬ 
ment  manager  in  the  Milwaukee  Jour¬ 
nal  and  Milwaukee  Sentinel  advertis¬ 
ing  department,  has  been  named  mar¬ 
keting  manager  at  Newspapers  Inc., 
publisher  of  the  newspapers.  He 
joined  the  company  in  1983  as 
research  manager. 


The  Greenville  (S.C.)  News-Pied¬ 
mont  Company  has  promoted  Dar¬ 
rel  H,  Hoemann  to  chief  of  photogra¬ 
phy  and  George  W.  Gardner  Jr.  to 
quality  control  manager. 

Gardner  was  chief  of  photography 
for  six  years  and  staff  photographer  for 
ten  years. 

Hoemann  joined  the  staff  in  1981 
after  working  as  a  reporter  for  the 
Anderson  (S.C.)  Daily  Mail  and  as  a 
staff  photographer  for  the  Columbia 
(S.C.)  Daily  Record. 

*  *  * 

Thomas  E.  Weber  Jr. .  editor  of  the 
Stuart  (Fla.)  News,  has  been  named 
president,  and  John  Wilcox,  former 
personnel  director,  was  appointed 
business  manager 

The  changes  resulted  from  the  deci¬ 
sion  by  Gardner  Pate,  president  and 
general  manager,  to  take  early  retire¬ 
ment  at  the  end  of  1986. 

Weber  will  continue  his  duties  as 
editor  and  also  oversee  other  facets  of 
the  operations.  He  is  a  19-year  Stuart 
News  staff  member,  having  started  as 
a  reporter. 

Pate  retired  after  21  years  with 
Scripps  Howard  newspapers.  His 
early  responsibilities  included  pro¬ 
duction  manager  positions  with  Mem¬ 
phis  Publishing  Co.,  the  Cleveland 
Press  and  the  Pittsburgh  Press  and 
assistant  business  manager  for  opera¬ 
tions  in  Pittsburgh. 

Wilcox  returned  to  Stuart  from  the 
Greensboro  (N.C.)  News  &  Record, 
where  he  had  managed  personnel 
activities  since  August.  He  was  per¬ 
sonnel  director  at  the  News  prior  to 
that  time. 

*  *  * 

Sherry  Nixon,  assistant  classified 
advertising  manager  of  the  Santa 
Monica  Evening  Outlook,  has  been 
named  classified  manager.  She  joined 
the  newspaper  in  1983  as  inside  sales 
supervisor,  previously  having  been 
systems  and  training  supervisor  at  the 
Torrance  (Calif.)  Daily  Breeze. 

*  *  * 

James  J.  Weber,  former  assistant 
circulation  manager  of  the  St.  Loins 
Post-Dispatch,  recently  was 
appointed  circulation  manager  of  the 
Bangor  (Maine)  Daily  News. 
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Gannett  will  fold  Louisville  Times,  expand  Courier-Journal 


Gannett  Co.  announced  that  it  will 
end  publication  of  the  afternoon 
Louisville  (Ky.)  Times  on  Feb.  14  and 
will  replace  it  with  two  editions  of  the 
morning  Courier-Journal. 

Michael  Gartner,  editor  of  the 
Louisville  dailies,  said  there  “will  be 
home  delivery”  of  the  two  p.m.  edi¬ 
tions,  as  well  as  street  sales  to  meet 
the  demand  in  Louisville  for  an  eve¬ 
ning  daily. 

Gannett  decided  to  fold  the  Times 
“so  that  we  could  replace  it  with  a 
bigger  and  better  newspaper,”  Gart¬ 
ner  said,  and  with  a  view  to  “elimi¬ 
nating  some  inefficiencies.” 

The  Courier-Journafs  news  hole 
will  be  expanded  30%,  he  said. 

There  will  be  no  layoffs  as  a  result 
of  the  Times’  ceasing  publication,  he 


said. 

The  Times  sells  about  124,400 
copies  daily,  compared  to  166,800 
daily  circulation  of  the  Courier-Jour¬ 
nal.  The  Times  does  not  publish  Sun¬ 
days,  while  the  Courier-Journal’s 
Sunday  circulation  comes  to  321,700. 


There  will  be  no 
layoffs  as  a  result  of  the 
Times’  ceasing 
publication,  he  said. 


About  20,000  Times  subscribers 
also  subscribe  to  the  Courier-Journal, 
according  to  Gartner. 

The  editorial  staffs  of  the  Times  and 


Courier-Journal  were  merged  in  1985, 
but  the  Bingham  family,  which  then 
owned  the  newspapers,  decided 
against  folding  the  Times. 

The  owners  said  there  was  still  a 
strong  demand  for  an  afternoon  daily 
in  Louisville,  noting  that  the  Times 
had  larger  circulation  within  the 
metro  area.  The  Courier-Journal 
picked  up  its  lead  from  statewide  and 
southern  Indiana  distribution. 

At  the  time  of  the  staff  merger,  the 
Binghams  also  implemented  an  early- 
retirement  package  to  older  employ¬ 
ees.  That  program,  as  well  as  a  second 
early-retirement  package,  have  been 
“completed,”  Gartner  said. 

Gannett  purchased  the  Louisville 
papers  last  May  for  over  $300  million. 


Murdoch  buy  gives  him  controi  of  60%  of  Austraiia’s  daiiy  papers 


Rupert  Murdoch  apparently  suc¬ 
ceeded  in  his  efforts  to  acquire  the  Mel- 
bourne-based  Herald  and  Weekly 
Times  Ltd.  with  a  bid  of  $1.5  billion. 

As  part  of  the  overall  deal,  Mur¬ 
doch’s  News  Corporation  Ltd. 
acquired  the  24%  stake  held  in  HWT 
by  Queensland  Press  Ltd.,  while 
Murdoch’s  family  company,  Cruden 
Investments,  made  a  $700-million 
offer  for  control  of  Queensland. 

The  HWT  acquisition  will  give 
News  Corp.  control  of  over  60%  of 
Australia’s  daily  newspapers. 

Robert  Holmes  a  Court,  the  chief 
rival  bidder  for  HWT,  dropped  out 
after  he  and  Murdoch  cut  a  deal  giving 
Holmes  a  Court  the  right  to  buy 
H  WT’s  two  Perth  dailies  for  $  1 30  mil¬ 


lion  and  its  Melbourne  television  sta¬ 
tion  for  $170  million.  However, 
Holmes  a  Court  will  still  realize  a  $66- 
million  profit  overall  with  the  sale  of 
his  HWT  and  Queensland  holdings. 

In  addition,  Murdoch  will  probably 
have  to  sell  some  other  newspaper 
and  broadcast  properties  in  order  to 
comply  with  Australian  antitrust  reg¬ 
ulations.  Most  likely  one  of  HWT’s 
two  Adelaide  newspapers  and  its 
Adelaide  television  station  will  be 
divested  because  News  Corp.  already 
owns  a  newspaper  there. 

The  HWT  acquisition  gives  Mur¬ 
doch  control  of  the  newspaper  com¬ 
pany  built  by  his  father.  Sir  Keith 
Murdoch. 


HWT’s  newspapers  include  the 
Melbourne  Herald,  Melbourne  Sun, 
Queensland  Courier-Mail  and  the 
Sydney-based  Manly  Daily. 

News  Corp.,  based  in  Sydney, 
publishes  newspapers  including  The 
Australian,  Daily  Telegraph,  Sunday 
Telegraph  and  Daily  Mirror. 

Murdoch,  a  native  Australian, 
became  an  American  citizen  after  he 
purchased  six  television  stations  from 
Metromedia  Inc.  in  order  to  comply 
with  U.S.  laws  barring  foreigners 
from  owning  broadcast  properties. 

Murdoch’s  ownership  of  Austra¬ 
lian  television  stations  now  faces  a 
possible  challenge  because  of  his 
U.S.  citizenship. 


10-digit  standard  ad  code  recommended  by  FOA  committee 


A  lO-digit  advertiser  classification 
code  —  currently  used  by  Media 
Records  —  is  being  recommended  as 
the  industry  standard  for  all  account¬ 
ing,  billing  and  record-keeping  sys¬ 
tems  by  the  Future  of  Advertising 
steering  committee. 

The  codes  are  based  on  the  Depart¬ 
ment  of  Commerce’s  4-digit  Standard 
Industrial  Classification  plus  a  6-digit 
Media  Records  code  to  identify  the 
advertiser  and  brand.  Under  four 
major  classifications  —  general. 


automotive,  retail  and  financial  — the 
codes  are  broken  down  into  80  major 
categories  and  further  subdivided  into 
a  total  of  1 80  different  categories. 

For  example,  code  5330-044981; 
the  first  four  digits,  5330,  identify  the 
product  classification  as  soups,  while 
the  second  six  digits,  044981,  identify 
the  name  of  the  advertiser  as  Camp¬ 
bell’s. 

The  FOA  Marketing  Data  Task 
Force  chose  the  Media  Records 
methodology  after  reviewing  a  num¬ 


ber  of  different  product  classification 
codes,  including  the  Universal  Prod¬ 
uct  Code  and  codes  used  by  Leading 
National  Advertisers  and  Broadcast 
Advertisers  Reports.  An  important 
factor  in  the  choice  was  the  fact  that 
wide  use  of  the  4-digit  SIC  codes 
makes  other  economic  data  easily 
comparable. 

The  codes  were  proposed  by  the 
Task  Forces  on  Standardization  and 
on  Marketing  Data,  which  worked  in 
(Continued  on  page  48) 
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Get  better  enlargements 

FASTER,  MORE  EASILY  WITH 
POLYCONTRAST  II  FILTERS. 

Replace  your  old  filters  with  a  new  set  of  Kodak 
Pofycontrast  11  filters,  and  see  what  we  mean  by  high 
performance. 

These  economical  filters  bring  new  speed  and 
efficiency  to  the  processing  of  high-quality  enlargements 
on  selective-contrast  Kodak  Polycontrast  11 RC  paper, 
Kodak  Polyprint  RC  paper,  Kodak  Polyfiber  paper,  and 
Kodak  Ektamatic  SC  paper. 

You’ll  like  the  way  Polycontrast  11  filters  eliminate 
calculations,  shorten  exposure  times,  and  expand  the 
usable  density  range  of  your  black-and-white  negatives. 

All  11  numbered  filters  are  speed-matched.  The 
eight  filters  from  Grade  0  to  V/i  have  the  same  speed, 
so  no  exposure  adjustments  are  necessary.  Filters  4 
through  5  take  one  stop  additional  exposure. 

Contrast  spacing  is  uniform,  with  each  '/2-grade  filter 
change  altering  print  contrast  evenly  throughout  the 
contrast  range. 

These  fast  4-mil  polyester  filters  have  high 
optical  quality  and  incorporate  new  dye  formulations 
with  excellent  stability. 

Discover  how  a  set  of  90  x  90  mm  or  150  x 
150  mm  Polycontrast  filters  or  a  Polycontrast  11 
filter  kit  (shown)  can  help  you  produce  better 
■  enlargements  in  less  time. 

]Wre  putting  our  commitment 
in  black-and-white. 


®  Eastman  Kodak  Company.  1986 
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OBITUARIES 


Warren  Scripps  Booth.  92,  for¬ 
mer  president,  publisher  and  chair¬ 
man  of  the  Detroit  News,  died  Jan.  4 
in  Miami  after  a  brief  illness.  His 
grandfather,  James  E.  Scripps, 
founded  the  newspaper  in  1873.  The 
News  was  sold  to  Gannett  Co.  Inc. 
last  year,  ending  1 13  years  of  Scripps 
family  ownership. 

Booth  also  had  been  president  of 
Booth  Newspapers,  eight  Michigan 
newspapers  founded  by  his  father, 
George,  and  now  owned  by  New- 
house  Newspapers. 

*  *  * 

Jon  Brad.shavv,  48,  an  author  and 
contributing  editor  of  Esquire  maga¬ 
zine  and  a  former  reporter  for  the 
New  York  Herald  Tribune,  died  Nov. 
25  at  the  University  of  California,  Los 
Angeles,  Medical  Center  three  days 
after  collapsing  while  playing  tennis. 

He  was  a  Herald  Tribune  reporter 
before  moving  to  England,  where  he 
wrote  for  Queen  Mat>azine,  Vo^ue 
and  the  Sunday  Times  of  London.  He 
joined  New  York  magazine  in  the 
I97()s. 

*  *  * 

Loi'is  Brophv,  90,  a  4()-year  vet¬ 
eran  Associated  Press  reporter  and 


editor,  died  Dec.  25  at  New  Rochelle 
(N.Y.)  Hospital  Medical  Center  after 
a  short  illness.  He  started  as  a 
reporter  in  the  Columbus,  Ohio, 
bureau  and  worked  in  Chicago  and 
Washington,  D.C.,  and  then  was 
news  editor  in  Chicago. 

*  ♦  * 

Si  Burick,  77,  sports  editor  of  the 
Dayton  Daily  News  for  57  years  and  a 
member  of  the  Baseball  Hall  of  Fame, 
died  Dec.  10  after  suffering  a  massive 
stroke  at  his  home. 

*  *  * 

Roger  B.  Brown,  46,  an  advertis¬ 
ing  executive  with  the  New  York 
Times  for  16  years,  died  Dec.  7  in  the 
St.  Barnabas  Medical  Center, 
Livingston,  N.J.  Prior  to  the  Times, 
he  was  an  advertising  executive  with 
the  Newark  Evening  News. 

*  *  * 

Richard  Eimer,s,  69,  retired  execu¬ 
tive  director  of  the  News  Election 
Service,  New  York  City,  and  a  long¬ 
time  staffer  for  the  Associated  Press 
in  Washington,  Oregon  and  Mary¬ 
land,  died  Dec.  1.  He  joined  NES  in 
1965  and  retired  in  1982. 


688  PAPERS 
ARE  RUILDING  PROFITS 
WITHOUT  LAYING  OUT  A  CENT 
NOW  WE’VE  GOT  PLANS  FOR  YOU. 


If  you  could  increase  revenue 
and  readership  without  spending 
company  money,  wouldn’t  you 
do  it? 

I’-BILD,  the  world’s  best  and 
most  widely  syndicated  series  of 
“do-it-yourself  ”  columns,  does  it 
every  day.  W  hen  you  run  a 
I  -BILD  editorial  or  classified 
column,  we  rebate  25%  of  the 
project  sales  it  generates  directly 
to  you.  ,\nd  since  1948,  I'-BILD 
columns  have  been  consistent 
winners. 

W  ith  over  1, ()()()  woodworking 
and  handicraft  projects  already 
developed  (and  more  to  come),  we 
have  plans  to  suit  every  kind  of 


reader.  Easy  and  inexpensive  to 
build,  I’-BILD’s  popular  designs 
range  from  “period  ”  to  modern, 
home  improvement  to  toys. 

There’s  no  contract  to  sign  — 
you  run  when  you  want,  in  the 
format  you  want.  W'e  write  the 
copy,  provide  artwork,  receive 
orders  directly,  handle  all 
customer  service,  and  provide  a 
written  accounting  of  orders 
received.  You  just  sit  back  and 
let  the  commissions  pour  in. 

Call  818-785-6368  for  more 
details,  or  write  us  at  the  address 
below.  W  e’ve  got  designs  on  your 
profit  plans. 


Mum 
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P.O.  Box  2383  >  Van  Nuys,  CA  91409  •  (818)  785-6368 


Robert  L.  Flora,  57,  a  veteran 
United  Press  International  photogra¬ 
pher,  died  Dec.  25  after  a  long  illness. 
He  had  taken  pictures  of  eight  presi¬ 
dents  and  five  Olympic  Games  in  his 
34-year  career. 

*  *  * 

Hyman  J.  Heller,  74,  a  44-year 
newsman  with  United  Press  Interna¬ 
tional,  died  Dec.  7  of  cancer  at  his 
Valhalla,  N.Y.,  home. 

He  began  with  the  United  Press  in 
1939,  monitoring  Morse  code  radio 
signals  at  the  wire  service  receiving 
post  in  Valhalla.  He  moved  to  the  U PI 
bureau  in  New  York  City  and  became 
a  reporter  after  brief  service  as  a  Tele¬ 
type  operator. 

*  *  * 

Terrence  P.  McMahon,  71,  for¬ 
mer  president  of  the  National 
Catholic  Press  Association,  died 
Nov.  30  in  Hartford,  Conn.  Monsi¬ 
gnor  McMahon  was  a  former  execu¬ 
tive  editor  of  The  Catholic  Transcript, 
Hartford. 

*  *  * 

Daniel  Black  Miles  Sr.,  69,  co¬ 
publisher  of  the  Democrat  Publishing 
Co.,  Clinton,  Mo.,  died  Dec.  12.  He 
was  elected  to  his  second  term  as 
mayor  of  Clinton  last  April. 

*  *  * 

George  B.  Murphy  Jr.,  80,  a  for¬ 
mer  editor  of  the  Washinf>ton  Afro- 
American  died  Nov.  29  at  Howard 
University  Hospital.  He  was  a  special 
assistant  in  the  advertising  depart¬ 
ment  when  he  retired  in  1971. 

*  *  * 

Jacob  C.  Rich,  93,  a  writer  and 
editor  for  The  Jewish  Daily  Forward 
for  nearly  60  years,  died  Nov.  30  at 
the  Workmen’s  Circle  Home  for  the 
Aged  in  the  Bronx,  New  York  City. 
He  retired  in  1983. 

*  *  * 

Jack  C.  Schultz,  70,  a  photogra¬ 
pher  with  the  old  Washinf>ton  Daily 
News  and  Acme  News  Photos,  died 
of  cancer  Dec.  9  at  the  Washington 
Adventist  Hospital.  Later  a  sound 
technician  with  UPI  Movietone  News 
for  30  years,  he  had  been  assigned  to 
the  White  House  for  that  entire  pe¬ 
riod. 

*  *  * 

Gregory  F.  Warren  29,  advertis¬ 
ing  account  executive  for  the  Boston 
Globe,  died  Nov.  9  after  apparently 
suffering  a  heart  attack  while  playing 
basketball. 
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Who  says  bigger  is  honor? 


When  you’re  ready  for  a  new  flexo  press,  Motter  will  be 
ready  to  build  it  for  you. 

We  re  small  enough  to  respond  to  your  needs 
quickly,  large  enough  to  build  whatever  size  press 
you  need. 

□  We  have  the  engineering  and  manufacturing 
expertise  to  provide  a  flexo  slip-in  unit  or  a  full 
press  line. 

□  You’ll  have  personal  contact  with  top  management. 
Your  press  will  not  be  treated  as  just  another  order! 


□  The  AMERICAN  MOTTERFLEX  FX-4  offers 
operating  simplicity,  top  quality,  versatile 
color  capability. 


For  the  AMERICAN  MOTTERFLEX  FX-4.  there’s  no 
such  thing  as  an  order  that’s  too  large  or  too  small! 

Call  or  write  today  for  complete  information.  Motter 
Printing  Press  Co.,  PO.  Box  1562,  York,  PA  17405, 
717-755-1071,  designers  and  manufacturers  of  web-feb 
printing  equipment. 


MOTTER  PRINTING  PRESS  CO. 


Rating  the  press 

{Continued  from  pa^e  II) 


highly  professional  in  its  coverage  of 
the  Iran/Contra  controversy  and  is 
not  “out  to  get"  President  Reagan. 

"The  public  feels  that  in  covering 
this  story  the  press  is  doing  thejob  it  is 
supposed  to  do  —  collecting  and 
reporting  the  facts  —  rather  than 
seeking  to  destroy  Ronald  Reagan's 
presidency,"  Gallup  stated. 

"The  majority  (569f)  feel  the  main 
concern  of  news  organizations  in  cov¬ 
ering  the  Iran  arms  scandal  is  to  learn 
and  report  the  facts;  a  little  over  a 
third  (359f )  see  the  press  as  engaged  in 
President-bashing. 

"Even  among  those  who  feel  the 
press  is  attacking  the  President,  very 
few  feel  this  is  happening  because  the 
press  dislikes  Reagan  personally  (59?) 
or  disagrees  with  his  policies  (219?). 
Overwhelmingly,  they  (respondents) 
feel  instead  that  the  press  thinks  this 
makes  a  good  story." 

Gallup  also  found  that  479?  of  the 
respondents  gave  news  organizations 
“the  most  credit"  for  "getting  to  the 
bottom"  of  the  Iran/Contra  arms 
affair;  while  only  149?  credit  the  Presi¬ 
dent  and  69?  credit  the  White  House 
staff  with  doing  the  most  to  bring  out 
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the  facts. 

The  basic  criticisms  of  press  cover¬ 
age  of  the  Iran/Contra  story  are  that 
509?  of  the  respondents  believe  news 
organizations  "overemphasize" 
rumors  and  unconfirmed  accounts  in 
their  reports  and  that  449?  of  the 
respondents  feel  there  has  been  too 
much  coverage  of  the  arms  sales 
affair.  In  June  1985,  519?  of  the 
respondents  felt  there  was  too  much 
coverage  of  terrorism  and  related 
issues. 

While  469?  of  the  respondents  feel 
that  press  coverage  of  the  Iran/Contra 
story  has  damaged  America's  image 
in  the  world,  a  "statistically  equal" 
proportion  (459?)  believe  that  the  ben¬ 
efits  of  press  scrutiny  in  getting  out 
the  facts  to  the  public  outweigh  any 
negative  effects  on  the  nation's 
image,  Gallup  stated. 

Seventy-four  percent  of  the  respon¬ 
dents  said  that  press  coverage  of  the 
American  hostage  situation  in  Beirut 
put  at  least  some  pressure  on  the  Rea¬ 
gan  administration  to  deal  with  Iran  in 
an  attempt  to  win  their  release,  Gallup 
stated.  Forty  percent  felt  such  news 
coverage  exerted  a  great  deal  of  pres¬ 
sure  on  the  administration. 

“These  attitudes  are  shared  across 
the  board,  bearing  little  or  no  relation¬ 
ship  to  partisanship,"  Gallup  stated. 

The  current  poll  also  found  that 
809?  of  the  respondents  believe  the 
press  has  a  political  point  of  view, 
either  liberal  or  conservative,  com¬ 
pared  to  609?  who  felt  that  way  in  June 
1985.  But  in  both  surveys,  those 
believing  the  press  is  liberal  outnum¬ 
bered  by  two  to  one  those  who  believe 
the  press  is  conservative. 

But  in  June  1985,  only  339?  of  the 
respondents  saw  a  “conflict  between 
their  own  political  views  and  those  of 
the  press,"  Gallup  stated.  In  the  cur¬ 
rent  survey,  459?  perceive  “such  a 
conflict." 

The  survey  also  found  that  399?  of 
the  respondents  said  news  organiza¬ 
tions  in  general  deal  “fairly  with  all 
sides"  in  covering  social  and  political 
issues,  up  from  349?  in  June  1985.  But 
549?  said  news  organizations  tended 
to  favor  one  side  in  their  coverage, 
compared  to  539?  who  said  so  18 
months  earlier. 

Two-thirds  of  the  current  respon¬ 
dents  (679?)  said  news  organizations 
were  fair  to  the  Reagan  administra¬ 
tion,  but  that  finding  was  down  from 
78%  in  June  1985. 

Those  calling  the  press  in  general 
unfair  to  the  administration  doubled 
to  25%  in  the  current  poll  from  12%  in 
June  1985. 

Slightly  less  people  today  (52%) 
believe  the  press  protects  democracy 
than  did  in  June  1985  (53%),  but 
slightly  more  people  believe  the  press 


“stands  up  for  America"  (53%)  than 
did  18  months  ago  (52%). 

And  47%  today,  compared  to  45% 
in  June  1985,  believe  the  press  is 
politically  biased  in  its  reporting, 
Gallup  found.  But  39%  today  versus 
35%  in  June  1985  said  the  press  is  not 
politically  biased  in  its  reporting. 

Twenty-six  percent  of  the  current 
respondents  believe  that  news  organi¬ 
zations  by  criticizing  political  leaders 
keep  them  from  doing  their  jobs.  Only 
17%  of  the  respondents  felt  that  way 
in  June  1985. 

Those  who  believe  that  press 
coverage  keeps  politicians  honest 
declined  to  60%  in  the  current  poll 
from  67%  in  June  1985. 

Forty-one  percent  of  the  respon¬ 
dents  said  the  press  cares  about  the 
people  they  report  on,  up  from  35%  in 
June  1985.  Another  45%  said  the 
press  doesn't  care,  down  from  48%  in 
the  previous  poll. 

And  while  75%  of  current  respon¬ 
dents  and  73%  of  those  in  June  1985 
said  the  press  tends  to  invade  peo¬ 
ple's  privacy,  19%  now  say  the  press 
respects  privacy  versus  21%  who  said 
so  18  months  earlier. 

The  latest  Times  Mirror-sponsored 
telephone  poll  was  conducted  by 
Gallup  Dec.  27  through  Jan. 4  and 
involved  1,502  adult  interviews.  The 
margin  of  error  was  plus  or  minus  3 
percentage  points. 


Judge  refuses 

(Continued  from  paf^e  15} 


reviewing  statements  by  journalism 
experts,  there  “is  an  overwhelming 
question  of  fact"  about  what  consti¬ 
tutes  a  newspaper.  The  judge  added 
that  both  sides  had  compiled  a  “mag¬ 
nificent"  list  of  “interesting  and  high- 
powered"  experts  who  disagree  over 
whether  a  weekly  publication  should 
be  considered  a  newspaper. 

“I’m  not  trying  to  pass  the  buck  or 
frustrate  the  parties,"  Jones  said,  but 
noted  that  he  wanted  to  avoid  a  rever¬ 
sal  on  appeal. 

Jones  observed  that  daily  newspa¬ 
pers  are  filled  with  stories  hat  are  not 
“time  pressured.” 

But  he  agreed  with  Kronemyer's 
attorney,  Paul  Kennerson,  that  a  clas¬ 
sification  of  the  Reader  should  be 
sorted  out  during  a  hearing  with  wit¬ 
nesses  available  for  cross-examina¬ 
tion. 

Mullin,  who  resigned  recently  to 
accept  a  fellowship  for  study  in  Mex¬ 
ico,  said  the  Reader  may  also  ask  for 
summary  judgment  to  dismiss  Krone¬ 
myer's  suit  on  the  grounds  the  publi¬ 
cation  was  privileged  under  state  law 
to  publish  to  story  in  question. 

— M.L.  Stein 
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Investing  in  a  SCC  single  copy  conveying  and 
processing  system  is  the  sure  way  to  put  modern 
automation  technology  to  work  in  your  mailroom. 

Reliable  performance  and  long  equipment 
life,  even  at  maximum  load,  combined  with  versa¬ 
tility  of  operation  and  flexibility  in  future  expan¬ 
sion,  work  togethertoprotectyouroriginal  invest¬ 
ment. 

Ferag’s  systems  engineering  serves  the  prin¬ 
ted  word  by  streamlining  the  complex  task  of  pro¬ 
ducing  a  newspaper. 

Plan  the  future  with  Ferag  from  the  top  down 
-  and  turn  your  mailroom  into  a  profit  center. 


Invest  in  a  system  for  your  mailroom 


F’E'R’AG 


FERAG  INC.,  BRISTOL,  PA.  19007 
KEYSTONE  INDUSTRIAL  PARK,  190  RIHENHOUSE  CIRCLE 
TELEPHONE  215-788-0892,  TELEX  834743 
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Newspaper  execs  host  retail  execs 

Ad  Bureau  sponsors  its  annual  dinner-dance  during  NRMA  convention 

Executives  from  all  the  major  retail  chains  around  the  country  were  in  New  York  City  earlier  this  month  for  the 
annual  National  Retail  Merchants  Association  convention  and  the  Newspaper  Advertising  Bureau  once  again  held  its 
black-tie  dinner  dance  at  the  Hotel  Pierre  (Jan.  12). 

Picture  below  are  some  of  the  newspaper  execs  and  their  wives  who  mingled  with  the  retailers  at  this  annual  event. 


(Lett  to  right)  Henry  "Buzz"  Wurzer,  marketing  de¬ 
velopment  manager,  Hearst  Corp.;  Alan  Dant,  advertis¬ 
ing  director,  Cleveland  Plain  Dealer;  and  George  Hahn, 
executive  vice  president,  CEO,  Pubco,  Cleveland,  Ohio. 


(Left  to  right)  Carol  Sulzberger;  Joe  Berzok,  vice  chair¬ 
man  Batus  Retail  Group,  New  York  City,-  Maxine  Berzok; 
and  Arthur  Ochs  Sulzberger,  chairman  and  publisher. 
New  York  Times. 


(Left  to  right)  Jim  Williams,  National  Retail  Merchants 
Association  president;  Frank  Daniels,  Jr.,  president  and 
publisher,  Raleigh  (N.C.)  News  and  Observer  Times  and 
chairman  of  the  board  of  the  Newspaper  Ad  Bureau; 
Craig  Standen,  president  of  the  Newspaper  Ad  Bureau. 


(Left  to  right)  Uschi  Ingersoll;  Julia  Daniels;  Cathleen 
Black,  publisher  of  USA  Today;  Marcia  Standen. 


(Left  to  right)  Marv  Aronowitz,  president,  Oshman's 
Sporting  Goods,  Inc.,  Houston,  Tex;  Evon  Aronowitz; 
Hank  Bradley,  publisher,  St.  Joseph's  (Mo.)  News-Press 
and  Gazette;  Shirley  Bradley. 


(Left  to  right)  Tom  Johnson,  publisher  and  CEO,  Los 
Angeles  Times;  Nancy  Wilson;  Margaret  Wilson,  chair¬ 
man,  Scarbroughs,  Austin,  Tex.;  Dave  Laventhol,  presi¬ 
dent,  Times  Mirror  Co. 


(Left  to  right)  Sumner  Feldberg,  board  chairman,  Zayre 
Corp.,  Framingham,  Mass.;  Nancy  Dewar;  Bob  Dewar, 
chairman  of  the  executive  and  finance  committees,  K  mart 
Corp.,  Troy,  Mich.;  JoAnn  Hollis;  and  Jim  Hollis,  senior 
vice  president,  mass  merchandising  sales.  Newspaper  Ad 
Bureau. 


(Left  to  right)  Bob  Hartman,  publisher,  Evansville  (Ind.) 
Press;  Frank  Cole,  Cole  Dept.  Stores,  Cheyenne,  Wyo.; 
Dallas  Troutman,  president.  Emporium,  Inc.,  Eugene, 
Ore. 

EDITOR  &  PUBLISHER  for  January  24,  1987 


Presenting  a  math  show 
kids  can  count  on  for  kin. 


Presenting  Square  One  TV . 

It  s  new^  It  s  different.  It  s  a  series 
for  children  8  to  12  that  makes 
math  fun  and  int3resting. 

Its  easy  to  see  why.“Square  One 
TV” is  produced  hy  Childrens 
Television  Workshop,  the  creators 
of  “Sesame Street!’ And  it  makes 
novel  use  of  entertainment  forms 
kids  enjoy.  Such  as  TV  game 
shows,  music  videos,  animation 
and  magic. 

IBM  is  proud  to  help  support 
“Square  One  TV!’  It’s  another 
example  of  our  commitment  to 
education. 

"fhe  program  premieres 
January  26  and  will  nm  ever\' 
day  after  school.  For  the  exact 
time,  check  your  local  PBS 
listing. 

“Square  One  TV!’  It’s  a  math 
series  that  gets  high  marks  for 
entertainment.  ~*~  —  ® 


Fu lulinf: for" S(f turn-  One 7'l  ''provided 
by  IBM  as  corporate  undenvriler.  the  I  .S. 
Department  of  Fdacation,  The  \ational 
Science  Foundation,  the  Corporation  for 
Fuhlic Rroadcastinp.TheAndreic  II.  Mellon 
Foundation,  and  the  Carnepie  Corporation 
of  Self  \ork. 

'*Sesame  Street  '^and  ''Square  One  Tl  "are  sert'ire  marks 
and  trademarks  ofChddrens  closed  captioned  for  pa 
Television  Workshop.  the  hearing  impaired 
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Sales  surge  for  flexo 

M.A.N. -Roland  announces  the  sale  of  40  standard  arch  units, 
six  four-coior  units  and  23  haif  decks  to  five  newspapers 


By  George  Garneau 

Flexography  has  started  the  year 
with  a  sales  surge  from  M.A.N.- 
Roland  USA  Inc.,  involving  sales  of 
40  standard  arch  units,  six  four-color 
units  and  23  half  decks  to  five  news¬ 
papers. 

M.A.N. -Roland  called  the  order  of 
23  Flexoman  units  by  Knight-Ridder 
Newspapers  Inc.  for  three  of  its  news¬ 
papers  “the  largest  single  order  to 
date  in  the  U.S.  newspaper  indus¬ 
try.” 

Knight-Ridder  said  its  Charlotte 
(N.C.)  Observer  will  “slip  in”  nine 
units  and  five  color  decks  on  one 
press  and  sprinkle  six  units  and  three 
color  decks  among  three  other  letter- 
press  presses. 

Knight-Ridder  said  Flexoman  units 
would  be  similarly  “sprinkled”  in 
front  of  folders  in  letterpress  presses 
at  its  Wiehita  (Kan.)  Eufile-Beaeon 
and  Fort  Wayne  (Ind.)  Joarnal- 
Gazette. 

An  independent  publisher,  Lancas¬ 
ter  Newspapers  Inc.  in  Lancaster, 
Pa.,  plans  to  convert  its  entire  print¬ 
ing  operation  to  flexography  exclu¬ 
sively,  installing  two  seven-unit  Flex¬ 
oman  presses,  including  reels  and 
folders,  in  late  1988. 

And  El  Mnndo  of  Caracas,  Vene¬ 
zuela,  has  ordered  a  flexo  press,  con¬ 
sisting  of  nine  units  and  three  half 
decks. 

The  announcements  are  the  latest 
in  a  trend  in  the  newspaper  industry 
toward  flexography,  as  opposed  to 
the  predominant  printing  method  of 
offset,  as  part  of  efforts  to  modernize 
older  letterpress  and  dilitho  equip¬ 
ment. 

“Obviously  we  are  very  interested 
in  flexo  and  what  it  can  do  for  us,  but 
beyond  that  1  have  nothing  to  add 
right  now,”  said  Larry  Marbert, 
director  of  production  for  Knight- 
Ridder. 

“1  haven’t  found  anyone  to  come 
up  with  a  reason  why  flexo  is  not  right 
for  Lancaster  Newspapers,”  said 
Jack  Buckwalter,  president  of  the 
company  publishing  the  morning 
Intelligeneer  Journal,  evening  Lan- 
easter  New  Era  and  Sunday  News. 

“Out  basic  feeling  is  that  flexo  is 


going  to  be  the  best  way  to  print  a 
newspaper  in  the  years  ahead,” 
Buckwalter  said.  “Flexo  is  where 
offset  was  20  years  ago.  It  was  a  pro¬ 
cess  that  was  evolving,  and  it  worked 
out.” 


“We  have  invested  millions  of  dol¬ 
lars  and  several  years  in  development 
of  newspaper  flexography,  and  we  are 
convinced  that  the  process  will  be  a 
significant  part  of  newspaper  produc¬ 
tion  in  the  future,”  said  Ed  Padilla, 


M.A.N.-Roland  called  the  Knight-Ridder  decision  “a 
clear  signal  that  flexography  has  been  accepted  in  the 
pressroom ...” 


M.A.N.-Roland  called  the  Knight- 
Ridder  decision  “a  clear  signal  that 
flexography  has  been  accepted  in  the 
pressroom,”  and  “a  technological 
turning  point  reminiscent  of  a  time  in 
the  late  '60s  when  the  trend  from  let¬ 
terpress  became  evident  and  gave 
offset  technology  credibility.  Nine¬ 
teen-eighty-seven  is  flexo’s  turn  to 
make  history.” 


chief  executive  of  North  American 
newspaper  presses  for  M.A.N.- 
Roland.  “The  Knight-Ridder  order 
confirms  our  belief  and  insures  con¬ 
tinuing  progress  and  development  of 
flexo.” 

The  installation  in  Lancaster,  val¬ 
ued  at  about  $13  million,  including 
peripheral  equipment,  involves  two 
seven-unit  presses,  including  12  black 


Pictured  above  are  two  of  nine  Flexoman  flexographic  printing  units  built 
by  M.A.N.-Roland  USA  Inc.  for  the  Miami  Herald.  They  served  as  prototypes 
for  current  Flexoman  units  ordered  by  five  other  newspapers. 
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units,  two  four-color  units,  eight  half 
decks,  two  folders  and  reels.  Installa¬ 
tion  is  scheduled  for  the  second  half  of 
1988.  Flexoman  will  replace  1952  Hoe 
letterpress  equipment  that  was  con¬ 
verted  to  dilitho  in  1976  as  a  stopgap 
measure. 

The  Lancaster  papers  chose  flexo 
because  “offset  is  such  a  complicated 
process,”  Buckwalter  said,  and 
because  of  flexo’s  advantages,  which 
he  listed  as  savings  from  less  printed 
waste,  water-based  inks  that  don’t 
rub  off  on  readers’  hands,  lively  color 
reproduction  and  fast  start-up  after 
plate  changes. 

“We  feel  the  process  is  going  to  be 
certainly  improved  over  what  it  is 
today  and  feel  the  quality  level  will  be 
there,”  he  said.  He  said  he  expected 
current  problems  with  plates  and 
black-and-white  photo  reproduction 
would  be  solved. 

On  the  whole,  Buckwalter  said,  “if 
you  take  average  offset  and  compare 
it  with  average  flexo,  they  would  not 
be  far  different.” 

The  Knight-Ridder  projects  are 
also  scheduled  for  1988  and  are  the 
result  of  flexo  experiments  begun  at 
the  Miami  Herald  and  Riverside 
(Calif.)  Press-Enterprise. 

Knight  Bidder,  which  operates  sev¬ 
eral  hundred  letterpress  units  at  its 
newspapers,  has  favored  the  sprinkle 
configuration  —  one  or  two  flexo 
units  slipped  in  in  front  of  the  folder 
on  letterpress  press  lines  —  in  order 
to  get  “more  bang  for  the  buck,” 
meaning  the  advantages  of  bright, 
ruboff-free  flexo  on  front  and  back 
pages  without  the  costs  of  a  full  con¬ 
version. 

The  Charlotte  Observer  contract, 
the  first  complete  flexo  press  for 
Knight-Ridder,  includes  15  Flexoman 
units  and  eight  color  decks.  It  will 
convert  one  nine-unit  Hoe  Color  Con¬ 
vertible  press  to  flexo  by  slipping  in 
nine  Flexoman  units  and  five  color 
decks  to  the  existing  structure.  Addi¬ 
tionally,  three  other  letterpress 
presses  are  planned  to  get  two  Flexo¬ 
man  units  and  a  color  deck. 

Fort  Wayne  and  Wichita  are  slated 
to  get  the  same  flexo  system;  two 
four-color  units  and  two  standard 
arch  units  with  color  decks. 

At  Wichita,  the  Eagle-Beacon  will 
remove  two  units  each  from  eight-unit 
Hoe  Color  Convertible  and 
Colormatic  presses.  On  each  press, 
they  will  be  replaced  with  one  four- 
color  unit  and  one  arch  unit  with 
deck.  The  change  will  allow  the 
Eagle-Beacon  to  run  eight  pages  of 
process  color  without  losing  page 
capacity.  Wichita  will  use  its  units 
similarly  on  two  lines  of  Goss  Mark  1 
letterpress. 

The  deal  with  Knight-Ridder 


includes  ink  supply  and  waste  water 
purification  systems  at  each  site  in 
accordance  with  local  regulations. 

M. A. N. -Roland,  the  West  German 
industrial  conglomerate,  builds  its 
flexo  presses  at  its  U.S.  headquarters 
in  Middlesex,  N.J.,  at  the  former 
home  of  manufacturers  of  Wood  and 
Hoe  presses. 

ACB  logo  to  appear 
on  SRDS  listings 

The  Advertising  Checking  Bureau 
has  worked  with  Standard  Rate  and 
Data  to  have  the  ACB  logo  appear  in 
the  listings  for  its  client  newspapers. 


Sherman  retires 

William  E.  Sherman,  vice  president 
and  general  manager,  marketing,  of 
the  Graphics  Imaging  Systems  Divi¬ 
sion  of  Eastman  Kodak  Co.,  has 
retired  after  almost  40  years  with  the 
company. 

Sherman  started  in  1950  in  film 
testing  and  was  most  recently  vice 
president  and  general  manager,  mar¬ 
keting,  of  the  Graphics  Imaging  Sys¬ 
tems  Division.  He  has  been  active  in 
industry  and  trade  groups  and  played 
a  key  role  in  launching  new  products, 
including  Kodak  Ultratec  products 
and  rapid  access  films. 


From  Sale  To  Linage  Analysis. 


CJ/ADVERTISING™  integrates  all  steps  of  the  advertising  process  — 
order  entry  and  rating,  sales  rep  reporting,  contraa  management  billing, 
aging  and  receivables  handling,  ad  statistics  and  reporting. 

It  shows  performance  by  territory  or  account.  Because  it's  online, 
managers  can  easily  see  where  they  made  money,  what  products  did  best 
and  how  much  preprints  impacted  sales.  They  can  compare  current  figures 
to  previous  forecasts  and  check  them  against  actual  year-to-date  figures. 
Online  information  and  up-to-the-minute  reports  are  available  by  reve¬ 
nue,  linage,  SAUs  or  whatever  type  of  units  you  want  to  use. 

When  CJ/AD  TRACKING,^"  CJ/LAYOUT™  and  CJ/CLASSIFIED^”  are 
brought  online,  comprehensive  control  of  the  full  advertising  and  produc¬ 
tion  cycle  begins.  These  three  systems  are  tightly  coupled  to  CJ/ADVER- 
TISING  —  a  unique  design  option  which  allows  all  of  them  to  share  the 
most  current  up-to-date  information. 

cJ 

Collier-Jackson,  Inc. 

3707  West  Cherry  Street  •  Tampa,  Florida  33607  •  |8 1 3)  872-9990 


EDITOR  &  PUBLISHER  for  January  24,  1987 


NEWS/TECH 


Electronic  ‘meeting  place’  for  journalists 

In  less  than  two  years  of  operation,  nearly  2,000  computer-equipped 
writers  and  editors  in  the  U.S.  and  Canada  have  become  members 


By  Dan  Sussman 

Probably  no  technological  develop¬ 
ment  in  recent  years  has  brought  so 
many  changes  in  the  newsroom  as  the 
computer. 

Text-editing  systems  have  made 
extinct  the  clatter  of  typewriters  and 
the  reams  of  paper  crossing  editors’ 
desks.  Reporters  armed  with  portable 
laptop  computers  have  practically  put 
an  end  to  time-consuming  dictation, 
allowing  them  to  file  text  from  virtu¬ 
ally  anywhere  in  the  world. 

But  Jim  Cameron  thinks  those  are 
only  the  first  shots  to  be  fired  in  the 
newsroom  computer  revolution. 

Cameron  has  taken  what  he  feels  is 
the  next  logical  step  in  electronic 
newsgathering  by  founding  Journal¬ 
ism  Forum,  a  "meeting  place"  where 
journalists  can  communicate  with 
each  other  by  telephone  and  com¬ 
puter. 

In  less  than  two  years  of  operation, 
nearly  2,000  computer-equipped  writ- 


(Sussman  is  a  regional  editor  for  The 
Record  in  Bergen  County,  N.J.,  and 
also  frequently  writes  about  personal 
computers.) 


ers  and  editors  throughout  the  United 
States  and  Canada  have  become 
members. 

By  using  their  computers  to  “log 
on"  to  Journalism  Forum,  writers  and 
editors  exchange  electronic  “bulletin 
board”  messages  with  one  another 
about  industry  issues  and  seek  other 
Journalists’  advice  and  help  on  sto¬ 
ries. 

They  also  explore  the  forum’s  data 
libraries,  containing  information  of 
interest  to  journalists  that  is  provided 
by  other  Jforum  members. 

For  instance,  recent  submissions 
include  a  piece  on  the  ethics  of 
restaurant  criticism  by  Robin  Garr, 
restaurant  critic  for  the  Louisville 
Times  and  Courier-Journal,  and  a 
piece  discussing  laws  concerning 
access  rights  for  photojournalists. 

There  are  other  data  libraries  in 
which  members  can  advertise  used 
equipment  for  sale  —  photo  gear, 
tape  recorders,  portable  computers. 
And  there’s  The  Experts  Index,  an 
electronic  directory  compiled  by 
members.  It  contains  the  names  of 
hundreds  of  sources  who  are  avail¬ 
able  for  interviews  on  an  array  of 
topics. 


In  addition,  there  are  weekly  “con¬ 
ferences”  during  which  journalists 
gather  and  bang  out  lively  online  dis¬ 
cussions  on  their  keyboards  about 
topics  pertaining  to  the  profession. 
Often  special  guests  are  plunked 
down  in  front  of  monitors  and  key¬ 
boards  and  invited  to  participate. 

Cameron  is  a  34-year-old  Toronto 
native  who  was  a  fixture  in  radio  sta¬ 
tion  newsrooms  in  the  New  York  area 
and  New  England  during  the  1970s 
and  who  now  is  an  independent 
broadcast  consultant. 

Fie  had  little  knowledge  of  —  even 
less  interest  in  —  computers  until  a 
few  years  ago.  Then  he  bought  one  of 
the  laptop  machines  that  have 
become  a  fixture  at  news  conferences 
and  in  press  boxes. 

Shortly  thereafter,  using  an  hour’s 
worth  of  free  online  time  that  was 
included  in  the  computer  purchase 
price,  he  made  his  first  call  to  Com¬ 
puServe,  a  Columbus,  Ohio,  com¬ 
pany  that  is  the  nation’s  largest  pro¬ 
vider  of  online  information  services 
accessible  by  computer. 

The  company’s  computers  play 
host  to  dozens  of  special-interest 
groups  for  hobbyists  and  profession¬ 
als  and  can  be  accessed  with  a  com¬ 
puter  and  modem  in  much  the  same 
way  a  reporter  would  “upload”  a 
story  to  his  paper’s  computer. 

While  on  line,  Cameron  discovered 
numerous  journalists  using  the  ser¬ 
vice,  came  up  with  the  idea  for  a  jour¬ 
nalism  forum  and  went  to  Com¬ 
puServe  executives  with  the  idea. 

“I  put  the  proposal  on  someone’s 
desk  and  started  a  massive  support 
campaign  among  journalists  1  have 
met  through  CompuServe,  he  said. 
“They  (CompuServe  executives) 
looked  favorably  on  my 
proposal  .  .  .  and  1  was  granted  the 
electronic  franchise.  We  signed  on  in 
August  1985.” 

The  busiest  portion  of  Jforum  is  its 
bulletin  board,  with  as  many  as  75 
new  messages  posted  daily,  Cameron 
said.  The  traffic  can  get  even  more 
hectic,  however,  if  there’s  a  particu¬ 
larly  hot  topic  at  hand. 

A  debate  over  the  press’s  role  in 
disclosing  the  Iran  crisis  dominated 
the  bulletin  board  for  days.  Other 
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lively  “discussions”  were  generated 
by  UPI’s  latest  financial  problems, 
and  whether  the  words  “physically 
challenged”  is  an  acceptable  euphe¬ 
mism  for  the  words  “handicapped” 
or  “disabled.” 

Cameron’s  vision  of  Jforum’s 
potential  goes  beyond  the  bulletin 
board.  Rather  than  merely  being  a 
place  for  journalists  to  “gather”  dur¬ 
ing  their  leisure  hours,  the  forum 
should  be  an  electronic  adjunct  to 
newsrooms,  he  said. 

“I  want  to  get  more  of  our  subscrib¬ 
ers  logging  on  from  work,”  observed 
Cameron.  “I  want  Jforum  to  be  the 
reason  newspeople  go  to  their  bosses 
and  say  ‘Let’s  get  a  modem  in  here.’” 

He  cited  the  forum’s  data  library, 
which  provides  listings  of  available 
stringers  coast-to-coast  as  being  one 
valuable  resource  for  a  newspaper. 
For  instance,  if  you’re  an  editor  in 
Bergen  County,  N.J.,  and  a  story 
breaks  in  Boise,  Idaho,  through 
Jforum,  you  can  find  a  stringer  in 
Boise  who  can  help  you  cover  that 
story. 

“Let’s  say  Brazil  blew  up,  and  you 
didn’t  have  anything  in  your  Rolodex 
about  Brazil  experts.  What  are  you 
going  to  do?  Call  the  local  college?  A 
better  way  might  be  to  go  into  our 
electronic  index  of  experts  and  find  a 
name. 

“For  free-lancers  who  don’t  have 
those  and  other  resources,  this  pro¬ 
vides  a  marvelous  tool,”  Cameron 
pointed  out.  In  addition,  he  said  he 
would  like  to  take  advantage  of  the 
system’s  real-time  conferencing 
capabilities  to  do  live,  on-the-record 
news  conferences,  with  journalists  all 
over  the  country  participating  via 
computer. 

Cameron  said  he  has  not  solicited 
newspapers  or  broadcast  news 
departments  to  become  institutional 
members  of  the  forum,  but  he  has 
approached  professional  organiza¬ 
tions  about  becoming  participants. 
Several  weeks  ago,  a  special  section 
of  the  forum  was  opened  to  members 
of  the  National  Press  Photographer’s 
Association. 

“So  far  we  (NPPA)  have  about  40 
members  (of  Jforum)  and  are  growing 
at  a  rate  of  three  per  week,”  said 
Scott  Henry,  who  is  chief  photogra¬ 
pher  of  the  Las  Vegas  Review-Jour¬ 
nal  and  the  assistant  Jforum  adminis¬ 
trator  in  charge  of  the  NPPA  section. 

“Our  goal  is  to  provide  a  forum  for 
working  photojournalists  and  editors 
as  well  as  a  file  for  self-help  articles 
about  techniques,  ethics  and  sup¬ 
plies.  We  have  been  very  successful 
so  far  in  spreading  ‘grapevine’  info 
about  jobs.” 

Cameron  has  been  holding  discus¬ 
sions  with  SPJ/SDX  and  other  profes¬ 


sional  organizations  and  hopes  for 
their  formal  participation  as  well. 

Journalists  who  are  regular  users  of 
the  system  echo  Cameron’s  senti¬ 
ments  about  its  usefulness. 

David  Isaac,  a  broadcast  news  edi¬ 
tor  in  Calgary,  Canada,  is  an  ardent 
Jforum  participant. 

The  busiest  portion  of 
Jforum  is  its  bulietin 
board,  with  as  many  as 
75  new  messages  posted 
daily,  Cameron  said. 

“I’ve  found  that  Jforum  has  pro¬ 
vided  me  with  more  background 
information,  state-of-the-industry 
comment  and  exchange  of  views  than 
I  can  honestly  say  I  have  ever  been 
exposed  to  in  one  place,  with  the  pos¬ 
sible  exception  of  the  press  section  of 
Pierre  Trudeau’s  jet  making  a  14-hour 
flight  from  Hong  Kong  to  Hawaii.” 

Dan  Hamilton,  managing  editor  of 
The  Register  in  Yarmouth  Port, 
Mass.,  and  an  unpaid  assistant  who 
helps  run  the  forum,  remarked:  “I 
work  for  a  small  weekly  on  Cape  Cod. 
and  finding  the  time  to  rub  elbows 
with  top  reporters  in  print,  video  and 


radio  —  much  less  the  oppor¬ 
tunity  — would  be  just  about  out  of 
the  question  without  this  online  press 
club.” 

There  is  a  price  to  be  paid.  Mem¬ 
bership  in  Jforum  is  free,  but  Com¬ 
puServe  charges  a  minimum  online 
fee  of  100  a  minute,  and  there  are 
telephone  costs  as  well. 

Cameron,  who  receives  a  small  per¬ 
centage  of  the  funds  Jforum  members 
spend  while  on  line,  acknowledged 
that  cost  is  a  serious  concern  of  users. 
But  he  also  note  that  there  are  effi¬ 
cient  methods  of  using  the  system  to 
get  the  needed  information  quickly. 

“The  bottom  line  to  this  is  not  the 
cost  but  the  benefit.  If  people  feel 
they’re  getting  something  for  their 
money,  sure  they  still  get  a  little 
shocked  when  they  get  the  bill,  but 
the  cost-benefit  relationship,  I  think, 
comes  down  on  the  benefit  side.” 

Kansa  moves  into 
new  headquarters 

Kansa  Corp.  has  moved  into  a  new 
plant  on  13  acres  in  an  industrial  park 
in  Emporia,  Kan. 

The  new  headquarters  includes 
expanded  manufacturing,  engineer¬ 
ing  and  marketing  departments. 
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Vendors  in  court  battle 

Hell  and  Scitex  charge  each  other  with  patent  infringement  and 
unfair  trade  practices  invoiving  coior  composition  systems 


By  George  Garneau 

Two  major  vendors  of  computer¬ 
ized  equipment  for  color  image  pro¬ 
cessing  have  begun  battle  in  U.S.  Dis¬ 
trict  Court  in  Boston  amid  allegations 
of  patent  infringement  and  unfair 
trade  practices. 

The  legal  conflict  revolves  around 
sophisticated  computerized  color 
composition  systems  that  are  leading 
newspaper  prepress  technology. 
Such  systems  are  emerging  at  a  few  of 
the  most  advanced  newspapers. 

No  date  was  set  for  trial.  The  case 
could  take  years  to  resolve. 

The  German  company  Dr.-lng. 
Rudolf  Hell  GmbH  fired  the  first  vol¬ 
ley,  suing  the  Israeli  firm  Scitex  Cor¬ 
poration  Ltd.  and  its  U.S.  arm,  Scitex 
America  Corp.  of  Bedford,  Mass.,  for 
alleged  patent  infringement. 

Hell  claimed  that  its  patent  dated 
Feb.  12,  1985,  and  titled  “Production 
of  Screen  Printing  Blocks"  was  being 
violated,  and  it  warned  Scitex  in  a 
Dec.  19,  1985,  letter  to  stop  making 
and  selling  the  Scitex  Response  sys¬ 
tem. 

Hell  asserted  in  its  October  com¬ 
plaint  that  it  had  “been  damaged  and 
has  already  suffered  and  will  continue 
to  suffer  immediate,  irreparable 
injury." 

Hell  asked  for  a  ruling  upholding  its 
patent,  an  injunction  barring  sales  of 
the  Scitex  Response  system  and 
treble  damages  and  costs  as  compen¬ 
sation. 

The  Scitex  side  responded  this  past 
December,  denying  the  patent- 
infringement  charge.  Scitex  coun¬ 
tered,  charging  that  Hell  and  its  U.S. 
subsidiary.  Hell  Graphic  Systems 
Inc.  of  Port  Washington,  N.Y., 
infringed  on  two  Scitex  patents,  both 
entitled  “Screened  Image  Reproduc¬ 
tion,"  and  obtained  in  1982  and  1984. 

In  counterclaims,  Scitex  accused 
Hell  of  violating  federal  anti-trust 
laws  and  Massachusetts  laws  prohib¬ 
iting  unfair  competition. 

Scitex  charged  that  Hell  has 
monopolized  the  market  for  color 
scanners,  claiming  it  commands  40% 
to  60%  of  the  market,  with  “one 
other"  company  controlling  the 
remainder.  Scanners  are  components 


for  converting  images  to  electronic 
information,  often  for  use  in  complete 
color  image  and  text  composition  sys¬ 
tems. 

The  investment  of  about  $100,000 
each  for  Hell  scanners  made  it 
“unlikely”  customers  would  later 
buy  equipment  from  other  suppliers, 
Scitex  said. 


No  date  was  set  for 
trial.  The  case  could 
take  years  to  resolve. 


Saying  it  had  interfaced  more  than 
100  of  its  systems  to  Hell  scanners 
without  incident,  Scitex  in  its  coun¬ 
terclaim  cited  the  case  of  CCS  Clear¬ 
water,  a  Clearwater,  Fla.,  prepress 
trade  shop.  CCS  owned  two  Hell 
scanners  when  Scitex  in  mid-1986 
sold  CCS  a  Scitex  system  and  acted  as 
intermediary  in  the  purchase  of  a  third 
Hell  scanner,  the  suit  contends. 

Scitex  contends  that  after  the  sale. 
Hell  canceled  CCS's  maintenance 
agreement,  citing  CCS’s  use  of  Scitex 
equipment,  and  warned  that  mainte¬ 
nance  would  be  authorized  “only 
after  our  equipment  is  disconnected 
from  the  Scitex." 

Scitex  charged  that  the  cancellation 
was  part  of  “a  pattern  of  conduct"  by 
Hell  to  link  the  sale  of  its  scanners  and 
service  to  the  sale  of  its  systems  “in 
an  attempt  to  extend  its  monopoly” 
on  scanners  to  graphic  systems.  If 
allowed  to  continue,  the  suit  said. 
Hell  “will  be  able  to  preclude  Scitex 
and  Scitex  America  from  the  signifi¬ 
cant  submarket  of  Hell  scanner  own¬ 
ers  and  purchasers  by  making  it  eco¬ 
nomically  infeasible  and  uncertain  for 
such  customers  to  purchase  Scitex 
graphic  systems." 

Scitex  sought  rulings  of  non¬ 
infringement  regarding  the  Hell 
patent,  judgments  against  Hell  for 
patent  infringement,  a  restraining 
order  against  further  infringement,  a 
judgment  ruling  illegal  the  linking  of 
scanner  sales  to  system  sales  and 
treble  damages. 

Hell,  in  response  to  the  counter¬ 
claims,  denied  infringing  Scitex’s 


patents  and  denied  the  other  accusa¬ 
tions. 

Hell  also  asked  for  dismissal  of 
anti-trust  and  unfair-competition 
claims  by  Scitex,  mainly  on  legal 
grounds,  saying  the  charges  were 
without  foundation  and  had  no  place 
as  part  of  its  patent  infringement  suit. 

Hell  filed  a  13-page  memorandum, 
citing  case  law  pointing  to  alleged 
flaws  in  the  counterclaims,  in  support 
of  its  motion  for  dismissal. 

Printers  approve 
pact;  end  eight- 
year  dispute 

Printers  have  given  final  approval 
to  a  $3. 5-million  settlement  of  their 
eight-year  labor  dispute  with  the  Sac¬ 
ramento  Bee. 

The  cash  settlement,  which  will  be 
spread  over  three  years,  does  not 
include  any  return  of  jobs.  Some  58 
printers  will  receive  payments  rang¬ 
ing  from  $5,000  to  about  $50,000 
before  taxes,  depending  on  their 
length  of  service  and  other  factors. 

However,  the  printers’  union  is 
demanding  repayment  of  nearly  $1 
million  in  strike  benefits.  The  printers 
are  asking  the  union  to  withdraw  the 
demand. 

The  bitter  dispute  between  the 
McClatchy-owned  Bee  and  the  print¬ 
ers  began  in  1978  when  the  latter 
walked  out  in  support  of  striking  mail¬ 
ers. 

When  the  printers  were  fired  they 
claimed  their  contract  included  life¬ 
time  job  guarantees  in  exchange  for 
computer  automation.  The  newspa¬ 
per  took  the  position  that  the  job- 
guarantee  provision  of  the  contract 
was  nullified  because  the  printers 
violated  the  contract  by  striking. 

The  settlement  was  achieved 
through  mediation  by  U.S.  District 
Judge  Raul  Ramirez,  who  said  the 
court  battle  was  one  of  the  toughest  of 
his  career. 

“The  emotionalism  of  this  case  was 
horrendous,”  he  said.  “Everybody 
disliked  everybody.  1  had  people  who 
wouldn’t  talk  to  each  other,  wouldn’t 
acknowledge  each  other’s  presence." 
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Michigan  eases  iibei 
standard  for  individuais 


By  unanimous  vote,  the  Michigan 
Supreme  Court  ruled  that  private 
individuals  need  show  only  negli¬ 
gence  in  libel  suits  against  news 
organizations  —  even  if  public  inter¬ 
est  issues  are  involved. 

In  the  ruling  (Dec.  26),  the  court 
ordered  a  trial  in  the  libel  suit  brought 
against  the  Battle  Creek  (Mich.) 
Enquirer  by  a  man  who  was  arrested, 
but  not  arraigned,  in  a  rape  investiga¬ 
tion  in  1979. 

Michigan’s  decision  to  adopt  the 
negligence  standard  in  determining 
whether  private  citizens  can  sue  news 
organizations  comes  just  a  few  weeks 
after  the  New  Jersey  Supreme  Court 
ruled  that  the  actual  malice  legal 
standard  —  the  one  applied  to  libel 
suits  brought  by  public  figures  — 
must  be  applied  to  private  persons  if 
that  person’s  activities  “implicates  a 
legitimate  public  interest.” 

In  an  opinion  written  by  Justice 
James  H.  Brickley,  the  Michigan  high 
court  said  the  negligence  standard 
“has  equitably  balanced  the  public’s 
need  to  know  with  the  individual’s 
right  to  privacy.” 

“The  policy  question,  as  we  see 
it,”  Brickley  wrote,  “is  whether,  in  a 
time  when  the  media  have  developed 
the  technology,  expertise  and 
resources  to  bring  to  our  eyes  and 
ears,  on  an  hourly  basis,  detailed 
information  on  almost  any  subject 
from  anywhere  in  the  world,  is  it  too 
much  to  ask  .  .  .  that  the  task  be 
exercised  with  reasonable  care?  We 
think  not.  Especially  in  cases  involv¬ 
ing  the  interests  of  private  individu¬ 
als,  the  balancing  process  must  not 
abandon  the  legitimate  need  to 
redress  reputational  injuries.” 

The  case  was  based  on  a  Dec.  22, 
1979,  Battle  Creek  Enquirer  story 
that  reported  the  arrest  of  David  J. 
Rouch  in  connection  with  the  sexual 
attack  on  a  baby  sitter  who  was 
watching  his  stepchildren. 

The  story  incorrectly  reported  that 
the  Calhoun  County  prosecutor  had 
authorized  the  arrest,  but  in  fact 
Rouch  had  been  released  after  eight 
hours  when  the  prosecutor  declined 
to  issue  a  warrant. 

The  story  appeared  after  Rouch 
had  been  released  and  there  was  no 
follow-up  story  on  the  rape  investiga¬ 
tion  for  several  weeks.  During  that 
time,  another  suspect  was  arrested. 

“If  it  was  of  such  public  interest, 
why  didn’t  they  report  the  second 
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arrest?  They  never  reported  my 
man’s  release,”  Rouch’s  lawyer, 
John  M.  Jereck,  said. 

“The  problem  was  a  case  of  tim¬ 
ing,”  Enquirer  managing  editor 
David  Smith,  said  in  a  telephone 
interview.  “The  newspaper  basically 
reported  the  story  and  then  didn’t 
follow  up  the  story  the  next  day  or  the 
day  after.  And  we  didn’t  learn  about 
(Rouch’s  being  cleared)  unfortu¬ 
nately  for  about  a  month  later.” 

Smith,  who  was  not  at  the  paper  at 
the  time  of  the  original  story,  said  the 
paper  published  a  retraction  as  soon 
as  it  learned  that  Rouch  had  not  been 
charged. 

In  a  second  ruling  on  the  same  case, 
the  Michigan  high  court  also  cast 
some  uncertainty  on  the  extent  of  the 
“public  and  official  proceeding  priv¬ 
ilege”  of  news  organizations,  that  is, 
the  ability  to  report  fairly  and  accu¬ 
rately  on  public  governmental  activi¬ 
ties  without  fear  of  legal  retribution. 

In  a  5-2  vote,  the  court  ruled  that 
while  arrests  are  topics  of  public 
information,  police  reports  —  and 
verbal  information  from  police 
officers  —  are  not  protected  under 
that  privilege  unless  there  is  also 
court  action.  In  the  Battle  Creek 
Enquirer  case,  the  man  was  freed 
before  being  arraigned. 

“What  this  decision  means  is  that 
reporting  the  fact  of  an  arrest  is  not 
within  the  privilege  in  Michigan 
unless  there  is  an  arraignment,”  said 
Robert  C.  Bernius,  an  outside  counsel 
for  Gannett  Co.,  publisher  of  the 
Enquirer. 

“it’s  a  difficult  situation  for  us  to 
have  to  confront,  for  journalists  to 
have  to  confront,  in  this  state,”  man¬ 
aging  editor  Smith  said.  “As  we  inter¬ 
pret  this  decision,  it  doesn’t  allow  the 
newspaper  to  report  (an  arrest)  until 
after  the  arraignment.” 

Attorney  Bernius  said  the  newspa¬ 
per  will  ask  the  court  for  a  rehearing. 

Starr  to  head 
publishers’  group 

David  Starr,  publisher  of  the 
Springfield  Daily  News,  Morning 
Union  and  Sunday  Republican,  has 
been  elected  president  of  the  Massa¬ 
chusetts  Newspaper  Publishers  Asso¬ 
ciation. 

He  succeeds  William  F.  Lucey  Jr., 
business  manager  of  the  Lawrence 
Eagle-Tribune. 
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Publicity  no 
reason  for 
change  of  venue 

Although  a  Los  Angeles  judge 
acknowledged  that  charges  against 
"Night  Stalker”  killer  Richard 
Ramirez  have  produced  massive 
publicity  and  politicians  have  “band- 
wagoned”  the  case,  he  denied  a 
defense  motion  for  a  change  of  venue. 

Superior  Judge  Dion  Morrow  said 
Los  Angeles  contained  a  vast  pool  of 
potential  jurors  that  could  not  be 
duplicated  anywhere  in  the  country. 

Pointing  to  the  city's  wide  ethnic 
mix.  Morrow  said,  "The  size  and 
nature  of  the  community  mitigates 
very  heavily  against  a  change  of 
venue.  No  other  county  could  have 
the  kaleidoscope  of  potential  jurors 
that  we  have.” 

Ramirez’s  attorney,  Arturo  Her¬ 
nandez,  said  he  will  appeal  the  ruling. 
He  contended  a  fair  jury  cannot  be 
found  in  Los  Angeles  because  of  the 
heavy  news  coverage  of  the  so-called 
Night  Stalker  murders,  including 
reports  of  satanic  rituals  being 
involved  in  the  slayings. 

Hernandez  also  argued  that  Los 
Angeles  Mayor  Tom  Bradley  made 
the  case  a  political  issue,  noting  that 
he  handed  out  medals  to  citizens  who 
captured  Ramirez. 

Ramirez  faces  14  counts  of  murder 
for  serial  killings. 

Hernandez  said  that  “if  people 
were  somewhat  brainwashed  by  the 
intense  media  effort,  the  case  should 
be  transferred.” 

The  attorney  said  that  a  defense 
survey  showed  that  94.7%  of  Los 
Angeles  residents  were  aware  of  the 
Night  Stalker  case  and  about  52% 
thought  Ramirez  was  the  killer. 

Trustees  to  keep 
spending  secret 

University  of  South  Carolina  trust¬ 
ees  were  within  the  law  when  they 
voted  to  keep  secret  how  $362,000  in  a 
$729,000  discretionary  fund  was 
spent,  but  the  decision  could  be  chal¬ 
lenged  in  court,  a  news  group  lawyer 
says. 

“1  would  think  there  would  be  judi¬ 
cial  review  of  that  agency  decision,” 
sai<i  Jay  Bender,  counsel  for  the 
South  Carolina  Press  Association. 

The  Greenville  News,  the  CluiHotte 
Observer  and  the  Associated  Press 
are  among  the  news  organizations 


that  have  sought  information  on  the 
fund. 

The  trustees  voted  21-0  to  disclose 
only  part  of  the  records  of  discretion¬ 
ary  fund  spending.  The  vote  came 
after  a  lawsuit  forced  the  University 
to  disclose  it  spent  several  hundred 
thousand  dollars  of  public  money  for 
lectures  and  classes  taught  by  Jehan 
Sadat,  the  widow  of  slain  Egyptian 
President  Anwar  Sadat;  former  Sec¬ 
retary  of  State  Henry  Kissinger;  and 
comedian  Bill  Cosby. 

The  trustees  cited  the  state’s  Free¬ 
dom  of  Information  Act  in  denying 
access  to  all  the  fund’s  records.  They 
said  release  of  the  information  was 
not  in  the  public’s  interest  and  could 
constitute  an  invasion  of  privacy  for 
the  people  who  gave  to  the  Univer¬ 
sity. 

Police  review 
must  comply  with 
open  meetings  law 

The  Kentucky  Supreme  Court  has 
ruled  that  a  special  committee 
reviewing  the  Kentucky  State  Police 
must  comply  with  the  Open  Meetings 
Law  while  a  lawsuit  on  the  case  is 
pending. 

In  a  brief  order  signed  by  Chief 
Justice  Robert  Stephens,  the  court 
said  that  the  Kentucky  State  Police 
Administrative  and  Management 
Evaluation  Committee  did  not  pre¬ 
sent  any  evidence  that  would  merit 
overturning  the  temporary  injunction 
requiring  it  to  comply  with  the  meet¬ 
ing  law. 

The  order  sends  the  matter  back  to 
Franklin  Circuit  Court  for  a  trial  on 
the  question  of  whether  the  commit¬ 
tee  is  a  “public  agency”  as  defined  by 
the  statute  on  open  meetings. 

The  ruling  upholds  Franklin  Circuit 
Judge  William  Graham’s  injunction 
that  the  committee  must  comply  with 
the  Open  Meetings  Law.  Graham’s 
order  came  in  a  suit  brought  by  the 
Associated  Press  and  the  Courier- 
Journal  and  Louisville  Times  Com¬ 
pany. 

City,  police  chief 
sue  paper,  station 

The  city  of  Boise,  Idaho  and  its 
police  chief  have  filed  suit  against  the 
Idaho  Statesman  and  television  sta¬ 
tion  KTVB  to  determine  whether 
police  investigation  records  must  be 
available  to  the  media. 

The  action  was  taken  after  the 


newspaper  and  tv  station  had  sought 
files  in  connection  with  a  highway 
incident  in  which  police  stopped  a 
Nevada  family  and  allegedly 
harrassed  them  in  a  case  of  mistaken 
identity. 

City  officials  entered  the  suit  after 
Statesman  attorney  Craig  Storti  had 
said  he  would  seek  a  court  order 
requiring  the  city  to  produce  the  rec¬ 
ords  of  the  incident. 

The  city  seeks  a  declaratory  judg¬ 
ment  on  the  rights  of  each  party 
regarding  records  access  laws,  a 
judgment  approving  non-disclosure 
of  the  records  requested  and  $1 ,500  in 
attorneys’  fees  or  more  if  the  declar¬ 
atory  action  is  contested. 

Judge  orders  fine 
for  stories  about 
murder  suspects 

The  Winnipeg  San  has  been  fined 
$2,500  for  publishing  stories  detailing 
the  backgrounds  of  two  men  charged 
with  murder. 

In  handing  down  the  verdict.  Jus¬ 
tice  James  Wilson  said  he  hoped  it 
would  prevent  similar  breaches  of  the 
law  in  the  future. 

The  Canadian  newspaper’s  deci¬ 
sion  to  publish  the  material  could 
have  prejudiced  both  men’s  right  to  a 
fair  trial,  Wilson  said,  noting  that 
publication  of  the  articles  was  clearly 
in  contempt  of  court. 

The  offending  articles  appeared  in 
the  Sun  on  Oct.  26,  two  days  after  the 
two  men  were  charged  with  the  stab¬ 
bing  death  of  a  Winnipeg  taxi  driver. 

Wilson  rejected  arguments  by 
D’Arcy  McCaffrey,  attorney  for  the 
Sun,  that  the  articles  likely  would  not 
have  prejudiced  a  jury  because  the 
case  is  not  expected  to  go  to  trial  for 
many  months. 

But  the  judge  said  the  issue  was  not 
whether  the  stories  had  prejudiced 
the  two  men’s  right  to  a  fair  trial  but 
whether  the  offending  material  may 
have  compromised  that  right.  Truth  is 
not  a  defense  if  there  is  a  possibility 
the  material  will  prejudice  an  accused 
person’s  case,  Wilson  said. 

Wilson  also  rejected  the  newspa¬ 
per’s  argument  that  freedom  of  the 
press  is  guaranteed  in  the  Charter  of 
Rights  and  Freedoms  and  should  be 
restricted  only  in  exceptional  circum¬ 
stances.  The  judge  saidthose  sections 
in  the  charter  dealing  with  freedom  of 
the  press  don’t  alter  the  laws  dealing 
with  criminal  contempt  of  court. 

Outside  the  court,  McCaffrey  said 
he  is  considering  appealing  the  deci¬ 
sion. 
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Judge  upholds 
$2.2-million 
libel  verdict 

Judge  Gilfert  M.  Mihalich  in  West¬ 
moreland  County  (Pa.)  Court  has 
refused  to  reconsider  a  jury’s  $2.2- 
million  libel  verdict  against  the  Pitts¬ 
burgh  Post-Gazette. 

In  an  order  and  a  39-page  opinion, 
the  judge  denied  a  request  to  overturn 
the  jury’s  verdict,  grant  a  new  trial  or 
reduce  damages  awarded  to  Richard 
DiSalle,  a  lawyer  and  former  judge  on 
Washington  County  (Pa.)  Common 
Pleas  Court  and  on  the  Pennsylvania 
Commonwealth  Court. 

A  jury  on  April  15,  1985,  decided 
that  DiSalle  was  libeled  in  a  Sept.  10, 
1979,  Post-Gazette  article  reporting  a 
dispute  over  the  will  of  Washington 
County  millionaire  Paul  Ciaffoni. 

The  jury  awarded  DiSalle  $200,000 
in  compensatory  damages  and  $2  mil¬ 
lion  in  punitive  damages.  It  also 
granted  $10,000  to  DiSalle’s  wife, 
Joan. 

In  upholding  the  decision,  Mihalich 
said  that  although  the  punitive  dam¬ 
ages  were  high,  he  believed  the  jury’s 
decision  “is  within  the  bounds  of  pro¬ 
priety  and  will  not  be  disturbed.’’ 

Post-Gazette  attorney  Frederick 
N.  Egler,  in  motions  filed  after  the 
case  ended,  argued  that  the  jury  did 
not  receive  proper  instructions  on 
libel  law  and  on  the  rights  of  newspa¬ 
pers  to  publish  information  taken 
from  court  records. 

Mihalich  wrote,  however,  that  the 
instructions  he  gave  accurately 
defined  the  law,  which  he  said 
“remains  a  dark  and  foreboding 
conundrum.” 

He  said  the  jury  “properly  found  its 
way  through  the  dark  puzzle  pre¬ 
sented  by  the  law  of  defamation”  and 
arrived  at  a  fair  verdict. 

The  judge  wrote  that  the  Post- 
Gazette  article  focused  only  on  a 
small  portion  of  the  court  record  in 
the  will  dispute,  and  that  the  purpose 
of  the  article  was  to  sensationalize  the 
bitter  family  controversy. 

Partial  victory  in 
open  meeting  suit 

The  Riverside  (Calif.)  Press-Enter¬ 
prise  claimed  a  partial  victory  in  its 
suit  to  halt  closed  meetings  by  a  city 
council. 

Superior  Court  Judge  John  H.  Bar¬ 
nard  ruled  Dec.  19  that  the  Corona 
City  Council  could  not  invoke  the 
“attorney-client  privilege”  as  an 
excuse  for  barring  the  press  and 
public  from  meetings,  but  said  the 


council  was  justified  in  closing  one 
meeting  because  it  had  informed  the 
public  why  closure  was  necessary. 

The  Press-Enterprise  sued  the  city 
and  its  council  Nov.  18  to  halt  closed 
sessions  which,  the  newspaper  con¬ 
tended,  were  in  violation  of  the  state’s 
open  meetings  law.  The  meetings 
involved  the  drafting  of  a  law  con¬ 
cerning  the  city’s  small-lot  initiative. 

The  city  said  the  secret  meetings 
were  legal  and  necessary  to  discuss 
ways  to  avoid  possible  court  chal¬ 
lenges  to  the  ordinance,  which  pro¬ 
hibits  lot  sizes  smaller  than  7,200 
square  feet. 

Attorneys  for  the  city  argued  that  a 
general  right  of  “attorney-client  priv¬ 
ilege”  allowed  the  council  to  meet 
privately  with  its  counsel. 

The  discussions  took  place  over 
three  meetings.  Barnard  said  that  in 
the  first  two  the  council  failed  to  fol¬ 
low  provisions  of  the  open  meeting 
law  in  citing  attorney-client  privilege, 
but  held  that  the  harm  was  minimal  as 
it  later  informed  the  public  why  clo¬ 
sure  of  the  third  meeting  was  neces¬ 
sary. 

Press-Enterprise  attorney  James 
D.  Ward  termed  the  ruling  a  “mixed 
bag,”  saying  the  judge  clearly  pointed 
out  that  the  city  should  meet  require¬ 
ments  of  the  state  open  meeting  law  in 
future  closures  by  citing  pending  liti¬ 
gation  as  a  reason  for  closure  and  not 
“rely  on  vague  attorney-client  priv¬ 
ilege.” 

S.C.  court  upholds 
teen  privacy  suit 

The  Supreme  Court  has  lei  stand  a 
$26,5(X)  award  against  a  South  Car¬ 
olina  newspaper  for  an  article  that 
identified  a  teen-age  boy  as  the  father 
of  an  illegitimate  child. 

The  court  refused  to  kill  the  boy’s 
invasion-of-privacy  lawsuit.  Lawyers 
for  the  newspaper  argued  that 
because  the  article  dealt  with  the 
“pressing  social  problem”  of  teen 
pregnancies,  the  lawsuit  should  be 
dismissed. 

The  Greenville  News,  owned  by 
Multimedia  Inc.,  was  sued  by  16- 
year-old  Craig  Hawkins  and  his 
mother  after  he  was  correctly  identi¬ 
fied  in  a  March  15,  1981,  article  as  the 
father  of  a  16-year-old  girl’s  infant 
daughter. 

The  article,  carrying  a  Greer,  S.C., 
dateline,  accompanied  a  lengthier 
story  about  pregnancies  among  teen¬ 
age  girls. 

Hawkins’  lawsuit  alleged  invasion 
of  privacy  through  public  disclosure 
of  private  facts.  A  state  trial  jury 
(Continued  on  page  46) 
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awarded  him  $1,500  in  actual  dam¬ 
ages  and  $25,000  in  punitive  damages. 

“The  notion  that  a  person  may  be 
held  liable  for  publishing  facts  that  are 
not  completely  truthful  and  accurate, 
and  that  relate  to  a  pressing  social 
problem,  is  a  startling  idea,”  the 
newspaper’s  lawyers  said.  “The 
press  should  not  be  required  to  thread 
its  way  through  a  mine  field  of  privacy 
claims  in  its  efforts  to  communicate 
effectively  the  nature  and  scope  of  the 
problem  in  ways  that  the  reader  will 
understand  and  remember.” 

They  contended  that  people  who 
claim  their  privacy  was  invaded  by 
newspaper  articles  should  have  to 
prove  some  sort  of  malice  on  the 
newspaper's  part  to  win  any  lawsuit. 

Multimedia's  appeal  was  supported 
in  friend-of-the-court  briefs  by  vari¬ 
ous  news  media  organizations, 
including  the  Associated  Press,  the 
Knight  Publishing  Co.,  the  National 
Association  of  Broadcasters  and  the 
North  Carolina  Press  Association. 

Student  editor 
sues  over 
endorsement  ban 

The  editor  of  the  Daily  Aztec,  a 
campus  newspaper  at  San  Diego  State 
University,  has  filed  a  federal  court 
suit  challenging  the  state  university 
system’s  ban  on  endorsing  political 
candidates  and  ballot  issues. 

Editor  R.  Andrew  Rathbone,  who 
is  due  to  be  suspended  for  one  day  in 
February  for  defying  the  ban, 
declares  that  it  is  unconstitutional. 

Title  5  of  the  California  Administra¬ 
tive  Code  prohibits  such  endorse¬ 
ments  because  of  the  state  support 
received  by  student  newspapers. 

The  Aztec  claims  it  receives  no 
funds  from  the  University  or  the  stu¬ 
dent  body  and  covers  its  expenses 
with  advertising  revenues. 

At  least  1 1  of  the  20  student  news¬ 
papers  in  the  state  college  and  univer¬ 
sity  system  have  violated  the  prohibi¬ 
tion  against  endorsements,  but  only 
Rathbone  and  one  other  editor  have 
been  disciplined. 

The  San  Die^o  Union  editorially 
termed  the  university  policy  censor¬ 
ship  “contrary  to  the  pursuit  of 
knowledge  and  free  expression  that 
are  the  hallmarks  of  higher  educa¬ 
tion.”  The  editorial  claimed  that 
Rathbone’s  suspension  resulted  from 
his  urging  other  CSU  student  news¬ 
papers  to  follow  his  example. 

“We  feel  that  the  policy  is  clearly  a 


violation  of  the  constitutional  rights 
of  a  free  press,”  Rathbone  said.  “The 
board  of  trustees  points  out  that  since 
they  subsidize  us,  we  should  abide  by 
their  rules,  but  does  that  logic  mean 
that  therefore  welfare  recipients,  who 
are  subsidized,  should  be  denied  their 
constitutional  rights?” 

The  San  Diego  American  Civil 
Liberties  Union  chapter  paid  the  fil¬ 
ing  fee  for  Rathbone’s  suit. 

Libel  award 
is  ‘message’ 
to  newspapers 

An  Allegheny  County  (Pa.)  Com¬ 
mon  Pleas  Court  jury,  in  ordering  a 
Westmoreland  County  newspaper  to 
pay  a  physician  $2(K),()()()  for  defaming 
him,  was  sending  “a  message  to 
newspapers  that  they  should  be  care¬ 
ful  what  they  print,”  said  the  jury 
foreman. 

According  to  a  report  in  the  Pitts- 
hnrgh  Press,  in  the  suit  brought  by 
Dr.  Nizar  N.  Oweida  against  the 
Greenshurfi  Tribune-Review,  its 
publisher,  two  editors  and  a  reporter, 
the  plaintiff  claimed  that  the  defen¬ 
dants  were  negligent  in  the  writing, 
editing  and  publishing  of  a  Nov.  15, 
1981,  article  based  in  part  on  a  mal¬ 
practice  suit  a  woman  filed  against  the 
doctor. 

Oweida’s  chief  complaint  was  that 
the  reporter  interviewed  the  woman 
for  16  minutes  but  made  no  attempt  to 
contact  him.  Testimony  during  the 
trial  confirmed  that  Oweida  was 
never  contacted,  and  the  story  con¬ 
tained  no  comments  from  him  nor  any 
indication  that  an  attempt  was  made 
to  reach  the  doctor. 

The  jury  found  that  the  Tribune 
Review  Publishing  Co.,  publisher 
Richard  M.  Scaife,  editors  William  T. 
Dymond  and  Robert  J.  Broderick  and 
reporter  Richard  Gazarik  defamed 
Oweida,  and  it  ordered  them  to  pay 
$100,000  in  compensatory  damages. 

In  addition,  each  of  the  defendants, 
found  to  have  “acted  with  reckless 
disregard  for  the  truth,”  was  ordered 
by  the  jury  to  pay  $50,000  in  punitive 
damages. 

Attorneys  for  the  defendants  said 
they  will  appeal  and  Gazarik  pre¬ 
dicted  that  the  award  will  be  over¬ 
turned  on  appeal. 

Daniel  J.  Sponseller,  one  of  the 
attorneys  for  the  defense,  told  the 
jury  during  the  trial  that  Oweida 
declined  comment  on  the  suit  when 
contacted  by  an  unidentified  reporter 
from  another  medium,  and  said  the 


newspaper  published  an  article  after 
Oweida  filed  a  formal  response  to  the 
woman’s  suit,  in  which  the  doctor 
denied  her  allegations. 

Sponseller  said  the  1981  article 
described  the  “tragic  story  of  a  young 
woman”  who  had  undergone  a 
“medically  unnecessary”  double 
mastectomy  and  a  complete  hysterec¬ 
tomy  performed  by  Oweida  or  one  of 
his  associates  acting  on  his  orders. 

But  Robert  W.  Doty,  one  of  the 
doctor’s  attorneys,  reportedly  main¬ 
tained  that  “the  malicious  intent  of 
the  articles,  taken  as  a  whole,  was  to 
convey  to  the  public  that  (Oweida) 
ineptly  treated  (a  woman  patient), 
performed  unnecessary  surgery  and 
was  incompetent,  dishonest  and 
unworthy  of  trust  in  medical  mat¬ 
ters.” 

The  malpractice  suit  and  several 
related  actions  have  been  resolved 
and  the  records  sealed,  so  only  the 
parties  directly  involved  know  how 
much  money,  if  any,  Oweida  or  his 
insurance  company  may  have  con¬ 
tributed  to  settle  the  cases. 

Report  calls 
for  end  of 
punitive  damages 

Punitive  damages  should  be  abol¬ 
ished  in  libel  cases,  according  to  a 
report  by  the  Association  of  the  Bar  of 
the  City  of  New  York. 

The  report  by  the  association’s 
communications  committee  argued 
that  current  law  does  not  satisfactor¬ 
ily  protect  First  Amendment  inter¬ 
ests. 

Punitive  damage  awards  by  juries 
“whether  or  not  sustained  on  appeal, 
have  inhibited  .  .  .  the  full,  robust 
free  speech  envisioned  under  the 
First  Amendment,  to  the  detriment  of 
our  society,”  the  report  warned. 

The  committee  noted  a  dramatic 
increase  in  both  the  size  and  number 
of  punitive  damages  awards  in  libel 
cases.  The  average  size  of  an  award 
has  risen  to  more  than  $2.5  million. 

The  result,  the  report  said,  is  to 
encourage  libel  claims  regardless  of 
merit,  to  deter  early  resolution  of 
claims  and  to  divert  media  resources 
to  litigation. 

Jurors  tend  to  view  defamation 
claims  in  terms  of  whether  plaintiffs 
have  been  fairly  or  unfairly  por¬ 
trayed,  even  in  cases  when  they  don’t 
believe  “reckless  falsity”  has  been 
established,  as  required  in  circum¬ 
stances  outlined  by  the  Supreme 
Court,  the  report  said. 
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Filming  of  police 
raids  is  examined 

The  question  of  where  tv  news 
crews  are  allowed  to  film  arose  in  San 
Jose  and  Los  Angeles,  Calif., 
recently. 

San  Jose  officials  banned  television 
crews  from  filming  police  raids  after  a 
recording  of  a  local  drug  arrest  was 
shown  on  national  tv. 

A  furor  developed  after  the  seg¬ 
ment  was  broadcast  Dec.  2  on  Ger- 
aldo  Rivera’s  syndicated  special, 
“American  Vice:  The  Doping  of  a 
Nation,”  which  was  shot  in  several 
parts  of  the  country. 

One  of  the  two  men  shown  arrested 
in  the  San  Jose  raid  was  released  a  few 
hours  later,  and  there  were  com¬ 
plaints  to  the  police  that  his  civil 
rights  were  violated. 

Residents  also  were  upset  by  Rive¬ 
ra’s  on-air  reference  to  East  San  Jose 
as  the  “ghetto  side  of  town.”  The  city 
council  has  demanded  an  apology 
from  him  for  the  remark. 

San  Jose  City  Manager  Gerald 
Newfarmer  said  the  police  depart¬ 
ment’s  policy  of  seeking  news  cover¬ 
age  of  its  activities  is  correct,  but  he 
said  more  concern  should  be  shown 
for  “the  rights  of  the  citizens  and  our 
community.”  Newfarmer  warned  the 
tv  ban  may  be  extended  to  police- 
filmed  footage  of  raids. 

In  Los  Angeles,  a  state  court  of 
appeal  ruled  that  a  woman  who  sued 
NBC  over  a  tv  showing  of  her  hus¬ 
band  being  treated  for  a  heart  attack 
by  a  paramedic  team  in  her  home  has 
a  right  to  a  trial. 

Taken  to  another  room  by  police 
officers.  Brownie  Miller  apparently 
was  unaware  that  efforts  to  save  her 
husband  David’s  life  were  being  vid¬ 
eotaped  by  a  KNBC-tv  crew.  The 
victim  died  that  night  at  a  nearby  hos¬ 
pital. 

A  month  later,  Mrs.  Miller  and  her 
daughter,  Marlene  Belloni,  unexpec¬ 
tedly  saw  the  rescue  effort  on  the  6 
o’clock  news.  Mrs.  Miller  said  she 
screamed  and  turned  off  the  set. 

A  suit  filed  by  both  women  also 
named  as  defendants  KNBC  field 
producer  Ruben  Norte  and  the  city  of 
Los  Angeles.  The  defendants  were 
accused  of  trespassing,  invasion  of 
privacy  and  infliction  of  distress. 

A  Superior  Court  judge  dismissed 
the  suit  against  NBC,  saying  there 
was  no  evidence  the  tv  crew  entered 
the  apartment  maliciously  and  that 
Mrs.  Miller  “suffered  no  actual  dam¬ 
age  as  a  result  of  the  alleged  entry.” 

But  Judge  Thaxton  Hanson,  who 
wrote  the  opinion  for  the  three-judge 
appeal  court  panel,  agreed  that  the 
(Continued  on  pofte  48) 
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Authority  to  cens 

The  U.S.  Supreme  Court  has 
agreed  to  hear  a  case  that  could  help 
clarify  the  circumstances  under 
which  school  authorities  may  censor 
student  publications. 

The  case  is  an  appeal  by  the  Hazel¬ 
wood  School  District  in  St.  Louis 
against  a  federal  appeals  court  ruling 
that  the  faculty  cannot  legally  stop  a 
high  school  student  newspaper  from 
reporting  on  a  survey  of  student  opin¬ 
ion  on  sex  and  divorce. 

The  legal  question  is  whether  a 
school-sponsored  high  school  news¬ 
paper  produced  and  published  by  a 
journalism  class  as  part  of  the  school- 
adopted  curriculum  under  teacher 

or  student  newspapers 

supervision  is  a  “public  forum" 
where  comment  is  protected  by  the 
First  Amendment. 

If  so,  there  is  the  further  question  of 
whether  school  authorities  can  halt 
publication  under  a  1969  Supreme 
Court  ruling  that  would  authorize 
censorship  when  failure  to  do  so 
would  expose  school  authorities  to 
libel  suits. 

In  St.  Louis,  the  high  school  news¬ 
paper  solicited  student  opinion  about 
sex  and  the  divorces  of  their  parents. 
The  paper  sought  to  print  interviews 
with  three  pregnant  students,  with 
identifying  details  omitted  and 
accounts  of  the  reasons  for  the 

>  will  be  reviewed 

divorces  of  some  of  the  students’ 
parents. 

School  authorities  stopped  the  sto¬ 
ries,  asserting  that  the  subjects  could 
have  been  identified  and  thus  suffer 
from  invasions  of  privacy. 

A  U.S.  district  court  held  that 
school  authorities  were  justified  in  the 
action  to  avoid  the  appearance  of  offi¬ 
cial  endorsement  of  the  students’  sex¬ 
ual  mores  and  in  fairness  to  the 
parents  whose  acts  were  chronicled. 

A  federal  court  of  appeals,  how¬ 
ever,  ruled  that  the  students  had  a 
right  to  publish.  The  school’s  appeal 
to  the  Supreme  Court  followed. 

Landon  report 

(Continued  from  page  17) 

its  advertising  plan  with  strong  tv 
and  radio  —  print  limited  to  major 
markets  —  sets  the  trend  for  the 
industry. 

“The  piecemeal  conversion  of 
markets  under  the  ‘equal  access'  rul¬ 
ing  has  produced  disappointing 
advertising  for  many  middle-market 
and  suburban  newspapers.  Equally 
disappointing  was  MCI's  inability  to 
impact  this  conversion  process  and 
their  resulting  decision  to  limit  print 
plans  to  magazines  and  major  metro 

markets  for  newspapers.” 

The  report  notes  three  significant 
factors  developing  within  the  regional 
Bell  companies.  The  first  is  local  mea¬ 
sured  service,  which,  upon  approval 
by  the  Public  Utilties  Commission, 
could  result  in  strong  newspaper 
advertising  programs.  The  second  is 
the  upgrading  of  available  service, 
such  as  call-waiting,  the  implementa¬ 
tion  of  which  usually  results  in  one  or 
two  pages  of  advertising.  The  third 
factor  is  the  trend  toward  moderniza¬ 
tion  and  more  convenient  billing  pro¬ 
cedures,  which  is  also  usually  sup¬ 
ported  with  one  or  two  pages  of 
advertising. 

“Cellular  telephones  is  a  growth 

business  segment  and  positive  source 
for  newspaper  advertising.  Lower 
operating  costs  and  profit  margins 
will  stimulate  competition  in  1987,” 
according  to  the  Landon  report. 
“Media  mix  has  been  narrowed  to 
target  consumers  —  with  radio  and 
direct  mail  the  beneficiaries. 

“Computers,  while  initially  a 
strong  source  of  national  newspaper 
revenue,  have  experienced  a  ‘shake¬ 
out’  when  sluggish  demand  could  not 
pull  through  heavy  inventories,”  the 
report  says.  “Major  advertisers  refo¬ 
cused  their  target  from  consumers  to 
business.  The  resulting  media  mix 
favors  magazines  and  specialized 
audience  media.” 

Ad  codes 

(Continued  from  page  30) 

For  more  information  contact  Uldis 
Grava,  NAB  vice  president/director 
of  marketing  service,  at  (212)  704- 
4550. 

ASNE  awards  $500 
to  high  schoolers 

Twenty-two  graduating  minority 
high  school  seniors  have  been 
selected  to  receive  $500  scholarships 
from  the  American  Society  of  News¬ 
paper  Editors  Foundation.  A  panel  of 
eight  judges,  including  journalism 
teachers  and  newspaper  editors, 
chose  the  winners  from  nearly  200 
applications.  All  the  winners  are  grad¬ 
uating  high  school  seniors  who  will 
enter  college  in  the  fall. 

Members  of  ASNE,  including 
many  of  the  ASNE  Board  of  Direc¬ 
tors,  and  the  ASNE  Foundation  con¬ 
tributed  $11,000  for  the  first  year’s 
scholarships.  ASNE  members  were 
recently  asked  to  make  gifts  to  sup¬ 
port  the  scholarships  that  will  be 
awarded  next  year. 

conjunction  with  the  International 
Newspaper  Financial  Executives  and 
the  Measurements  Committee  of  the 
International  Newspaper  Advertising 
and  Marketing  Executives. 

Since  the  availability  of  appropriate 
computer  software  will  be  a  key  fac¬ 
tor  in  successful  adoption  of  the 
codes,  interested  software  companies 
were  slated  to  meet  with  the  Newspa¬ 
per  Advertising  Bureau  and  Media 
Records  to  review  details  of  the  rec¬ 
ommendation. 

The  NAB  has  printed  a  booklet 
explaining  the  Standard  Advertiser 
Codes  that  goes  into  further  detail 
about  the  specific  codes  themselves, 
and  includes  a  question-and-answer 
section  to  further  address  the  meth¬ 
odology  and  implementation. 

Police  search 

(Continued  from  page  47) 

daughter  had  no  grounds  for  action 
but  said  Mrs.  Miller  did. 

Hanson  further  noted,  “The  obliga¬ 
tion  not  to  make  unauthorized  entry 
into  the  private  premises  of  individu¬ 
als  like  the  Millers  does  not  place  an 
impermissible  burden  on  news 
gatherers,  nor  is  it  likely  to  have  a 
chilling  effect  on  the  exercise  of  First 
Amendment  rights  .  .  .  Others 
besides  the  media  have  rights,  and 
those  rights  prevail  when  they  are 
considered  in  the  context  of  the 
events  at  the  Miller  home  on  Oct.  30, 
1979.” 
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This  year,  under  the  auspices  of  the  Internationai  Reading  Association  and  the 
American  Newspaper  Pubiishers  Association  (ANPA),  the  week  of  March  2-6, 1 987  has 
been  designated  Newspaper  in  Education  Week. 

The  February  28  issue  of  Editor  &  Publisher  pays  tribute  to  NIE  and  the  extremely 
important  work  it  is  doing  nationwide.  As  well  as  reaching  our  normal  broad  reader- 
ship,  this  issue  will  be  circulated  at  the  NIE  Conference  in  Chicago,  March  18-20.  Your 
advertising  support  in  it  will  reaffirm  your  commitment  to  NIE  and  to  the  printed  word. 

NIE  continues  to  do  the  essential  job  of  making  newspapers  a  basic  element  in 
daily  student  life,  promoting  their  continual  usage  as  an  adjunct  to  text  reading. 
Through  NIE,  young  people  learn  the  value  of  reading,  of  being  informed. .  .and  they 
learn  that  newspapers  are  a  multifaceted  media  that  perpetuate  our  freedoms  as 
guaranteed  in  the  First  Amendment. 

Celebrate  NIE  week  and  show  the  newspaper,  public  relations  and  advertising 
industries  you  believe  in  the  work  NIE  does.  Call  your  E&P  representative  or  Don 
Parvin,  Advertising  Manager,  at  212  675-4380 — reserve  your  space  today! 

Space  reservation  close:  February  18 
Copy  close:  February  20 
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illegal. 

The  past  few  months  have  been 
busy  for  many  federal  authorities. 
Patricia  Lara,  a  woman  living  in  Latin 
America  who  is  a  graduate  of  New 
York’s  Columbia  School  of  Journal¬ 
ism,  had  a  visa  to  return  to  the  United 
States  to  attend  an  honors  convoca¬ 
tion  at  the  university.  When  she 
arrived  here,  she  was  thrown  into  jail 
and  then  sent  back  to  Latin 
America  —  all  without  any  specific 
explanation  why. 

it  bothers  me  when  government 
officials  adopt  the  idea  that  the  state  is 
supreme  over  the  rights  of  individuals 
and  that  officials  need  not  account  for 
their  actions. 

Perhaps  a  bulldozing  attitude  is 
infectious.  I  see  and  hear  broadcasts 
that  present  people  with  opposing 
views,  and  I  notice  on  some  of  these 
programs  that  there  are  a  few  people 
who  not  only  want  their  own  time  on 
the  tube  but  who  keep  interrupting 
and  cutting  into  other  people's 
time  —  sometimes  crying  “No  No 
No!”  or  “Bah!  Horsefeathers !" 
Some  people  seem  to  have  a  kind  of 
fanatic  zeal,  which  makes  them  feel 
that  anything  goes. 

1  bring  this  up  because  1  think  it 
illustrates  something  basic.  It  is  not 
just  a  matter  of  “liberals”  versus 
“conservatives,”  but  between  those 
who  believe  in  the  expression  of  dif¬ 
ferences  and  those  who  want  freedom 
for  themselves  but  not  for  the  other 
guy. 

There  are  those  who  are  not  satis¬ 
fied  with  their  own  freedom  to  wor¬ 
ship  or  not  worship  as  they  please  — 
they  want  to  make  sure  that  the  other 
guy  and  the  other  guy’s  kids  worship. 

One  political  evangelist  recently 
suggested  that  Christians  feel  more 


strongly  than  others  about  things  like 
“love  of  country.”  1  think  it’s  obvi¬ 
ous  from  any  study  of  history  that 
freedom  has  defended  religion  better 
than  religion  has  defended  freedom. 

The  late  Elmer  Davis,  a  great  com¬ 
mentator,  said  that  we  in  America 
have  had  a  national  faith  —  a  faith  in 
freedom.  But  it  is  that  faith  that  is 
today  being  eroded  by  people  in  gov¬ 
ernment,  as  well  as  out  of  govern¬ 
ment,  who  would  make  religious 
belief  a  substitute  for  a  belief  in  free¬ 
dom. 

The  First  Amendment,  which  pro¬ 
tects  religion,  also  provides  for  free 
speech,  free  assembly  and  a  free 
press.  There  was  never  an  expecta¬ 
tion  that  free  speech  and  free  press 
would  guarantee  individual  wisdom 
or  accuracy  or  proper  decorum,  only 
that  they  would  serve  to  insure  a  free 
system. 


in  order  to  care  about  a  free  press. 

I  think  one  of  the  reasons  for  a 
resentment  against  the  press  lies 
simply  in  the  fact  that  there  are  fewer 
multi-newspaper  cities. 

When  there  were  two  or  several 
papers  in  a  city  —  and  when  political 
party  loyalties  were  stronger  than 
they  are  today  —  a  loyal  Republican 
could  subscribe  to  a  loyal  Republican 
paper,  while  Democrats  subscribed  to 
a  Democratic  paper.  The  readers  of 
one  paper  could  declare  that  the  other 
one  was  suitable  only  for  the  out¬ 
house. 

Today  we  have  many  cities  with 
single-newspaper  ownership  and 
there  is  no  way  editors  are  going  to 
please  all  their  readers,  even  giving 
them  a  variety  of  views. 

There  is  a  more  timeless  reason 
why  the  press  can  always  expect  to 
make  readers  and  government  offi¬ 


The  local  speeches  or  garden  club  meetings  are  not 
as  important  as  world  summit  conferences,  but  they  are 
just  the  places  where  the  reader  can  judge  for  himself  if 
the  paper  is  getting  things  straight 


Actually  the  press  today  is  far  more 
responsible  than  it  was  in  the  early 
days  of  our  country,  when  outrageous 
accusations  and  slurs  were  common 
currency.  Yet  today  the  press  as  a 
whole  is  probably  criticized  more 
than  it  was  many  years  ago. 

We  all  find  things  in  the  papers  and 
on  television  that  grate  on  us,  parti¬ 
cularly  intrusions  on  private  grief 
such  as  those  when  the  tv  cameras 
focus  on  some  distraught  person  and 
keep  rolling  while  the  tears  roll.  There 
have  been  enough  tears  on  news  pro¬ 
grams  to  short-circuit  my  tv  set. 

When  a  newsmagazine  interviewed 
several  people  for  their  opinions  on 
the  press,  one  of  the  most  interesting 
comments  came  from  Frank  Man- 
kiewicz.  He  said  that  “whenever  you 
see  a  news  story  you  were  part  of,  it  is 
always  wrong.” 

I’ve  talked  to  editors  who  agreed 
that  this  was  too  often  the  case. 

Political  writers  tell  us  that  all 
“politics  is  local.”  Maybe  all  journal¬ 
ism  is  local  too.  The  local  speeches  or 
garden  club  meetings  are  not  as 
important  as  world  summit  confer¬ 
ences,  but  they  are  just  the  places 
where  the  reader  can  judge  for  himself 
if  the  paper  is  getting  things  straight. 

The  other  day  I  saw  one  of  those 
little  signs  they  sell  in  gift  shops.  It 
said,  “God  loves  you.  and  I’m  try¬ 
ing.” 

Fortunately  we  don’t  need  to  try  to 
love  what  we  see  on  tv  or  in  the  papers 


cials  unhappy.  Politicians  who  go  in 
for  press-bashing  point  out  that  we 
are  not  elected.  That’s  right,  and  it’s 
important  that  we’re  not.  The  found¬ 
ers  did  the  electing  when  they  decided 
that  there  should  be  a  free  press,  a 
press  which,  in  our  system  of  checks 
and  balances,  would  serve  as  a  check 
on  government  itself. 

The  fact  that  the  press  is  not  elected 
and  is  not  subject  to  the  same  pres¬ 
sures  as  politicians  is  what  enables  it 
to  perform  its  critical  role  and  to  say 
things  that  politicians  don’t  say. 

Since  criticism  of  government 
means  criticism  of  people  who  have 
been  elected  —  or  of  people 
appointed  by  elected  officials  —  the 
press  that  criticizes  official  actions  is 
likely  to  be  running  against  current 
majority  opinion.  Complaints  go  with 
the  territory. 

If  everybody  ageed  with  what  we  in 
the  press  were  doing,  and  if  the  gov¬ 
ernment  felt  we  deserved  a  pat  on  the 
head  for  bringing  in  the  daily  paper 
and  fetching  its  slippers,  we  would 
have  real  cause  to  worry,  and  so 
would  the  country. 

When  1  talk  about  the  press  as  a 
critic  and  a  check  on  all  government,  1 
don’t  forget  the  judiciary. 

Many  judges  and  justices  today 
could  stand  more  searching  review 
than  they  have  had. 

In  Tennessee  recently,  a  federal 
judge  ruled  in  favor  of  religious  fun¬ 
damentalists  who  complained  of 
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public  school  books  that  included 
readings  from  The  Diary  of  Ann  Frank 
and  The  Wizard  of  Oz-  The  judge  held 
that  the  school  should  compensate 
the  parents  of  those  children. 

In  other  cases,  judges  have  made 
libel  suits  a  kind  of  substitute 
for  a  national  lottery.  File  any  kind  of 
a  suit  and  maybe  hit  the  jackpot  for  a 
few  million  dollars.  More  exciting 
than  the  Wheel  of  Fortune,  and 
almost- anyone  can  play,  or  at  least 
any  corporate  executive. 

Consumer  Reports,  which  is  in  the 
business  of  giving  its  best  opinion  on 
consumer  products,  was  sued  by  a 
manufacturer  of  an  audio  product  for 
the  magazine’s  evaluation  of  it.  An 
airplane  manufacturer  sued  the  New 
York  Times  and  a  book  reviewer 
because  the  book  reviewed  was  about 
the  crash  of  a  plane  manufactured  by 
that  company.  The  lawsuits  came  to 
nothing,  but  they  accomplished  the 
purpose  of  helping  to  kill  the  book. 

A  lot  of  these  suits  should  be 
thrown  out  of  court. 

The  press  can't  help  but  feel  chilled 
by  some  of  these  cases,  but  it  can  get 
up  some  steam  of  its  own. 

Ned  Chilton,  publisher  of  the 
Charleston,  (W.Va.)  Gazette,  has 
made  it  clear  that  he  would  sue 
lawyers  who  took  part  in  bringing 
frivolous  suits  against  his  paper,  and 
this  has  had  a  good  effect  in  chilling 
such  suits. 

Newspapers  can  also  do  more  to  let 
readers  know  what  many  of  these 
court  suits  mean,  and  they  can  let 
readers  know  about  the  judges  in 
some  of  these  cases.  Who  is  the 
judge?  What  is  his  record?  Who 
appointed  him?  Even  lifetime  appoin¬ 
tees  are  not  immortals;  they  are  not 
gods  on  Olympus. 

In  1985,  columnist  William  Safire 
described  then-judge  Scalia  as  “the 
worst  enemy  of  free  speech  in  Amer¬ 
ica  today,”  a  view  based  on  that 
judge's  opinions  in  First  Amendment 
cases. 

It  would  have  been  useful  if  more 
public  attention  had  been  drawn  to 
this  judge's  record  before  the  U.S. 
Senate  unanimously  confirmed  him 
for  the  Supreme  Court.  In  one  case 
Judge  Scalia  indicated  that  a  news¬ 
paper's  reputation  for  hard-hitting 
investigative  reporting  could  be  con¬ 
sidered  evidence  of  malice. 

1  think  we  need  more  good  investi¬ 
gative  reporting,  not  less.  The  way  to 
defend  freedom  of  the  press  is  to  use 
it. 

In  the  press  —  and  particularly  in 
broadcasting  —  there  is  some  fear 
that,  if  you  criticize  government,  you 
might  be  accused  of  not  giving  both 
sides  of  the  story. 

But  everybody  already  gets  one 


side  of  the  story  from  government 
officials  in  all  the  papers,  on  radio, 
and  on  television  every  day  and  night. 
Opposing  politicians,  looking  at 
popularity  ratings  and  playing  it  safe, 
don't  necessarily  keep  the  governing 
party  in  line. 

We  should  not  be  frightened  by  our 
own  polls  or  fearful  of  being  accused 
of  being  partisan.  The  press  often 
needs  to  get  in  front  of  the  politicians, 
and  of  conscience. 

The  time  when  speaking  up  about 
abuses  in  government  is  most  needed 
is  when  officials  may  be  most  popular 
and  when  few  are  pointing  out  their 
errors. 

Government  actions  in  recent  years 
have  had  the  "chilling  effect"  on  the 
press  we  keep  hearing  about. 

But  if  anyone  thinks  hunkering 
down  will  help,  he  has  only  to  see  how 
the  attacks  upon  our  freedom  have 
been  stepped  up.  We  need  not  just  a 
defense,  but  a  vigorous  offensive. 

Elijah  Lovejoy  was  a  fighter  who 
did  not  go  gently  into  that  good  night. 
With  all  due  respect  to  the  many  fine 
people  who  have  gone  to  their  martyr¬ 
doms  more  willingly  than  he  did,  my 
sentiments  are  closer  to  those 
expressed  by  General  George  Patton 
when  he  told  his  wartime  troops,  "It's 
not  your  job  to  die  for  your  country; 
it's  your  job  to  make  the  other  sono- 


vabitch  die  for  his  country." 

When  government  officials  would 
curb  basic  freedoms,  it's  our  job  to 
put  them  out  of  their  jobs. 

One  thing  more  about  Elijah  Love- 
joy  and  his  fight  to  publish:  His  last 
printing  press,  in  Alton.  III.,  was 
made  possible  through  supporters 
who  contributed  financially,  morally 
and  physically  to  providing  that  press 
and  literally  defending  it  as  a  militia. 
The  record  of  events  showed  that  one 
of  the  attackers  was  killed  by  this 
Lovejoy  militia,  before  the  building 
they  defended  was  set  afire  and 
Lovejoy  was  murdered. 

1  would  like  to  pay  tribute  to  that 
militia  —  those  people  who  were  not 
themselves  "working  press"  but  who 
defended  its  freedom. 

For  those  who  are  not  members  of 
the  press:  Many  may  not  agree  with 
any  of  us  in  it;  we  frequently  don't 
agree  with  each  other.  That's  okay, 
and  so  is  criticism  of  the  press,  but  w  e 
all  have  a  common  interest  in  the  free 
flow  of  information  and  views. 

As  in  Lovejoy's  time,  the  press  can 
use  a  militia  —  in  this  case  the  under¬ 
standing  of  people  who  are  not  them¬ 
selves  active  members  of  the  press 
but  who  know  that  its  rights  are  their 
rights. 


Have  you  heard  about  the  celebrity  and  the  ice-aeam  cone.^ 
The  alligators  in  New  York  City’s  sewers? 

Are  these  true  stories? 

News? 

Or  urban  legends? 


URBAN  LEGENDS 

A  new  twice-weekly  column  by  Professor  Jan  Harold  Brunvand. 
Urban  Legends  separates  fact  from  fiction,  beginning  January  26. 

For  more  information  call  Brad  Bushell  at  1-800-221-4816 

(in  New  York,  212-692-3700).  United  Media  Canada,  416-821-0661. 
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A  feature  made  cents  to  a  coupon  user 

Martin  Sloane  created  ‘The  Supermarket  Shopper’  column  after 
learning  about  how  much  money  he  could  save  on  groceries 


By  David  Astor 

A  1977  motor  scooter  accident 
involving  his  sister-in-law  changed 
Martin  Sloane's  life. 

After  the  mishap,  Sloane’s  wife 
June  left  home  for  a  while  to  care  for 
her  recuperating  sibling.  This  meant 
Martin  had  to  perform  various  house¬ 
hold  tasks  for  himself,  daughter  Car¬ 
olyn,  and  son  Peter.  And  one  of  these 
chores,  of  course,  was  food  shopping. 

The  Long  Island,  New  York,  resi¬ 
dent  started  using  cents-off  coupons 
“in  earnest”  on  these  grocery  trips  — 
and  enjoyed  the  experience  of  saving 
money.  But  Sloane  soon  realized  that 
he  could  save  even  more  by  also 
watching  for  double-coupon  days, 
manufacturer  refunds,  and  super¬ 
market  sale  offers.  Combining  all 
these  things  sometimes  enabled 
Sloane  to  get  products  for  free. 

Sloane  —  a  1964  law  school  gradu¬ 
ate  who  later  formed  his  own  market¬ 
ing  and  sales  consulting  firm  —  felt  he 
was  on  to  something  that  hadn’t  really 
been  publicized  enough.  So  he  started 
a  magazine  called  The  Supermarket 
Shopper  that  offered  consumers  tips 
on  saving  money  as  well  as  other 
information.  This  was  in  1978. 

A  year  later,  Sloane  approached 
United  Feature  Syndicate  to  buy  a  fea¬ 
ture  for  his  publication.  He  also  asked 
United  if  it  was  interested  in  him 
doing  a  column  on  couponing  and 
related  topics.  The  answer  was  yes. 

United  had  no  cause  to  regret  its 
decision,  because  “The  Supermarket 
Shopper”  was  purchased  by  over  300 
newspapers  within  three  months  of  its 
September  1979  introduction.  The 
bulk  of  the  buyers  were  small  and 
medium-size  papers,  but  big  ones  also 
signed  up. 

“The  coupon  revolution  was  in  full 
swing  by  the  late  ’70s,”  explained 
Sloane,  whose  large  “Supermarket 
Shopper”  clients  currently  include 
the  Detroit  Free  Press,  Houston 
Chroniele,  Kansas  City  Times,  New 
York  Daily  News,  and  Philadelphia 
Inquirer.  “America  became  coupon 
crazy.” 

One  factor  fueling  this  clipping 
surge,  noted  the  46-year-old  colum¬ 
nist,  was  high  food-price  inflation. 


Martin  Sloane 


Fortunately  for  him  and  his  col¬ 
umn,  added  Sloane,  the  number  of 
coupon  users  did  not  decrease  as  the 
inflation  rate  dropped  during  the 
1980s.  A  major  reason  for  this,  he 
noted,  is  that  a  high  percentage  of 
clippers  are  middle-class  consumers 
who  do  not  absolutely  need  to  save 
money  on  their  grocery  bills.  Cou¬ 
poning  for  them  is  a  way  to  have  extra 
cash  to  spend  on  other  things. 

More  poor  people  don’t  use  cou¬ 
pons,  believes  Sloane,  because  they 
associate  them  with  food  stamps  and 
tend  to  read  newspapers  less  than 
higher-income  groups.  But  even  an 
unread  newspaper  can  be  quite  a  good 
investment,  continued  the  columnist, 
because  coupons  in  Sunday  inserts 
are  worth  several  times  a  paper’s 
cover  price. 

All  in  all,  Sloane  said  about  80  mil¬ 
lion  Americans  use  coupons.  They 
redeemed  about  6.5  billion  of  the  183 
billion  coupons  issued  by  3,000  manu¬ 
facturers  last  year  (up  from  35  billion 
issued  by  less  than  1 ,000  companies  in 
1975)  and  saved  over  $2  billion.  The 
average  value  of  a  coupon,  stated 
Sloane,  rose  from  10  cents  in  1975  to 
27  cents  in  1986. 

The  great  majority  of  coupon  users 
are  women,  continued  the  columnist, 
but  an  increasing  number  of  men  are 
clipping  as  well. 

Saving  money  may  be  a  prime  focus 
of  “The  Supermarket  Shopper,”  but 


it  is  by  no  means  the  only  one.  Sloane 
also  discusses  things  like  contests, 
generic  products,  product  packaging, 
scanners,  the  relative  merits  of  plastic 
and  paper  bags,  safety  belts  for  kids 
riding  in  shopping  carts,  scams 
victimizing  consumers,  the  increased 
use  of  coupons  by  health/beauty  aid 
stores  and  other  non-supermarket 
outlets,  and  supermarkets  of  the 
future. 

So  even  people  who  never  try  to 
reduce  their  grocery  bills  would  find 
something  in  the  twice-weekly  col¬ 
umn.  Sloane  observed  that  many 
Americans  spend  more  time  per  week 
in  a  supermarket  than  anywhere  else 
besides  their  home  and  office,  and 
have  very  positive  or  negative  “emo¬ 
tional”  feelings  about  food  shopping. 

Some  excerpts  from  several  of 
Sloane’s  recent  columns: 

•  “1  am  convinced  that  the  only 
way  generic  products  can  maintain 
the  important  price  differential  that 
would  keep  them  competitive  with 
national  brands  would  be  to  adopt  the 
same  promotional  strategies.  Gener¬ 
ics  need  coupons!” 

•  “Researchers  are  .  .  .  telling 
manufacturers  to  pay  more  attention 
to  product  visibility.  They  say  that 
60.4%  of  supermarket  purchases  are 
not  planned  in  advance  and  that 
80.7%  of  supermarket  shoppers  make 
their  final  purchase  decisions  in  the 
store.” 

•  “In  1987,  we  will  be  seeing  many 
more  stores  install  electronic  fund 
transfer  terminals  (EFTs),  which  will 
allow  us  to  pay  for  our  groceries  by 
transferring  money  in  our  bank 
accounts  directly  into  the  account  of 
the  supermarket.” 

Every  “Supermarket  Shopper” 
installment  ends  with  a  list  of  several 
manufacturer  refund  offers  that  peo¬ 
ple  can  write  in  for.  Sloane  said  col¬ 
umn  readers,  over  a  year,  can  save  up 
to  $1,200  to  $1,500  this  way. 

But  cigarettes  are  never  mentioned 
in  this  part  of  the  feature,  reported 
Sloane.  “It’s  against  my  conscience 
to  tell  people  how  they  can  smoke  for 
less  money,”  he  stated. 

One  “Supermarket  Shopper”  col¬ 
umn  a  week  starts  in  an  essay  format 
while  the  other  answers  questions 
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Canada-based  Southam  Syndicate  now  in  business 


Southam  Inc.  —  the  Canadian  com¬ 
pany  that  publishes  newspapers  such 


as  the  Calgary  Herald,  Edmonton 
Journal,  Montreal  Gazette,  Ottawa 


Copley  offering  Fossedal  column 


A  twice-weekly  column  by  Gregory 
A.  Fossedal  is  being  offered  by 
Copley  News  Service  as  part  of  its 
“Opinion  and  Analysis  Mini-Pack- 
age.” 

Fossedal,  28,  first  rose  to  promi¬ 
nence  when  he  established  the  con¬ 
servative  Dartmouth  Review.  After 
graduating  Phi  Betta  Kappa  from 
Dartmouth  in  1981,  Fossedal  joined 
the  Reagan  administration  as  consul¬ 
tant  to  the  Department  of  Education 
and  White  House  Conference  on 
Aging.  And  he  worked  for  the 
Washington  Times  and  San  Diego 
Union  before  moving  to  the  editorial 
page  of  the  Wall  Street  Journal  in 
1983. 

The  columnist’s  writings  have  also 
appeared  in  magazines  such  as  Ameri¬ 
can  Spectator,  Commentary,  The 
New  Republic,  Policy  Review,  and 
Reader’s  Digest.  And  Fossedal  —  a 
frequent  guest  on  radio  and  television 
shows,  including  William  F.  Buck¬ 
ley’s  Firing  Line  —  co-authored  A 
Defense  That  Defends:  Blocking 
Nuclear  Attack. 

Fossedal,  a  strong  proponent  of  the 


Gregory  A.  Fossedal 

“Star  Wars”  plan,  wrote  in  one  late 
1986  column:  “This  year’s  Daniloff 
wimpout  was  followed  by  President 
Reagan’s  goal-line  stand  at  Iceland, 
where  against  all  expectation  the 
president  didn’t  trade  away  his 
Strategic  Defense  Initiative.” 

The  columnist  —  described  by 
Copley  as  a  confidant  of  former  Presi¬ 
dent  Richard  Nixon  and  adviser  to 
Republican  Congressman  (and  pres¬ 
idential  hopeful)  Jack  Kemp  of  New 
York  —  is  a  visiting  scholar  for  the 
Hoover  Institution  of  War,  Revolu¬ 
tion,  and  Peace  at  Stanford. 


Jeane  Dixon  signs  with  Universal 


Universal  Press  Syndicate  is  now 
distributing  the  daily  “Your  Horo¬ 
scope”  column  by  Jeane  Dixon  as 
well  as  the  astrologer’s  biannual  pre¬ 
dictions. 

Dixon,  who  switched  from  the  Los 
Angeles  Times  Syndicate,  began  her 
column  in  1965  and  now  appears  in 


contained  in  the  thousands  of  letters 
Sloane  and  his  staff  receive  every 
year. 

Sloane  gets  many  of  his  column 
ideas  by  perusing  this  reader  mail.  He 
also  finds  topics  by  continuing  to  do 
his  own  shopping,  reading  publica¬ 
tions  covering  supermarkets  and 
advertising,  attending  national  food 
marketing  conventions  and  local  cou¬ 
pon  club  meetings,  and  so  on. 

The  columnist  has  written  three 
books  on  couponing  and  related  sub¬ 
jects,  and  also  spends  time  lecturing 
and  appearing  on  radio  and  television 
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about  450  newspapers  worldwide. 

The  astrologer  —  who  heads  the 
Washington,  D.C. -based  James  L. 
Dixon  real  estate  company,  which 
was  founded  and  run  for  3 1  years  by 
her  late  husband  —  has  written  sev¬ 
eral  best-selling  books.  Dixon  also 
lectures. 


talk  shows  —  including  Today  and 
Good  Morning  America. 

Back  in  1982,  Sloane  designed  the 
Easter  Seals  coupon  inserts  that  have 
now  raised  about  $4  million. 
Whenever  one  of  these  coupons  is 
redeemed,  the  manufacturer  donates 
a  certain  amount  toward  programs 
for  disabled  children  and  others 
helped  by  Easter  Seals. 

Sloane  —  whose  Supermarket 
Shopper  magazine  had  a  staff  of  26 
before  he  sold  it  a  couple  of  years  ago 
—  is  a  cum  laude  graduate  of  Syra¬ 
cuse  University.  He  earned  his  law 
degree  from  New  York  University. 


Citizen,  and  Vancouver  Sun  — 
started  the  Southam  Syndicate  earlier 
this  month. 

SS  is  attached  to  the  Ottawa-based 
Southam  News,  the  wire  service  to 
Southam’s  15  daily  papers  as  well  as 
non-Southam  publications  such  as  the 
Miami  Herald. 

“Our  recent  experience  in  market¬ 
ing  Southam  News  outside  the  com¬ 
pany  suggests  strongly  there  is  a 
much  larger  audience  to  be  reached 
beyond  the  confines  of  the  estab¬ 
lished  Southam  audience,”  com¬ 
mented  SN  general  manager  Nick 
Hills.  A  major  target  is  the  U.S.,  par¬ 
ticularly  states  such  as  California 
where  many  expatriate  Canadians 
reside. 

Hills  said  the  syndicate  will  pivot 
on  the  sale  of  material  from  Southam 
papers  and  SN  —  which  has  bureaus 
in  six  cities  across  Canada  as  well  as 
in  Washington,  London,  Cyprus, 
Hong  Kong,  Harare,  Costa  Rica,  and 
Moscow.  But  SS  will  also  offer  edito¬ 
rial  cartoons,  comics,  columns, 
crosswords,  horoscopes,  and  other 

(Continued  on  page  54) 


TIE  THE  KNOT 
WITH  MORE 


Our  Wedding  Bells  Mini  has  13 
features.  And  Brides  and  Bouquets 
offers  25  special  features.  You 
can  buy  them  individually.  Or 
get  everything  you  need  to  help 

Eroom  the  bride  by  ordering 
oth.  If  you  call  and  say  "I  do"  to 
both  by  February  15,  we'll  add  a 
free  bridal  color  photo  to 
accompany  your  section. 

Call  toll-free  800-445-4555  for 
a  free  sample  of  our  perfect 
union.  Alaska,  California, 

Hawaii  and  Canada,  call  collect 
(619)  293-1818.  Get  the  package 
that  ties  up  readership  and 
revenues. 
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(Continued  from  page  53) 

features  aimed  at  both  daily  and 
weekly  markets. 

The  SS  marketing  office,  headed  by 
sales  manager  Valerie  Carter,  is 
based  where  Southam  Inc.  maintains 
its  corporate  headquarters  —  150 
Bloor  St.  West,  Suite  900,  Toronto, 
Ontario  M5S  2Y9. 

Southam  Inc.,  which  calls  itself 
"Canada’s  largest  newspaper  group” 
based  on  five  million  daily  readership, 
had  1985  revenues  of  $1 .2  billion  with 


net  income  of  $37.3  million.  Its  opera¬ 
tions  also  include  a  weekly  business 
newspaper,  business  and  professional 
periodicals,  a  commercial  printer 
with  12  plants,  and  a  book  retailer, 
among  other  things. 

Three  anniversaries 

The  "Miss  Peach”  comic  by  Mell 
Lazarus  of  News  America  Syndicate 
will  reach  its  30th  anniversary  on 
February  4. 


I  WOOLONT 


MIND  SCHOOL 


60  MUCH  IF  IT 


WEREN  T  FOR 


ALL  THE 


PAPERWORK  ! 


Call  your  local  King  Features  Representative  or  Lawrence  T.  Olsen, 
Vice  President,  Marketing  and  Sales,  for  samples  and  rates. 

toll  free:  1  ~800~223~7383  or  collect:  21  2~682‘‘5600 
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Also,  the  “Sally  Forth”  strip  by 
cartoonist  Greg  Howard  of  NAS 
became  five  years  old  on  January  4. 

And  Eb  and  Flo,  the  husband  and 
wife  in  the  United  Feature  Syndicate- 
distributed  comic  of  the  same  name, 
turned  20  on  January  16.  Paul  Sellers 
is  the  cartoonist. 

Kempton  nominated 

Newsday  and  Los  Angeles  Times 
Syndicate  columnist  Murray  Kemp¬ 
ton  was  among  seven  writers  receiv¬ 
ing  a  “Best  Album  Notes”  Grammy 
nomination  for  essays  included  with  a 
Frank  Sinatra  record.  Winners  of  the 
annual  pop  music  awards  will  be 
announced  February  24. 

Another  LATS  person  recently 
honored  was  “Coin  Roundup”  writer 
Edward  C.  Rochette,  who  received 
the  Numismatic  Literary  Guild’s  1986 
Maurice  M.  Gould  Award  for  best 
syndicated  column. 

And  Bev  Bennett  and  Marlene  So- 
rosky,  columnists  for  the  LATS 
“Foodstyles”  package,  have  won 
Duncan  Hines/International  Associa¬ 
tion  of  Cooking  Professionals  Awards 
for  cookbooks  they  each  wrote. 

New  Dr.  Ruth  series 

The  syndicated  Ask  Dr.  Ruth  tele¬ 
vision  series  produced  by  King  Fea¬ 
tures  Entertainment  began  airing  ear¬ 
lier  this  month.  Guests  already  taped 
include  Milton  Berle,  Nell  Carter,  and 
Jane  Seymour. 

Dr.  Ruth  Westheimer,  who  does 
the  “Ask  Dr.  Ruth”  sex  advice  col¬ 
umn  for  King  Features  Syndicate,  was 
also  in  the  news  lately  when  she  filed  a 
$  1 .3-million  slander  suit  charging  that 
a  speaker’s  agency  said  she  missed  a 
speaking  engagement  because  of 
“fatigue”  and  “emotional  illness.”  A 
Westheimer  spokesman  said  she  had 
never  signed  a  contract  for  the 
engagement,  was  in  Germany  attend¬ 
ing  the  Frankfurt  Book  Fair  at  the 
time,  and  was  in  “splendid”  health. 

A  ‘Doonesbury’  gap 

After  collecting  six  days’  worth  of 
“Doonesbury”  strips  composed  of 
jigsaw  puzzle  pieces  on  the  Iran/con¬ 
tra  arms  scandal,  readers  found  Janu¬ 
ary  17  that  one  piece  was  missing.  But 
this  was  Garry  Trudeau’s  intention. 

“I  think  the  point  of  it  is  we  don’t 
know  the  whole  story  yet,”  stated 
Universal  Press  Syndicate  vice  presi¬ 
dent/editorial  director  Lee  Salem. 
Indeed,  a  big  gap  in  the  scandal  story 
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Salem  offered  three  possible  rea¬ 
sons  for  why  the  response  was  differ¬ 
ent.  He  said  doing  something  a  sec¬ 
ond  time  is  not  as  shocking  as  the 
first,  “people  have  a  better  under¬ 
standing  of  Mark’s  character,”  and 
the  1987  episode  was  done  in  a  more 
lighthearted  way  than  the  1973  one. 

‘Rockridge’  cartoon 

“Rockridge  Avenue,”  a  weekly 
real  estate  cartoon  by  Oakland  colum¬ 
nist  Bradley  Inman  and  San  Fran¬ 
cisco  illustrator  Eldon  Doty,  is  being 
self-syndicated. 

Clients  include  the  Chicago  Sun- 
Times,  Las  Vegas  Review-Journal, 
Miami  Herald,  New  York  Daily 
News,  Philadelphia  Daily  News,  and 
over  15  other  papers. 


Tribune  Media  Services  syndicates 
the  Observer  staffer’s  editorial  car¬ 
toons,  as  well  as  Marlette’s  “Kudzu” 
comic  strip. 
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‘Blondie’  first  in  poli 

“Blondie”  by  Dean  Young  and 
Stan  Drake  of  King  Features  Syndi¬ 
cate  won  a  recent  reader  comics  poll 
conducted  by  the  Fort  Wayne  (Ind.) 
News-Sentinel. 

The  next  four  finishers  were  “The 
Family  Circus”  by  Bil  Keane  of  King. 
“Beetle  Bailey”  by  Mort  Walker  of 
King,  “For  Better  or  For  Worse”  by 
Lynn  Johnston  of  Universal  Press 
Syndicate,  and  “Hagar  the  Horrible” 
by  Dik  Browne  of  King. 


Birth  announcement 


is  the  question  of  what  President  Rea¬ 
gan  knew  and  when  he  knew  it  —  the 
same  place  there  is  a  big  gap  in  Tru¬ 
deau’s  puzzle  (see  art). 

The  jigsaw  series  started  January 
12,  the  day  after  a  Trudeau  Sunday 
strip  also  referred  to  the  Iran/contra 
controversy.  The  January  II 
“Doonesbury”  had  Mark  Slack- 
meyer  calling  Don  Regan,  John  Poin¬ 
dexter,  and  Oliver  North  “Guilty! 
Guilty,  Guilty,  Guilty!”  —  just  as 
Slackmeyer  had  done  for  John  Mitch¬ 
ell  back  in  1973. 

The  Watergate-era  strip  greatly 
upset  a  number  of  newspaper  editors 
and  readers,  but  Salem  said  he  knew 
of  no  similar  reaction  to  the  one  ear¬ 
lier  this  month. 


Rockridge  .Avenue 


Consumer/travel  writer  Sylvia  Cro¬ 
nin  of  Cronin  Feature  Syndicating  has 
introduced  the  “Cradle-Gram.”  a 
birth  announcement  (with  original 
poetry)  on  parchment  paper  that  is 
patterned  after  a  telegram. 

Cronin  —  based  at  P.O.  Box  16- 
4135,  Miami,  Fla.  33116  —  is 
approaching  publications  about  run¬ 
ning  Cradle-Gram  coupon  ads.  The 
publications  keep  409c  of  the  price  on 
each  order. 


Move  for  tax  feature 


George  Watson  Smith  Ill’s  “Easy 
Tax  Tips”  column,  formerly  with 
McNaught  Syndicate,  will  be  distrib¬ 
uted  by  the  Los  Angeles  Times  Syndi¬ 
cate  beginning  February  1 . 


Bradley  Inman  and  Eldon  Doty 


Inman’s  weekly  real  estate  column, 
called  “California  Trends,”  runs  in 
the  San  Francisco  E.\aminer  and  14 
other  state  papers.  The  Illinois  native 
—  based  at  5321  Manila  Ave.,  Oak¬ 
land,  Calif.  94618  —  is  a  Boston  Uni¬ 
versity  graduate. 

Doty’s  work  has  appeared  in  a 
number  of  children’s  books  and  in  ads 
for  California  corporations.  He  grad¬ 
uated  from  Washington  University 
and  studied  at  the  San  Francisco 
Academy  of  Art. 


Wilson  is  dead  at  79 


Broadway  columnist  Earl  Wilson, 
who  retired  from  the  New  York  Post 
and  what  is  now  News  America  Syndi¬ 
cate  in  1983,  has  died  at  the  age  of  79. 


Your  TV  listings  (tab  or  dai¬ 
ly)  can  be  profitable  by  using 
our  free  camera-ready  list¬ 
ings,  prepared  by  TV  DATA 
and  paid  for  by  commissions 
from  annual  plus-business 
sold  by  us. 

Dickinson  Multi-Media  Services,  Inc. 

Servicing  newspapers  for  over  45  years. 

271  Madison  Avenue 
New  York,  NY  10016 
(212)  532-0170  or 
1  (800)  874-7785 


Marlette  year  review 

The  Charlotte  Observer  December 
28  devoted  nearly  two  editorial  pages 
to  the  work  of  Doug  Marlette,  its 
political  cartoonist. 

Twenty-eight  of  Marlette’s  1986 
editorial  cartoons  were  reprinted, 
including  his  post-Challenger  disaster 
drawing  that  elicited  over  40, ()()() 
reprint  requests.  And  an  accompany¬ 
ing  article  mentioned,  among  other 
things,  several  national  awards  that 
Marlette  received  last  year. 


The  New  York  Times  Syndication  Sales 
Corporation  has  begun  offering  Punch 
magazine  to  newspapers,  which  can 
reprint  whatever  text  features  and 
cartoons  they  want  from  the  weekly 
British  humor  publication. 
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Declaration  of  London 

(Continued  from  page  19) 

restrict  the  flow  of  information  are  condemned. 

•  Restrictions  on  the  free  entry  to  the  field  of  journalism 
or  over  its  practice,  through  licensing  or  other  certification 
procedures,  must  be  eliminated. 

•  Journalists,  like  all  citizens,  must  be  secure  in  their 
persons  and  be  given  full  protection  of  law.  Journalists 
working  in  war  zones  are  recognized  as  civilians  enjoying 
all  rights  and  immunities  accorded  other  citizens. 

*  ♦  * 

In  a  world  that  is  becoming  increasingly  one  through 
new  communications  technologies,  press  freedom  is  indi¬ 
visible.  When  censorship  applies  anywhere,  it  restricts 
access  of  the  public  everywhere  to  full  knowledge  of 
events.  We  intend  by  this  meeting  to  help  create  an  atmo¬ 
sphere  in  which  censorship  is  recognized  for  what  it  —  a 
denial  of  human  rights.  From  this  Declaration  of  London, 
we  shall  move  forward  to  joint  action: 

First,  in  continuing  to  protest  and  publicize  abuses 
against  press  freedom.  This  makes  it  clear  to  the  world 
what  others  would  hide,  and  has  proven  helpful  in  aiding 
journalists  in  difficulty. 

Second,  in  intensifying  and  better  coordinating  the  fight 
against  censorship,  we  urge  priority  consideration  for  the 
following  suggestions  for  joint  action  developed  at  this 
conference: 


•  Creation  of  a  “fund  against  censorship”  to  support 
legal  challenges  to  censorship  measures  and  to  other 
abuses  of  press  freedom.  To  support  these  challenges,  lists 
could  be  compiled  of  lawyers  experienced  in  handling 
litigation  involving  the  news  media. 

•  Establishment  of  a  “censorship  hot  line”  as  a  clearing¬ 
house  for  complaints  by  journalists  subjected  to  direct  or 
indirect  censorship.  This  contact  mechanism  could  be 
used  by  them  in  seeking  assistance  and  advice,  and  would 
help  in  focusing  international  publicity  on  the  abuses  to 
which  they  have  been  subjected. 

•  Production,  on  a  periodic  and  professional  basis,  of 
public  service  advertisements  which  the  print  and  broad¬ 
cast  media  could  use,  spotlighting  particularly  severe  or 
striking  examples  of  news  censorship,  or  other  abuses 
against  press  freedom. 

•  Organization  of  an  “early  warning  system”  to  provide 
information  on  restrictive  press  laws,  regulations  or  other 
measures  being  prepared  or  proposed,  in  order  that  inter¬ 
national  attention  be  brought  to  bear  in  time  to  oppose 
their  adoption. 

•  Dispatch  of  journalistic  missions  to  regions  where 
official  suppression  of  the  news  is  especially  severe,  in 
order  to  investigate  fully  those  conditions  or  events  which 
the  censors  would  conceal. 

Only  through  the  fullest  commitment  to  a  free  and 
unrestricted  flow  of  news  gathered  by  free  and  indepen¬ 
dent  journalists  will  we  overcome  those  seeking  to  blind 
the  world  to  what  is  happening  in  it.  We  pledge  ourselves 
to  renew  this  effort. 


Censors 


(Continued  from  page  18) 


Aldo  Zuccolillo,  whose  newspaper, 
ABC  Color,  of  Asuncion,  Paraguay, 
was  closed  by  the  government  three 
years  ago,  exposed  a  new  way  of  cen¬ 
soring  broadcasts  by  “selective  jam¬ 
ming”  by  which  the  government 
destroys  the  station's  audience  and 
advertising  revenue,  forcing  eventual 
suspension. 

Nicholas  Daniloff,  U.S.News  & 
World  Report,  gave  a  report  on  his 
experiences  in  Russia  where  he  was 
recently  arrested.  David  Ottaway,  the 
Washington  Post,  who  had  just 
returned  from  a  trip  with  Secretary  of 


State  George  Shultz  to  six  African 
countries,  described  censorship 
problems  confronted  on  that  trip  as 
well  as  many  situations  he  had  faced 
since  his  first  exposure  to  censorship 
in  France  in  1959  at  the  time  of  the 
Algerian  war  for  independence. 

Censorship  challenges  peculiar  to 
broadcasters  were  described  by  Tom 
Fenton,  CBS  News,  London;  Ian 
Macintosh,  Australian  Broadcasting 
Corporation,  Singapore,  and  Luis 
Alberto  Sole,  International  Associa¬ 
tion  of  Broadcasters,  Montevideo. 

Alejandro  Junco  de  la  Vega,  El 
Norte,  Monterrey,  described  eco¬ 
nomic  pressures  by  authorities  on 
media  in  Mexico  through  advertising, 
newsprint  supply,  as  well  as  subsi¬ 
dized  competition. 


Juan-Luis  Cebrian,  El  Pais, 
Madrid,  warned  that  licensing  of  jour¬ 
nalists  “is  spreading  like  the  plague,” 
and  he  urged  everyone  “to  be  on 
guard  against  institutionalization  of 
the  right  of  reply.” 

Co-sponsors  of  the  conference 
were  the  Reader's  Digest  Associa¬ 
tion,  Inc.;  Time.  Inc.;  CBS,  Inc.; 
Capital  City  Press;  Los  Angeles 
Times;  The  Washingtonian;  and  the 
Philip  L.  Graham  Fund. 

The  London  conference  is  the  third 
in  the  last  six  years  in  which  repre¬ 
sentatives  of  the  Western  press  have 
tried  to  promote  the  cause  of  a  free 
press.  The  first  was  in  Talloires, 
France,  in  May,  1981 ,  and  the  second 
in  the  same  place  Sept.  30  to  Oct.  2, 
1983. 


UPl  brings  in  another  Washington  Post  editor 

Hires  Post’s  Len  Shapiro  to  be  deputy  managing  editor/sports 


United  Press  International  has  cho¬ 
sen  a  prize-winning  sportswriter  and 
editor  from  the  Washington  Post  to 
head  UPFs  sports  department. 

He  is  Leonard  Shapiro,  39,  the 
Post’s  deputy  sports  editor  for  the 
past  seven  years.  At  UPl,  he  will  have 
the  title  of  deputy  managing  editor/ 
sports. 

UPFs  executive  sports  editor  for 
three  years,  David  Tucker,  is  being 


moved  to  the  new  position  of  assistant 
managing  editor /  news,  UPl 
announced. 

“These  two  appointments  are 
major  steps  in  UPFs  effort  to  become 
an  absolutely  indispensable  source  of 
information  to  news  organizations,” 
said  Milton  R.  Benjamin,  president 
and  editor  of  UPl. 

“After  a  transition  period,  David 
will  team  with  UPFs  new  managing 


editor/news,  Ben  Cason,  in  working 
to  strengthen  our  bureau  system  and 
enhance  our  news  coverage  world¬ 
wide.” 

Shapiro  joined  the  Post  in  1969.  He 
covered  professional  football  from 
1973  to  1979,  when  he  was  named 
assistant  sports  editor.  He  has  won 
Front  Page  and  Associated  Press 
Sports  Editor  awards,  and  was  named 
sportswriter  of  the  year  in  Washing¬ 
ton,  D.C.,  in  1974. 
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FEATURES  AVAILABLE 


ANNOUNCEMENTS 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


ANNOUNCEMENTS 


AUTOMOTIVE 


CAR  TEST  COLUMN,  weekly  with  art, 
that  tells  the  good  AND  the  bad.  905 
Spray  Ave.,  Mays  Landing,  NJ  08330. 


FREE  CLIPSHEET 
ON  BUILDING  INDUSTRY 
Charts,  drawings  and  pithy  editorial  on 
housing  and  light  commercial  activities. 
Published  quarterly  by  Andersen  Corpo¬ 
ration,  the  nation’s  largest  window 
manufacurer.  Call  Kate  Leslie,  Editor, 
at  (612)  347-1415. 


COMIC  STRIPS 


ORIGINAL  COMIC  strip  art  and  related 
material  wanted.  Cash  paid  for  1  piece 
or  1,000.  John  C.,  PO  Box  805,  Arling¬ 
ton  Heights,  IL  60006.  (312) 
882-0839. 


BABY  BOOMERS 


BABY  BOOMERS  CHEER  for  this  tough, 
tender,  funny  column.  Proven  winner. 
Try  free  samples.  Ron  Bianchi,  6316  E. 
Doubletree,  Paradise  Valley,  AZ  85253. 


COMMENTARY 


COMMENTARIES  by  veteran  observer 
and  critic  (NY-Chicago,  1950-76); 
500-word  average,  up  to  3  times  week¬ 
ly,  syndicated  quality.  Meld  of  past, 
now  and  pending;  radar-range  from 
conservative-white  to  liberal-wry.  White 
Castle  to  White  House.  Samples  &  CV. 
104  Rustic  Ridge,  Severna  Park,  MD 
21146. 


MONEY 


"MORE  FOR  YOUR  MONEY’’— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


AGRICULTURE 


AGFORMATION,  a  weekly  news  and 
feature  column  on  Midwestern  agricul¬ 
ture  and  agribusiness,  covering  indivi¬ 
dual  states,  the  region  and  the  nation’s 
Capitol.  For  more  information:  Agforma- 
tion.  Suite  204C,  500  N.  Robert  St., 
St.  Paul,  MN  55101,  (612)  228-0114. 


ENTERTAINMENT 


A  NEW  YORK  COLUMN  APPEARING  IN 
59  WEEKLIES  COVERING  GOSSIP, 
THEATRE,  BOOKS.  RESTAURANTS, 
HUMOR,  MOVIES  &  PERSONALITY 
PROFILES  IS  AVAILABLE  TO  YOU 
GRATIS,  FREE.  WITHOUT  CHARGE. 
EXTRA  PLUS  FACTORS  EXPLAINED 
UPON  REPLY.  SAMPLES  SENT.  GARY 
STEVENS,  155  E.  38th  ST.,  NEW 
YORK,  NY  10016. 


ASTROLOGY 


COSMIC  COLLEGE.  Entertaining.  Infor¬ 
mative  new  weekly  all  about  Astrology 
and  Numerology.  Unique!  Combines 
cartoons  with  Q  &  A  text  to  attract  new 
readers.  Enhances  your  present  astro- 
feature  or  effective  by  itself.  FREE 
TRIAL.  Call  Larry  White,  Time  Data 
Syndicate,  PO  Box  717,  Manchester, 
NH  03105  (603)  623-7733. 
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BUSINESS  OPPORTUNITIES 


BUSINESS  OPPORTUNITIES  I  NEWSPAPER  BROKERS 


SNAPPY  WEEKLY  sports  column 
available.  Often  humorous,  always 
entertaining  and  informative.  Can’t  beat 
$50  monthly  price.  Free  samples.  Larry 
Schimkowitach,  7812  Express  Lane, 
Orange,  TX  77630. 


TRAVEL 


FAMILY  IN  MOTION.  Tired  of  same  old 
travel  pieces  about  places  most  readers 
never  see?  Husband-wife  team  offers 
practical,  weekly  column  on  family 
travel.  Please  call  (201)  778-3751. 


SOAP  OPERA 


Soap  Opera  Summaries;  most  accurate, 
up-to-date  and  inexpensive  weekly 
summaries  T.V.  Soaps,  3535  N. 
Fremont,  Chicago,  IL  60657,  (312) 
549-2643. 


"HEALTH  PERSPECTIVES’’-RE  News, 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able.  700  word.  Guidance/Q&A/ 
informative.  Free  4-week  trial.  Dr. 
H.L.N.  Anderson,  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654. 


"SENIOR  CLINIC”  is  America’s  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  "Warm  witty,  authorita¬ 
tive,  excellent  reader  response."  Now  in 
6th  year.  Weekly,  600  words.  Samples, 
rates.  Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta.  Canada  T5J  2J7,  (403) 
973-2361. 


SCIENCE 


COSMIC  KIDS  STUFF.  Illustrated 
science  young  (11-17)  reader  column. 
Topical,  accurate,  timely,  fun.  Reader 
response.  Fourth  year.  Samples;  Dr. 
Crystal,  PO  Box  3514,  Brooklyn  NY 
11202.  (718)  253-5832. 


PUZZLES 


PUZZLES,  Puzzles,  Puzzles.  Everyone 
loves  ’em.  You  can  afford  us.  DICKSON 
(213)  515-5047. 


RARE  OPPORTUNITY 
Editor  and  publisher  of  established 
trade  journal  seeks  working  partner. 
Minimal  investment  required  if  suffi¬ 
ciently  qualified.  Box  1721,  Editor  & 
Publisher. 

YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor’s  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
rdvertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 


The  East's  largest  newspaper 
production  conference.  .  . 

AMERICAN  EAST 

NIWSPAPIR  PRODUCTION  CONFERENCE 

March  25-27,  1987 
Hershey  Lodge  £t 
Convention  Center 
Hershey,  Pa. 

Exhibitor  information  is 
available  by  calling 
717-234-4067  or 
2717  N.  Front  St. 
Harrisburg,  Pa.  17110 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jc, 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 

NEWSPAPER  BROKERS 

30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants 

W.  B.  GRIMES  &  COMPANY 
7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 


I 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


CLIP  NEWSPAPER  ITEMS,  $2-$25  MAKE  HUNDI^EDS,  Clipping  news- 
each.  Rush  stamped  envelope:  Kelley-  envelope: 

1.  Drawer  389,  Clanton,  AL  35045.  Drawer  389,  Clanton,  AL 

35045. 


ACQUISITIONS  &  MERGERS 
Let  18  years  negotiating  experience 
assist  you  in  finding,  acquiring  and  sell¬ 
ing  a  media  property.  We  also  welcome 
stockholders  with  a  minority  interest. 
Faulk  International,  2  Wall  St.,  NYC 
10005.  (212)  619-5666. 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 
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BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
No  obligation.  Confidential  services. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

BEN  JOHNSTON  &  ASSOCIATES 
4363  Kingwood  Dr.,  Suite  150 
Kingwood,  TX  (713)  360-6186 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  saie  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


THE  INDUSTRY’S 
MEETING  PLACE... 

When  you  need  to  reach  news¬ 
paper  people,  you  can  meet  all 
the  people  you  want  to  meet — 
Buyers,  sellers,  employers,  job¬ 
seekers,  and  more,  in  the  pages 
of 
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(714)  492-5241 

MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 
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EQUIPMENT  &  SUPPLIES 

NEWSPAPER  BROKERS 

COMPUTERS 

NEW  ADDRESS-Relocating  December 
1.  Same  confidential,  professional 
service.  Buyer'-  or  sellers  call  or  write 
Dick  Briggs,  DICK  BRIGGS  &  ASSOCI¬ 
ATES,  Box  579,  Landrum,  SC  29356, 
(803)  457-3846. 

PHILLIPS  MEDIA,  INC. 

Newspaper  Brokers — Consultants 

PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 

PO  Box  161503 

Austin,  TX  78716-1503 
(512)  476-3950 

SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend,  MT  59644 

Specializing  in  shopper  brokerage 

COMPUTER  SYSTEM 

ALTOS  586-20,  512K  ram, two 
WYSE-50  terminals.  Includes  open 
system  software,  general  ledger, 
accounts  receivable,  payable,  payroll. 
Make  offer.  Call  Jean  Lindley  (804) 
857-1212  weekdays. 

PASSWORD  MODE  M.  two  years  old, 
with  Mite  software.  Perfect  for 
freelancer.  $325.  Call  evenings.  (207) 
797-9365. 

RESEARCH 

CAMERA  &  DARKROOM 

MAILROOM 

SUNBELT  RESEARCH  established 
1971.  Probability  based  readershipand 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 

CIRCULATION  SERVICES 

SQUeeze  Lenses  for  SAU/TAB. 

Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 

•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  tor  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 

CHESHIRE  Labeling  Machine.  Model 
717,  with  glue  kit,  vacuum,  6  foot 
conveyor.  EXCELLENT  CONDITION, 
over  $21,000  new  $9,000  or  best 
offer.  CALL:  John  Mellott  or  Jerry  Loos 
(216)  723-2332. 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  oh  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

INCREASE  4  COLOR  IMPACT 

WAYNE  CHANCEY  CONSULTANTS 

PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

MAKE  COLOR  PRINTS 

TO  SIZE  IN  6  MINUTES 

NEWSPAPERS  FOR  SALE 

BUSINESS  PUBLICATION 

FOR  SALE 

Monthly  Los  Angeles-based,  four  color 
business-to-business  magazine  for  sale. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

GANG  SEPERATE  RJLL  PAGE 

COST  &  TIME  EFFECTIVE 

Circulation  7,800.  Principals  only. 
Purchase  price  $42,000. 

Wirte  for  Details  to: 

Box  1572,  Editor  &  Publisher. 


Paid  north  central  Texas  weekly  and 
shopper,  $95K. 

Southeast  Texas  weekly,  real  estate, 
$210,000.  We  have  others,  free  list. 
ATN,  Inc.,  Bill  or  Ed  Berger,  PO  Box 
161503,  Austin,  TX  78716-1503, 
(512)  476-3950. 


OWNER-PUBLISHER  wishes  to  sell  his 
semi-weekly  newspaper  including  a 
shopper  located  in  a  county  seat  city  in 
Iowa.  Busin.’ss  includes  building  and  a 
six  unit  web  press.  Will  sell  for  gross  of 
$280,000,  liberal  terms:  30%  time  of 
Mie,  balance  over  ten  years  with  9% 
interest.  Will  consider  non  compete 
agreement.  Box  1663,  Editor  & 
Publisher. 


FOR  SALE 

1.  Two  weekly  papers  in 
eastern  Canada. 

2.  Tax  losses  over  $1 
million. 

Box  1701 

Editor  &  Publisher 


SOUTHERN  CALIFORNIA:  Shopper, 
rack  distribution,  14  years  old,  excel¬ 
lent  profit  history,  cash  flow  of 
$230,000  plus.  $85(D,000  toal  price, 
$300,000  down,  terms. 

TENNESSEE:  Shopper,  carrier/mail, 
growing,  gross  of  $180,000,  price 
includes  $40,000  building  and  new 
McIntosh  Laser  system.  $125,000  with 
$35,000  down,  terms. 

KANSAS:  Daily  newspaper  with  shop¬ 
per,  web  press,  building,  stable  market, 
no  competition,  some  distress. 
$750,000  total  price,  $300,000 
down,  terms. 

John  T.  Cribb,  Cribb  Media  Service, 
Inc.,  Box  1220,  Townsend,  MT  59644, 
(406)  266-4223. 


The  Jewish  Post  of  New  York:  monthly; 
gross  sales  $150,000,  2nd  class 
privileges,  operating  since  1974,  Char¬ 
les  Roth,  57  E  11.  St.,  New  York,  NY 
10003,  (212)  420-0042. 


Two  paid  weeklies  in  growing  suburbs  of 
Indianapolis,  $250,000.  Legals.  Cash 
only.  Box  708,  Greenwood,  IN  46142. 
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MARKET  SALES  &  SERVICES  —  (516) 
595-2777  NEWSPAPER  &  MAGAZINE 
CONSULTANTS  SERVING  GREATER 
NEW  YORK  AREA  CIRCULATION, 
SALES,  BILLING,  TRUCKING  AND 
OTHER  SERVICES  FOR  THE  PUB¬ 
LISHER 

Full  On-Site  Training 
lyr.  "No-Hassle"  Warranty 
References  Available 

Call  today  800-331-5904 
ESECO  Cushing,  OK 
Speedmaster  74023 

PROFESSIONALISM 

IN  TELEPHONE  SALES 
Circulation  Development,  Inc. 

Toll  Free  1-800  (247)-2338 

COMPUTER  SOFTWARE 

PRO-MARC  “creative  promotions  and 
marketing  for  newspapers  on  the  move 
in  the  ’80’s.’’  If  you're  tired  of  the  same 
old  run  of  the  mill  promotions  with 
limited  success  in  your  circulation 
department  let  our  professional  staff 
show  you  how  to  INCREASE  YOUR 
CIRCULATION  through  innovative 
single  copy,  carrier  and  readership 
promotions  as  well  as  fund  raisers  that 
will  make  your  circulation  department 
COME  ALIVE.  Call  today  (201) 
997-0426. 

CIRCULATION  2001 

A  circulation  package  written  for  the 
IBM  System/36.  Includes  inquiry,  data- 
entry,  starts,  stops,  complaints,  adjust 
draws,  PIA  billing,  carrier  billing,  TMC, 
bundle  top  wraps,  numerous  reports 
and  other  features. 

LEONARD  C.  STEELE 

STEELE'S  PROGRAMMING  SERVICES 
3142  FELIX  STREET 

ST.  JOSEPH,  MO  64501 
(816)  364-4286 

WRITING  TOO  MANY  STARTS 
compared  to  your  circulation  growth? 
Verify  100%  and  save  stops! 

Call  Ver-A-Fast  (216)  779-4050 

COMPUTERS 

COMPLETE  EDITORIAL  and/or  classi¬ 
fied  front  end  system.  7  Harris  1420 
editing  terminals-$2,000  each;  14 
Harris  Compuedit  terminats-$800. 
each;  4  Harris  single  sided 
Microstors'$2,800  each;  plus  parts  and 
cables.  Contact  Bob  Gemske,  Housa- 
tonic  Valley  Publishing  Co.,  New 
Milford,  CT  06776,  Tel. 

(203)  354-2261. 

EDITORIAL  SERVICES 

GHOSTING,  editing,  indexing,  etc.  20 
years  in  business.  Wordsmiths,  Box 
5882-e,  Chicago,  IL  60680,  (312) 
383-7845. 

MARKETING  SERVICES 

WANTED  ONE  DOM  casual  grid  font 
(115855-000)  for  a  CG  video  universal. 
(602)  997-5811. 

HARRIS  Editorial/Classified  front  end 
system.  2  Harris  1420  editing 
terminals-$2,000  each;  17  Harris 
Compuedit  terminals- $60(3. 00  each;  5 
Harris  single-sided  Microstors-  $2,500 
each;  plus  some  parts  and  cables.  All 
prices  negotiable.  Contact  John 
O'Brien,  Publisher,  Somerset  Press 
Newspapers,  Somerville,  NJ 
08876.(201)  722-3000. 

TYPESEUING  SERVICES 

SAVE  $$$  for  editorial  services, 
typesetting,  printing.  Trained  journal¬ 
ists  handle  tabloids  and  magazines  for 
clients  across  the  U.S.  Page  makeup, 
editing,  rewriting,  typesetting,  our 
speciality.  We  provide  camera-ready 
boards,  but  can  do  printing  &  distribu¬ 
tion.  For  more  information  contact 
Thomas  Michalski,  Computype  Corp., 
1522-24  Central  Ave.,  Albany,  NY 
12205  or  call  518/869-2018. 

FOR  SALE 

Teleram  Model  1800's  (12) 

Teleram  Model  1888's  (3) 

Teleram  “Sports  Ports"  (2) 

Units  come  with  1/2  doz.  new  Sony 
replacement  CRT's.  All  in  usable 
condition. 

Hastech  64K  Ram  Memory  Boards 
(36).  Will  run  V2.3  software  or  lower. 
Can  be  used  on  higher  rev.  levels  with 
patch. 

Any  reasonable  offer  accepted.  Call 
(201)  922-6000  x  2322  ask  for  BOB 
PHILLIPS. 

CONSULTANTS 

IN-PLANT  offset  training  to  reduce 
waste,  improve  quality  and  production 
by  experienced  trainer.  Garson  Wolitzky 
(516)  799-7448,  (212)  360-5740. 

JMB  MEDIA  SERVICES 

Bob  Tartaglione,  (904)  338-1783 

HARRIS  ON-LINE  INSERTER 
Complete  &  only  used  approximately  6 
months.  Used  on  our  1372.  Like  new 
$50,000. 

STACKERS 

2-550's,  1-440  EDS-IDAB.  Approxi¬ 
mately  4  years  old.  $10,000  each.  Call 
Bob  Lane  (309)  686-3014,  Peoria 
Journal  Star,  Peoria,  IL. 


KANSA  320  Didde  Glaser  newspaper 
inserter  4  station  $8,500.  Call  Bill 
Schneider  (414)  784-0110. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  104’s,  108's 
45°  90°  Floor  Curves 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wire  tyers.  (213)  256-4791. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 


AM  VARITYPER.  Two  CompSet 
3510/508  typesetters,  five  5404  termi¬ 
nals,  processor,  large  selection 
typefaces. 

Gary  Cantrell  (919)  828-7393. 


BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942  Telex  846239 


CASH  FOR 

MARK  I.  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  ADVANTAGE  III,  $8250; 
UNISETTER  HR,  $3750; 
TRENDSETTER  88HR,  $3250; 
BOB  WEBER  (216)  831-0480. 


COMPUGRAPHIC  EQUIPMENT-Two 
Unitapes,  Two  Unified  Composers,  One 
Unisetter  HR  with  DEK.  (802) 
748-8121-Mark  Smith. 
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EQUIPMENT  &  SUPPLIES 

PHOTOTYPESETTING 

COMPUGRAPHIC 
EQUIPMENT 
FOR  SALE 

2  Comp  IV’s  TG,  HR  both  with  MCS  5 
interface,  one  has  spare  parts  kit. 

. ea.  $4,000 

9  MOT’S,  2  with  phone  interface 

. ea.  $800 

1  Trendsetter  812,  HR,  Spare  parts 
. $5,000 

1  Unisetter,  HR  spare  parts,  MOT  read¬ 
er  . $4,000 

2  7200’s  HR,  spare  parts  kit 

. ea,  $1,000 

1  4-disk  Mini  Wire  Recorder 

. $500 

1  2941  Spare  Parts  kit,  MOT  reader 

. $500 

1  Comp  I,  spare  parts . $700 

All  in  working  condition,  replaced  by 
new  system. 

Contact:  Mike  Lindsey,  Lindsey 
Publishing  Company,  Box  1054, 
Torrington,  WY  82240.  (307) 
532-7097. 


COMPUKWIK  I  PROCESSOR.  New 
$800;  CG  SELECTLINE  PERMAKWIK 
PROCESSOR  w/DRIER,  New  $2650; 
Both  with  90  Day  Warrantee; 

ITEK  2024  MEGALITH  CAMERA' 
PLATEMAKER,  $4500. 

BOB  WEBER  (216)  831-0480. 

GIMBELS  IN  NYC  has  closed,  and  their 
MCS  typesetting  system  is  for  sale.  Sale 
price  is  55,000  and  includes  MCS 
8,400  HS  with  65  fonts,  3  MCS-lO's,  2 
MCS-5’s,  7  MCS-4’s,  Previewer,  Diablo 
printer  and  Zebra  2,400  processor  and 
dryer.  This  system  is  less  than  2  years 
old.  For  details,  call  Gary,  (716) 
385-3027. 

PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catalogue 
tailored  to  your  needs.  Over  1000 
boards  in  stock. 

BOB  WEBER  216831-0480. 

TWO  CGC  Trendsetters,  6-48  pt.  & 
6-72  pt.  dual  disc  Editwriter  RC  proces¬ 
sor  and  5  MDT  keyboards.  Make  offer 
for  any  or  all  (602)  297-6339. 

UNISETTER  Low  range  with  DEK.  64 
fonts.  Work  horse.  $5,000,  best  offer. 
Call  Robert  Utter  (401)  596-7791. 

VIDEOSETTER  UNIVERSAL  8  grids, 
analog  and  digital  spare  kits.  Graphic 
Systems  Exchange  (716)  385-3027. 


_ PRESSES _ 

GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories, 

Goss  Urbanite  1,000  Series,  3  mono, 
folder,  3  color  unit. 

Goss  Community  units,  folders. 

Goss  Metroliner  6  units  22” 

Harris  V-15A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
3  Butler  Pasters 

1  Guilmont  1/4  folder  &  trimmer 
Urbanite  skip  slitter  upper  formers 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(3 1 2)  459-9700  Telex  206766 
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EQUIPMENT  &  SUPPLIES _ 

_ PRESSES _ 

TWO  GOSS  COMMUNITY  units  with 
running  circumferential  and  sidelay 
and  SC  folder. 

IPEC  INC 

97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 

Goss,  Metroliner,  22”,  6  units,  3  decks 
Metro,  22  3/4”,  4  units,  1  deck 
Metro,  23  9/16”,  9  units,  4  decks 
Cosmo,  22  3/4”,  5  units 
Urbanite,  11  units,  1984 
Urbanite,  10  units,  1970-84 
Urbanite,  10  units,  1977-82 
Urbanite,  7  units,  3-color, 
1975-82 

Suburban  1500,  6  units,  1975 
Suburban  1500,  4  units,  4  megs 
SC,  7  units,  1974 
Community,  6  units,  1969-77 
Community  add-on  units 
SC,  Urbanite  upper  formers 
Harris,  1650,  5  units,  1979 
V25,  6  units,  JF25,  1981 
VI 5A,  4  units,  JF4,  1980 
King,  Color,  5  units,  KC6,  1978 
Color,  6  units  KJ8.  1981 
News,  5  units,  KJ6,  1973-85 
News,  6  units,  KJ6 

Press  for  sale?  We  are  actively  buying 
presses  for  our  inventory. 

ONE  CORP'ATLANTA 
(404)  458-9351  TLX  700563 

HARRIS 

Harris  V  700,  5  units,  JF  10  folder, 
Harris  V15-A,  4  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  V15-A  add  on  units,  refurbished 
Harris  upper  former 

GOSS 

Goss  Suburban,  6  unit  1000  series 
with  1500  series  folders 
Creusot  Loir,  5  unit  with  splicers  with  a 
UB  -  30  folder 

1  Goss  1500  series  unit 

2  Goss  1000  series  stacked  unit 

KING 

News  King  6  units  KJ-6  folder,  imma¬ 
culate  condition,  large  spare  parts 
MISCELLANEOUS 
Single  Butler  splicer  4042-8  dual 
unwind  and  hoist  system 
Gregg  imprinter 
Goss/Harris  parts  in  stock. 

Cylinder  exchange  program  available. 
All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

11  RADO  DRIVE 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 

THE  INDUSTRY’S 
MEETING  PLACE... 

When  you  need  to  reach  news¬ 
paper  people,  you  can  meet  all 
the  people  you  want  to  meet — 
Buyers,  sellers,  employers,  job¬ 
seekers,  and  more,  in  the  pages 
of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

COLOR  KING  PRESS 
J-8  FOLDER  ON  OUR  FLOOR 
Reconditioned  COLOR  KING 
22-3/4x36,  5  Unit  web  offset  perfector. 
Equipped  with  4  Roll  controls  and  air 
system,  heavy  duty  KJ-8  Folder,  75 
H.P.  motor  drive  and  Baldwin  Count-0- 
Veyor.  This  press  is  extremely  low 
priced  and  can  be  purchased  as  is  or 
including  delivery  and  installation.  Box 
1726,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 

HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 

N936  42  X  36 

N900  42  X  46 

V25  21.5 

MISCELLANEOUS 

Cary  Imprinter  22.75  (1981) 

TE(1  HP  X  4000  After  Burner 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 

Editor  &  Publisher 
Classified 
Adyertising 

HARRIS 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A.  4  units. 

-V-15  "Vanguard”,  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22%” 
-Metroliner,  6  units,  3  half  decks,  22”, 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 

PRESS  EQUIPMENT 
2  News  King  floor  postion  add-on  units 
2  News  King  add-on  units  -  stacked  set 
-  1973-76  with  circ.  registration 

5  Unit  News  King  with  KJ6  -  very  good 
condition  -  1972 

6  Unit  News  King  with  KJ6,  1970-74 
5  Unit  Color  King,  KJ6  folder.  Complete 

press  or  add-on  units 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 
1983  -  like  new 

6  Unit/2  Folder  Community  with  SC  and 
Community  folder 

6  Unit  SSC,  1983,  22‘/2”,  4-high 
stacked  set  of  units,  2  Butler  splicers 

7  Unit  SSC,  19893,  22‘/2”,  4-high 
with  heatset  package,  3  floor 
Community  units 

1  Urbanite  Tri-color  units  -  U-731 
1  Harris  V-15A  unit  and  JF7  folder 
4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder  can  be 
used  for  newspaper  and/or  commer¬ 
cial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  42362 

WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4”. 

Complete  5  unit  VI 5  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 

EDITOR 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 

URBANITE/SUBURBAN  rollstands-42” 
diameter-one  four  position  2  web,  one 
six  position  3  web,  both  with  built-in 
hoist.  Presently  set  up  with  Urbanite 
drive  arrangement.  Taken  in  trade  on 
Ebway  HS-35000  zero  speed  splicers. 
Call  Tom  Curran  at  EBWAY  (312) 
526-7757. 


CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


HELP 


WANTED 


_ ACADEMIC _ 

ASSISTANT  PROFESSOR,  tenure-track 
to  direct  expanding  journalism  program 
and  teach  combination  of  news  writing, 
editing,  photojournalism,  journalism 
law,  and  public  relations,  PhD  in  jour¬ 
nalism  or  mass  communication 
required.  Newspaper  experience 
preferred.  Vita  acknowledged  and  kept 
on  file.  James  Jones,  Department  of 
English,  Southwest  Missouri  State 
University,  Springfield,  MO  65804. 
Equal  Opportunity/Affirmative  Action 
Employer. 

M.S. — Journalism 

The  College  of  Communications  at  The 
University  of  Tennessee  invites  applica¬ 
tions  from  experienced  journalists  for 
its  graduate  program  in  media  manage¬ 
ment.  This  unique  M.S.  program  is 
designed  for  professionals  desiring 
advanced  training  in  journalism. 
Graduate  assistantships  available. 
Contact  Dr.  H.H.  Howard,  Communica¬ 
tions,  University  of  Tennessee,  Knoxvil¬ 
le,  TN  37996.  Completed  applications 
for  fall  1987  due  March  1.  GRE 
required.  Minorities  and  women  are 
especially  urged  to  apply. _ 

THE  UNIVERSITY  OF  ILLINOIS  at 
Urbana-Champaign  has  reopened  a 
search  for  an  experienced  newspaper 
journalist  to  teach  reporting  and  editing 
courses.  This  is  a  fulltime  tenure-track 
job  effective  August  21,  1987.  Applic¬ 
ants  should  have  at  least  ten  years  work¬ 
ing  experience  and  a  master's  degree. 
Salary  depends  on  qualifications. 
Address  questions  or  applications  to 
Search  Committee,  Department  of  Jour¬ 
nalism,  810  South  Wright  Street,  Urba- 
na,  IL  61801.  The  University  of  Illinois 
is  an  Affirmative  Action/Equal  Oppor¬ 
tunity  Employer. 

KENT  STATE  seeks  two  tenure-track 
faculty  members  for  professionally 
oriented  journalism  program.  News 
sequence  has  opening  for  person  with 
strong  reporting  background.  Ability  to 
teach  also  in  one  of  following  is  desir¬ 
able:  graphics,  magazine  writing,  copy 
editing,  broadcast  reporting,  PR  posi¬ 
tion  requires  minimum  of  3  years 
professional  experience.  Advanced 
degree  preferred  for  both  positions; 
bachelor's  degree  with  outstanding 
professional  background  considered. 
Deadline  Feb.  28.  Send  resume,  tran¬ 
script,  names  of  three  references  to  Dr. 
Joseph  Harper,  Director,  School  of  Jour¬ 
nalism,  Kent  University,  Kent,  OH 
44242.  Kent  State  University  is  an 
equal  opportunity,  affirmative  action 
university,  and  specifically  invites  and 
encourages  applications  from  women 
and  minorities. 

PUBLISHER  for  January  24,  1987 


Use  this  handy  order  form  to  order: 

1987  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Nov.,  1986) 
1986  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1986) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1987  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1986  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ _ _ _  Title _ 

Company _ 

Nature  of  Business _ 

Address _ Ste./Apt _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 


HELP  WANTED 


_ ACADEMIC _ 

JOURNALISM  AND  MASS  COMMUNI¬ 
CATION.  Faculty  position  to  teach 
newspaper  and  magazine  reporting, 
photojournalism  and  liberal  arts  courses 
in  journalism.  Ph.D.  in  Journalism  or 
Mass  Communication  preferred;  M.A. 
in  Journalism  or  Mass  Communication 
and  significant  professional  experience 
considered.  Rank  and  salary  commen¬ 
surate  with  qualifications.  Elon  College 
is  a  liberal  arts  college  located  in  a 
thriving  area  of  North  Carolina  near 
Greensboro,  Durham,  Raleigh  and 
Chapel  Hill.  The  college  serves  approxi¬ 
mately  2900  undergraduate  and  200 
graduate  students.  Send  letter  of  appli¬ 
cation,  vita,  transcripts,  and  three 
letters  of  recommendation  to  Dr.  Gerald 
L.  Francis,  Dean  of  Academic  Affairs, 
Elon  College,  Elon  College,  NC  27244. 
Application  deadline:  February  15, 
1987.  Elon  College  is  an  equal 
opportunity  aff irmative  action 
employer. 


JOURNALISM-  Anticipated  opening  for 
assistant  professor  (tenure  track)  to 
teach  advertising  courses  in  a  credited 
program  at  Western  Kentucky  Universi¬ 
ty,  beginning  with  the  fall  semester, 
1987.  Program  is  professionally 
oriented.  Master’s  degree  required, 
doctorate  preferred.  Applicants  should 
have  extensive  ad  agency  or  client-side 
experience  in  creative  capacities,  espe¬ 
cially  layout  and  design.  Salary  depen¬ 
dent  upon  qualifications  and  experi¬ 
ence.  Submit  resume,  3  letters  of 
recomendation  and  undergraduate 
graduate  transcripts  by  April  1,  1987  to 
Office  of  Academic  Affairs,  Journalism 
Search,  Western  Kentucky  University, 
Bowling  Green,  KY  42101.  An  affirma¬ 
tive  action  equal  opportunity  employer. 


The  University  of  South  Carolina 
College  of  Journalism  has  three  faculty 
positions  open  and  is  seeking  qualified 
persons  to  fill  these  positions  by  Fall 
1987.  All  appointments  will  be  effec¬ 
tive  August  16.  1987. 

NEWSPAPER-  Ability  to  teach  news¬ 
paper  skills  courses  and  general  mass 
communications  courses.  Primary 
commitment  to  laboratory  newspaper. 
Strong  professional  experience 
required;  advanced  degree  preferred. 
Rank  open.  Send  letter  of  application, 
detailed  resume  and  three  references  to 
Dr.  Henry  T.  Price. 

COORDINATOR  OF  MEDIA  WRITING- 
Assistant  or  associate  professor  to  coor¬ 
dinate  staffing  and  instruction  for  a  new 
sophomore-level  writing  course  required 
of  all  journalism  majors  in  advertising/ 
public  relations,  broadcasting  and 
news-editorial,  PhD  preferred.  Master's 
and  professional  experience  in  news 
writing  required.  Must  also  teach  in  one 
of  the  above  areas.  Send  letter  of  appli¬ 
cation,  detailed  resume  and  three  refer¬ 
ences  to  Prof.  Jerome  Jewler. 

(Position  contingent  on  funding.) 
DIRECTOR  OF  CONTINUING 
EDUCATION-  Assistant  or  associate 
professor  to  coordinate  continuing 
education  program  with  emphasis  on 
needs  of  the  media,  government,  indus¬ 
try,  business  and  public  and  community 
service  agencies.  Expected  to  teach 
courses  at  undergraduate  or  graduate 
level  in  some  area  of  mass  communica¬ 
tions.  Master's  degree  required,  PhD 
preferred.  Send  letters  of  application, 
detailed  resume  and  three  references  to 
Prof.  Jay  Latham. 

(Position  contingent  on  funding.) 
Salaries  competitive  on  all  of  the  above 
positions  based  on  teaching  and/or 
professional  experience.  Apply  to  indivi¬ 
dual  Search  Chairman  indicated  for 
each  position.  College  of  Journalism, 
University  of  South  Carolina,  Columbia, 
SC  29208.  Deadline  for  applications, 
March  2,  1987.  The  University  of  South 
Carolina  is  an  Equal  Opportunity  and 
Affirmative  Action  Employer. 


HELP  WANTED 


_ ACADEMIC _ 

MASS  COMMUNICATIONS  Emory  & 
Henry  College  seeks  person  with  Ph.D. 
for  full-time  position  in  two  person 
department.  Ability  to  teach  theory, 
newswriting  and  copy  editing.  Rank  and 
salary  open,  tenure  track  with  possibili¬ 
ty  of  immediate  tenure,  depending  on 
qualifications.  Apply  with  letter, 
CURRICULUM  VITAE,  and  three  letters 
of  reference  to  Richard  Pfau,  Dean  of 
the  Faculty,  Emory  &  Henry  College, 
Emory,  VA  24327. _ 

PHOTOGRAPHY  POSITION:  The 
University  of  Central  Florida  in  Orlando 
is  seeking  a  candidate  able  to  teach 
both  darkroom  and  lecture  courses  in 
photography.  Applicants  must  have 
significant  professional  newspaper 
experience.  M.A.  and  teaching  experi¬ 
ence  required.  Ph.D.  preferred.  Compe¬ 
titive  salary  depending  on  degree  and 
experience.  Deadline;  April  15.  Write  to 
James  Welke,  Chairman,  Department  of 
Communication,  University  of  Central 
Florida,  Orlando,  32816.  An  Equal 
Opportunity  Employer. 


ADMINISTRATIVE 

GENERAL  MANAGER 
Immediate  opening  of  small  daily  news¬ 
paper  with  companion  TMC  shopper  in 
central  Florida.  Ideal  candidate  will 
have  strong  people  skills  and  back¬ 
ground  in  advertising  sales.  This  is  an 
excellent  opportunity  to  join  one  of  the 
fastest  growing  media  companies  in  the 
country.  Please  submit  resume  and 
salary  history  to  Tom  Reed,  PO  Box 
2768,  Warner  Robins,  GA  31099. 

GENERAL  MANAGER  Bi-weekly  in 
southside  Virginia  is  looking  tor  a  gener¬ 
al  manager  with  strong  background  in 
sales  and  some  editorial  experience. 
Energetic,  innovative,  hard  working 
person  wanted.  Pay  $20,000  and  up. 
Send  application  to  Publisher,  PO  Box 
667,  Halifax,  VA  24558. _ 


HELP  WANTED 


ADMINISTRATIVE 


PERSONNEL  DIRECTOR 
for  award-winning  newspaper  with  over 
100,000  circulation  in  North  Carolina. 
Position  reports  directly  to  the  publisher 
and  has  complete  responsibility  for  all 
phases  of  personnel  including  staffing, 
training,  compensation  and  benefits, 
EEO  and  employee  relations.  Five  years 
successful  management  experience 
with  at  least  three  years  in  personnel 
management  required.  Degree  in 
personnel  administration  or  a  related 
field  preferred.  Excellent  benefit  pack¬ 
age  and  salary  commensurate  with 
experience.  Send  resume  and  salary 
requirements  to  Box  1698,  Editor  & 
Publisher. 


NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all  depart¬ 
ments.  The  New  England  Newspaper 
Association  maintains  a  personnel 
referral  sen/ice  to  assist  our  newspap¬ 
ers.  Send  us  your  resume  and  we  will 
use  it  to  fulfill  inquiries  from  newspap¬ 
ers  in  the  market.  Anyone  may  partici¬ 
pate  but  distance  is  often  a  factor  in 
placement.  New  England  Newspapers 
Association,  Personnel  Referral 
Sen/ice,  70  Washington  Street,  Salem, 
MA  01970. 


PRESS  ASSOCIATION  MANAGER  for 
community  newspapers  of  Washington 
State  (WNPA).  Salary  D.O.E.,  benefit 
package.  Send  complete  resume  to: 
Box  1636,  Editor  &  Publisher. 


PUBLISHER 

Start-up  weekly  newspaper  circulation 
45,000,  in  California’s  central  valley 
needs  publisher  to  make  this  well 
funded  plan  a  reality.  Drive  and  sales 
marketing  experience  essential.  Good 
chance  for  current  number  2  to  move 
up.  Salary  $28,000  to  $34,000.  Send 
letter,  resume  and  salary  expectations 
to  consultant,  Tim  Clark,  2160  Sterling 
Ave,  Menlo  Park,  CA  94025. 


EMPLOYMENT  MANAGER 

The  New  York  Times  Regional  Newspaper  Group,  a 
Fortune  500  Company  headquartered  in  Atlanta,  is 
looking  for  an  innovative  employment  manager  who 
will  primarily  assist  publishers  of  30  newspapers  in 
the  Southeast  to  successfully  recruit  for  key  person¬ 
nel  and  professional  positions. 

Energetic  individual  must  have  at  least  5  years  of 
sound  recruiting  experience  and  good  track  record  in 
the  following  areas: 

•Establishing  a  pool  of  qualified  candidates 
•High  rate  of  success  in  matching  the  right  person 
with  the  right  job 

•College  and  minority  recruiting,  validated  testing, 
orientation  program. 

Management  development  and  succession  planning 
experience  will  be  helpful.  75%  TRAVELING 
REQUIRED.  Excellent  fringe  benefit  package  and 
competitive  salary.  If  you  can  handle  several  assign¬ 
ments  at  one  time  and  have  communication  and  prob¬ 
lem  solving  skills,  please  submit  your  resume  with 
salary  history  to: 

Amalio  Carneiro,  V.P.  Personnel 
The  New  York  Times  Regional  Newspaper  Group 
3414  Peachtree  Road,  N.E. 

Suite  1560 
Atlanta  GA  30326. 

(No  phone  calls  please) 

An  Equal  Opportunity  Employer  M/F 


EDITOR  &  PUBLISHER  for  January  24,  1987 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER  for  Pennsylvania 
suburban  daily.  Advertising  and 
management  experience  required.  This 
under  10,000  daily  is  in  a  growing  farm 
and  tourist  area  within  20  minutes  of 
two  metro  areas.  Apply  to  Gary  Dalton, 
Tribune-Democrat,  PO  Box  340,  Johns¬ 
town,  PA  15°07. 


_ ADVERTISING _ 

7,400  DAILY  HAS  opportunity  for  clas¬ 
sified  advertising  manager  in  Zone  5. 
Candidate  must  have  minimum  of  3 
years  of  selling  experience.  Manage¬ 
ment  experience  would  be  helpful. 
Send  resume  and  salary  history  to  Box 
1662  Editor  &  Publisher. 


ADVERTISING  MANAGER 
Excellent  opportunity  to  join  The  New 
Jersey  Herald  as  our  number  two  adver¬ 
tising  executive.  Must  be  a  seasoned 
advertising  professional  who  can  moti¬ 
vate  and  train  sales  staff  in  all  advertis¬ 
ing  departments.  We  offer  a  competitive 
compensation  and  fringe  benefit  pack¬ 
age.  Sena  resume  and  salary  history  to 
James  W.  Collins,  General  Manager. 
The  New  Jersey  Herald,  PO  Box  10, 
Newton,  NJ  07860. 


ADVERTISING  MANAGER  for  a  32,000 
ABC  daily  newspaper  in  a  growing  Zone 
2  market.  Position  reports  to  Adv. 
Director  and  requires  good  planning  and 
communication  abilities.  Must  have  a 
proven  track  record  in  managing  and 
motivating  staff,  with  the  ability  to 
assess  and  improve  sales.  Excellent 
people  and  sales  skills  are  essential. 
Major  account  contact  responsibilities. 
A  challenging  and  rewarding  long  term 
opportunity  for  the  right  person.  Send 
cover  letter  and  resume  to  Box  1678, 
Editor  &  Publisher. 


ADVERTISING  DIRECTOR  44,000 
FREE  DISTRIBUTION  WEEKLY 
Feeling  passed  over,  not  appreciated  or 
going  nowhere  in  your  current  job?  Are 
you  result  oriented,  and  an  achiever,  a 
hard  worker,  with  good  people  skills? 
We  need  you  and  will  pay  you  between 
$35,000  and  $38,000  to  manage  a 
staff  of  six  people  in  a  beautiful  North 
Carolina  market.  We  are  a  large  media 
company  with  excellent  benefits.  Put 
your  skills  to  work  where  you  will  be 
appreciated.  Please  submit  resume  tc 
Box  1684  Editor  &  Publisher.  All  appli¬ 
cations  held  in  strictest  confidence. 


ADVERTISING  MANAGER 
Newly  created  position  at  a  large  south¬ 
ern  New  England  daily  requires  a 
committed  advertising  professional  to 
manage  growth,  staff,  financial  and 
information  systems.  Minimum  7-10 
years  progressive  responsibility  in  all 
phases  of  advertising  sales  manage¬ 
ment.  Executive  compensation  package 
plus  corporate  relocation  benefits.  For 
consideration  send  letter  and  resume  in 
strict  confidence  to  Box  1685,  Editor  & 
Publisher. 


ADVERTISING  MANAGER 
Outstanding  opportunity  with  expand¬ 
ing  group  of  New  York  City  weeklies. 
Train  and  motivate  eager  young  sales 
team,  service  key  accounts,  work  with 
prize  winning  editorial  department  on 
special  editions.  Reply  in  confidence 
including  salary  history  to  Box  1693, 
Editor  &  Publisher. 


ADVERTISING  MANAGER 
New  Zone  3  weekly.  Strong  in  account 
sales,  personnel  training,  classifieds. 
For  right  candidate,  top  pay  and  bene¬ 
fits.  Send  resume  and  salary  history  to 
Box  1718,  Editor  &  Publisher. 


CLASSIFIED  SALES  MANAGER  for 
large  weekly  shopper.  Top  compensa¬ 
tion  package.  Send  resume  to 
Publisher,  Dollar  Saver,  37365  Central 
Mont  Place,  Fremont,  CA, 94536. 
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HELP  WANTED 


ADVERTISING 


ASSISANT  CLASSIFIED 
MANAGER 

The  Fort  Worth  (Texas)  Star-Telegram 
(260,000  daily,  315,000  Sunday 
circulation)  is  looking  for  a  bright, 
aggressive  individual  with  3-5  years 
experience  as  CAM  or  Assistant  CAM 
with  a  solid  background  in  Classified 
advertising. 

This  position  needs  the  directional 
experience  that  a  dedicated  pro  can 
offer.  If  you're  ready  for  a  new  challenge 
with  excellent  growth  opportunity, 
please  send  your  resume  including  past 
and  present  salary,  in  strictest  confi¬ 
dence,  to  Bill  Horton,  CAD,  Star- 
Telegram,  400  West  7th,  Fort  Worth, 
TX  76102;  or  call  (817)  390-7530. 

A  Capital  Cities  Communications 
Property 

CLASSIFIED  ADVERTISING  MANAGER 
The  Santa  Cruz  Sentinel,  in  Santa  Cruz, 
California,  is  looking  for  an  experienced 
Classified  Advertising  Manager.  Posi¬ 
tion  is  open  due  to  retirement.  Individu¬ 
al  should  have  competitive  market 
experience,  full  knowledge  of  classified 
systems,  telemarketing  and  outside 
sales  experience,  enthusiasm,  and  new 
ideas.  Staff  consists  of  a  supervisor, 
eight  telephone  ad  visors,  and  two 
outside  salespersons.  We  offer  a 
competitive  salary  and  full  benefits. 
Send  resume  and  salary  requirements 
to:  Scott  Haskins,  Advertising  Director, 
Santa  Cruz,  Sentinel,  207  Church 
Street,  Santa  Cruz,  California,  95060. 


CLASSIFIED  SALES  MANAGER  for 
competitive  Gulf  Coast  daily.  Position 
requires  proven  motivator  with  aggres¬ 
sive  marketing  skills.  Excellent  salary 
and  benefit  package.  Send  resume  and 
salary  history  to  Box  1697,  Editor  & 
Publisher. 


CO-OP  ADVERTISING  MANAGER 
This  position  is  newly  created  and 
reflects  the  full  support  which  The 
Times  gives  to  sales  efforts  in  co-op. 
NACON  membership.  Excellent  salary 
and  benefit  program.  Located  in  a 
Midwestern  market  that  offers  a  one 
half  hour  drive  to  the  Chicago  Loop  or 
Lake  Michigan's  Sand  Dunes.  To  apply 
call: 

Michael  J.  Fogarty  (219)  933-3253  or 
send  resume  and  salary  history  to: 
Michael  J.  Fogarty,  Advertising  Direc¬ 
tor,  The  Times,  417  Fayette, 
Hammond,  IN  46320. 


MAJOR  regional  weekly  newspaper 
chain  seeks  experienced  advertising 
manager  with  solid  track  record.  A 
background  that  includes  aggressive 
sales  and  management  of  a  large  staff  is 
a  requirement.  This  high  profile  posi¬ 
tion  is  in  a  major  growth  market  and 
with  a  dynamic  company.  Write  stating 
full  qualifications  and  compensation 
requirments.  Zone  1.  Box  1709,  Editor 
&  Publistier. 


NORTH  CENTRAL  ILLINOIS  21,000 
daily  has  opening  for  account  executive. 
EstabI  shed  territory.  Excellent  working 
conditions  and  fringes.  Must  be  self- 
starter'self-motivated/like  to  sell!  Send 
resume  to  J.  McCullough,  News- 
Tribune,  426  Second  St,,  La  Salle,  IL 
61301. 


QUAL  TY  real  estate  tabloid  located 
San  Dego,  California  is  looking  for  a 
well  gloomed  individual  with  strong 
advertising  sales  background.  Potential 
for  advertising  director  position.  Candi¬ 
date  to  sell  major  accounts,  have  crea¬ 
tive  marketing  skills,  be-hard  charging 
with  a  can-do  attitude.  Unlimited 
opportunities  for  advancement.  Send 
cover  letter,  resume  and  salary  history 
to  Attention:  Publisher,  Today's  Home, 
2785  Kurtz  St.,  Suite  10,  San  Diego, 
CA  92110. 
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_ ADVERTISING _ 

RAPIDLY  GROWING  chain  of  suburban 
weeklies  in  Zone  5  is  looking  for  a  clas- 
sifed  inside  sales  supervisor  with  previ¬ 
ous  supervisory  skills  and  advertising 
sales  skills  both  inside  and  out.  Compu¬ 
ter  experience  helpful.  Send  resume  to 
Sun  Newspapers,  Classified  Manager, 
5510  Cloverleaf  Pkwy., 
Cleveland,  OH  44125 

RETAIL  ADVERTISING  MANAGER  for 
50,000  daily  and  Sunday.  Prior  adver¬ 
tising  management  experience 
required.  Competitive  benefits.  Detail 
your  accomplishments  to  Gary  Dalton, 
Tribune-Democrat,  PO  Box  340,  Johns¬ 
town,  PA  15907. 


SALES-  Advertising  sales  manager  for 
weekly  shopper  chain.  Zone  9.  TMC 
publication  with  180,000  circulation. 
Must  have  shopper  experience.  Excel¬ 
lent  salary,  plus  bonus.  Send  resume  to 
Box  1668,  Editor  &  Publisher, 


SALES  MANAGER 

If  you  are  sales  oriented,  competitive, 
creative  and  energetic  with  strong 
people  skills,  you  may  be  just  the 
person  we  need  as  sales  manager  of  the 
Daily  Journal.  Our  newspaper  is  located 
in  a  highly  competitive,  exciting,  centr¬ 
al  Indiana  metro  area  (Zone  5).  If  you 
have  the  above  qualifications,  send  your 
resume  to  Glorida  Stonecipher,  Adver¬ 
tising  Director,  Daily  Journal,  PO  Box 
699,  Franklin,  IN  46131. 


TELEMARKETING  MANAGER  We  are 
looking  for  an  innovative  and  energetic 
individual  with  5  years  experience  in 
telemarketing  sales  (media  preferred) 
and  3  years  experience  in  managing 
sales  representatives  to  fill  our  newly 
created  slot  of  telemarketing  manager. 
Candidate  must  be  experienced,  prog¬ 
ressive  and  creative  with  proven  track 
record.  Responsibilities  include 
manage,  supervise,  monitor  and  train  a 
large  telemarketing  staff.  Need  to  know 
how  to  generate  leads,  monitor  sales 
calls,  train  sales  presentation  on  phone 
and  use  VDT.  We  are  a  highly  competi¬ 
tive  Midwest  market.  Ideal  candidate 
will  bring  lots  of  new  ideas  as  well  as 
shape  up  an  existing  staff.  Classified 
advertising  experience  a  plus.  Competi¬ 
tive  compensation  and  excellent  fring¬ 
es.  Please  send  cover  letter  and  resume 
detailing  education,  experience,  salary 
history  and  requirements  to  Box  1712, 
Editor  &  Publisher. 


TELEPHONE  SALES  SUPERVISOR 
70,0000  circulation  Zone  2  New  York 
City  PMSA  Metro  Daily  needs  a  take 
charge  telephone  sales  professional 
with  excellent  sales,  administrative 
training  and  organizational  skills  to 
supervise  a  ten  person  staff. 

Your  abilities  are  more  important  to  us 
than  your  experience.  Send  resume  and 
salary  history  to:  Box  1682,  Editor  & 
Publisher. 


VP  SALES 

The  Tucson  division  of  a  Fortune  500 
communications  company  has  an 
immediate  opening  for  a  VP  sales.  The 
candidate  must  have  at  least  5  years  of 
outside  sales  management  experience 
with  strengths  in  planning,  budgeting, 
recruiting,  training  and  motivating  the 
sales  force.  Please  send  resume  and 
salary  history  to  H.H.D.M. /Tucson, 
Attention  President,  1861  West  Grant 
Road,  Tucson,  AZ  85745. 


WANTED. ..An  experienced  retail  adver¬ 
tising  salesperson  with  major  accounts 
sales  ability.  We're  very  fussy  about  who 
we  hire,  but  offer  an  attractive  commis¬ 
sion  structure  which  can  put  a  sales 
professional  with  real  closing  ability 
into  a  significant  earning  situation. 
Send  letter  and  resume  to  Jim  Reid, 
Advertising  Director,  Townsend 
Communications  Inc.,  70007  NE 
Parvin  Rd.,  Kansas  City,  MO  64117. 
(816)  454-9660. 


ARTIGRAPHICS 


ARTIST  NEEDED  for  sophisticated 
informational  graphics  at  growing 
medium  sized  daily  in  NY  metropolitan 
area.  Speed  and  color  experience 
important.  Macintosh  know-how  desir¬ 
able.  Call  (914)  694-5055. 


ASSISTANT  ART  DIRECTOR 
If  you  can  design  interesting  pages, 
know  news  when  you  see  it,  know  how  to 
find  good  photographers  and  good 
photographs  around  the  country,  can 
work  well  with  editors  and  production 
people  and  aren’t  too  proud  to  do  your 
own  mechanicals  if  perfection  is  what 
you  want,  then  this  weekly  4-color 
newspaper  position  is  for  you.  And  if 
you’re  really  good,  you’ll  assist  art  direc¬ 
tor  in  projects  ranging  from  special 
sections  to  slick  magazines.  We  need 
someone  with  experience,  so  send 
resume,  samples  and  salary  require¬ 
ment  to  C.L.  Currie,  111  8th  Ave,  Suite 
900,  New  York,  NY  10011. 


GRAPHIC  ARTIST  position  available  at 
44-page  tabloid  community  weekly  in 
San  Diego,  California.  Page  and  section 
design  experience,  illustration  and 
pasteup  skills,  the  ability  to  be  a  good 
team  player  with  willingness  to  redo 
design  to  accommodate  breaking  news. 
Send  examples  of  work,  cover  letter, 
resume  and  list  of  references  to  Bernar¬ 
do  News,  11717  Bernardo  Plaza  Court, 
Suite  120,  San  Diego,  CA  92128. 

NEWS  ILLUSTRATOR 
The  Racine  Journal  Times  is  seeking  a 
talented,  flexible  illustrator  and 
graphics  coordinator  to  assist  in 
presenting  our  news  and  feature  stories 
in  an  informative,  entertaining  manner. 

You  will  work  closely  with  news  editors, 
reporters  and  photographers  to  design 
and  produce  feature  covers  and  special 
sections.  On  deadline,  you  will  produce 
charts,  maps  and  graphics  for  breaking 
news. 

We’re  not  looking  for  oil  paintings;  ours 
is  a  hands-on  news  operation  that 
demands  creative  involvement,  design 
skills  and  production  work  for  use  on  a 
letterpress  newspaper.  Familiarity  with 
computers  is  essential.  We  serve 
38,000  readers  in  a  lively,  multi-ethnic 
county  on  the  shore  of  Lake  Michigan  in 
southeastern  Wisconsin.  We  are  aggres¬ 
sive  about  covering  the  news  and  serv¬ 
ing  our  community. 

Applicants  should  have  a  degree  in 
graphics  or  commercial  art  or  equiva¬ 
lent  work  experience. 

Apply  by  January  31  with  resume  and 
portfolio  to: 

Susan  Dembowski 
Human  Resources  Manager 
THE  JOURNAL  TIMES 
212  Fourth  Street 
Racine,  Wl  53403 

Equal  Opportunity  Employer 


_ BROADCAST _ 

MEDICAL  REPORTER/WRITER  to  do 
national  breaking  medical  news  in 
Chicago.  Send  tape  and  salary  require¬ 
ments  to  Orbis  Productions,  3322  N, 
Lakewood,  Chicago,  IL  60657, 


CIRCULATION 


CIRCULATION  MANAGER  We're  look¬ 
ing  for  an  energetic  achievement 
oriented  person  for  30,000  daily.  One 
who  is  promotion  conscious  and  people 
oriented.  Good  opportunity  tor  an  exper¬ 
ienced  individual.  Send  resume  to 
David  Rutledge,  PO  Box  481,  Burling¬ 
ton,  NC  27215. 


HELP  WANTED 


CIRCULATION 


CARRIER  SALES  MANAGER 
We  are  seeking  an  enthusiastic,  crea¬ 
tive,  self-motivated  individual  to 
manage  our  carrier  sales  division.  The 
successful  candidate  will  be  responsi¬ 
ble  for  planning  and  developing,  coordi¬ 
nating  carrier  sales  and  will  work  in  the 
field  with  carriers  on  sales  develop¬ 
ment.  Individual  should  be  creative, 
have  the  ability  to  deal  with  youth  and 
adults.  Sales  background  and  manager¬ 
ial  experience  required.  College 
preferred.  Salary  commensurate  with 
experience.  Please  mail  resume  to 
Marlene  Otto,  Sales  and  Promotions 
Manager,  Arkansas  Gazette,  PO  Box 
1821,  Little  Rock,  AR  72203.  We  are 
an  equal  opportunity  employer. 


TIRED  OF  THE  SNOW 
AND  COLD. ...THEN  COME  TO 
TUCSON  SUNSHINE 
Tucson  Newspapers  Incorporated  is 
looking  for  experienced  district  sales 
managers  who  can  handle  the  challenge 
of  a  growing  operation.  If  you  have  a 
record  of  increasing  circulation,  effi¬ 
cient  service,  thorough  recruitment  and 
training  of  carriers  and  prompt  payment 
of  bills  then  you  may  qualify.  Please 
send  cover  letter,  resume  and  salary 
history  to  Ed  Alameda,  Administrative 
Assistant  to  the  Circulation  Director, 
Tucson  Newspapers  Incorporated, 
Tucson,  AZ  85714.  An  Equal  Oppor¬ 
tunity  Employer. 


Editor  &  Publisher 
Classified 
Advertising 


CIRCULATION  MANAGER-8,500  North 
east  Kansas  Daily  seeks  an  aggressive, 
hands  on,  innovative  manager.  The 
ideal  candidate  will  be  experienced  with 
ABC,  data  processing,  and  sales  tech¬ 
niques.  Excellent  salary  and  fringe 
benefits.  Junction  City  Kansas  is 
located  120  miles  west  of  Kansas  City, 
Missouri,  off  interstate  70.  Send 
resume  or  call  Roland  Waechter,  General 
Manager,  The  Daily  Union,  PO  Box 
129,  Junction  City,  Kansas,  66441 
(913)  762-5000. 


DISTRIBUTION  MANAGER 
Current  and  future  openings  for  DM  in 
the  following  markets:  San  Diego, 
Orange  County  (CA),  Norfolk  VA),  and 
Columbus  (OiH),  Minneapolis-St.  Paul 
and  Memphis.  Monthly  publication, 
5-day  work  week.  Day  time  schedule, 
you  will  supervise  2  to  4  carriers.  No 
collections.  Salary  $16,000  to 
$19,000  a  year  plus  generous  auto 
allowance  and  full  company  benefits. 
Send  resume  immediately  to: 

Tom  K.  Scardino 
National  Circulation  Director 
Haas  Publishing  Company 
3119  Campus  Dr. 

Norcross,  GA  30071 
EOE 


REGIONAL  MANAGER 
Major  Connecticut  daily  is  seeking  a 
middle-management  circulation  profes¬ 
sional.  Five  years  circulation  experience 
with  demonstrated  achievement  in 
sales,  service,  leadership  and  planning 
required.  You  will  be  reporting  to  the 
Metro  or  Suburban  circulation  manager, 
with  responsibility  for  four  or  five 
branch  offices  strongly  oriented  towards 
home  delivery.  Heavy  emphasis  on 
youth  carriers.  We  are  a  300,000 
Sunday,  222,000  daily  dominant  in  our 
market.  Compensation  includes  compe¬ 
titive  salary,  bonus,  excellent  benefits 
and  company  car.  Degree  preferred.  To 
be  considered  please  send  letter, 
resume  and  salary  history  in  confidence 
to  Michael  Steeves,  Human  Resources 
Department,  The  Hartford  Courant,  285 
Broad  St.,  H.-rtford,  CT  06115.  EOE. 


EDITOR  &  PUBLISHER  for  January  24,  1987 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1 ,  1 987 

LINE  ADS  POSITIONS  WAN!  ED 

1  week  —  $5.50  per  line  1  week  —  $3.50  pe  r  line 

2  weeks  —  $4.90  per  line,  per  issue.  2  weeks  —  $2.90  [.  sr  line,  per  issue. 

3  weeks  —  $4.10  per  line,  per  issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.25  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service.  Add  $3.50  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and  or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS, 

DEADLINE;  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  or  more  fimes-$75  per  column  inch,  per  insertion. 

DEADLINE;  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

JJ  West  19th  Street,  NY,  NY  10011.  (.lU)  (ir.Yi.m. 
EDITOR  &  PUBLISHER  for  January  24,  1987 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
A  circulataion  base  which  could  explode 
with  the  right  person.  16,000  PM,  six 
day,  plus  a  weekly  and  TMC.  Needed  an 
experienced  person  to  lead  and  teach  a 
loyal  staff.  Candidates  should  have 
circulation  background  with  marketing, 
sales,  and  people  skills.  Send  resume 
and  salary  requirements  to  Personnel 
Manager.  The  Newport  Daily  News,  PO 
Box  420,  Newport,  Rl  02840. 


CIRCULATION  DIRECTOR 
The  Butler  Eagle  Circulation  Director  is 
retiring  after  32  years.  Great  opportuni¬ 
ty  for  hands-on  manager  who  can  oper¬ 
ate  a  tight  department  for  3 1 , 000  daily. 
Mail  resume  in  confidence  with  experi¬ 
ence,  salary  requiremets  to  V.  Wise, 
Butler  Eagle,  Butler,  PA  16003. 


CIRCULATION  PROFESSIONAL- 
immediate  opening  national  magazine 
needs  experienced,  self-motivated 
circulation  fulfillment  and  promotion 
coordinator.  Room  for  advancement. 
Send  resume,  references  and  salary 
history  to  PO  Box  85,  Middlebrug,  VA 
22117. 


3  OPENINGS;  Ohio’s  fastest  growing 
daily  suburban  newspaper  (60,000 
plus)  needs  two  bright  aggressive  repor¬ 
ters  who  can  write  local  government 
news  and  features.  Send  resume  and 
clips  to  Joan  GestI,  Managing  Editor, 
The  News-Herald,  38879  Mentor  Ave.. 
Willoughby,  OH  44094.  No  phone  calls 
please.  Also  needed  is  an  experienced 
desk  person  for  the  midnight  shift  in  the 
award  winning  sports  department.  Call 
Sports  Editor,  Jim  Murphy  (216) 
951-0000  Ext. 541,  10am  to  noon 
weekdays. 


60,000-circulation  daily  in  competitive 
market  needs  aggressive,  organized 
reporters  with  general  assignment  and 
or  business  writing  strengths.  Prefer 
1-3  years  experienece  on  a  daily.  Box 
1681,  Editor  &  Publisher. 


Aggressive  50,000  PM  seeks  exper¬ 
ienced  reporters  who  care  about  local 
news.  Resumes  to:  Phil  Klinedinst, 
Managing  Editor,  The  York  Dispatch, 
PO  Box  2807,  York,  PA  17405. 


ARE  YOU  GOOD?  Small  New  Jersey 
daily  in  very  competitive  market  needs 
aggressive  and  talented  Sunday  editor 
to  help  us  shape  up  our  Sunday  pack¬ 
age.  The  person  we're  looking  for  must 
know  news-  how  to  find  it,  assign  it.  edit 
it,  design  it,  lay  it  out,  and  move  it. 
Must  have  track  record  in  working  with 
reporters.  Excellent  layout  skills  imper¬ 
ative.  Good  opportunity  for  skilfull  copy 
editor  at  midsize  daily  or  city  editor  at 
small  daily  to  move  up.  Position  also 
requires  doing  a  regular  special  section 
and  occasionally  helping  out  on  copy 
desk.  Nine  to  fiver’s  need  not  apply. 
Salary  mid  $20’s.  Send  resume,  refer¬ 
ences  and  three  tearsheets  of  layouts  to 
Box  1670  Editor  &  Publisher. 


ASSISTANT  SPORTS  EDITOR 
Medium  size  daily  in  New  York  State’s 
Hudson  Valley  seeks  an  assistant  sports 
editor.  Must  have  minimum  5  years 
experience  copy  editing.  We’re  looking 
for  someone  with  better  than  average 
problem  solving  skills,  good  organiza¬ 
tion  and  creative  thinking.  Anything  our 
sports  editor  would  be  called  upon  to 
do,  the  assistant  should  be  prepared  to 
handle.  Send  resume  and  references  to 
Box  1674,  Editor  &  Publisher. 

ASSISTANT  CITY  EDITOR  Central  New 
York’s  leading  newspaper  seeks  an 
assistant  city  editor  with  reporting  back¬ 
ground.  editing  skills  and  the  ability  to 
supervise  daily  copy  and  major  projects. 
Respond  with  letter,  resume  and 
samples  of  your  work  to  Mark  Libbon, 
City  Editor,  The  Post-Standard,  PO  Box 
4818,  Syracuse,  NY  13221. 


HELP  WANTED 


EDITORIAL 


ASSOCIATE  EDITOR 
Challenging  opportunity  to  write  about 
farm  business  for  up  and  coming 
national  magazine.  Competitive  salary. 
Send  resume,  clips  to  Claudia  Waterloo. 
FarmFutures,  330  E.  Kilbourn,  Milwau¬ 
kee,  Wl  53202. 


ASSOCIATE  EDITOR 
Good  writer  with  experience  needed  for 
fast-growing  monthly  newspaper  on 
woodworking  tor  the  professional  and 
hobbyist.  Must  have  the  ability  to 
generate  and  pursue  story  ideas,  and 
write  well-rounded  hard  news  and 
features  with  flair.  Woodworking  know¬ 
ledge  a  plus.  Competitive  salary.  Send 
resume  and  clips  tO;  Editor.  Woodshop 
News,  Soundings  Publications,  Pratt 
Street.  Essex,  CT  06426. 


BUSINESS  WRITER 
We’re  looking  tor  a  talented,  productive 
business  writer  to  join  the  business 
section  of  the  200,000  circulation 
Dayton  Daily  News  and  Journal  Herald. 
This  is  a  job  for  a  hot  shot;  an  exper¬ 
ienced  professional  who  can  do  daily, 
Sunday  and  project  work;  who  can  write 
with  authority  and  power;  who  can  dig 
below  events  to  explain  their  signifi¬ 
cance  to  readers;  who  wants  to  be  part 
of  a  team  building  a  leading  business 
section.  Send  resume  and  clips  to  Jon 
Talton,  Business  Editor,  Dayton  Daily 
News,  and  Journal  Herald,  4th  and 
Ludlow  Sts,.  Dayton,  OH  45402.  Equal 
Opportunity  Employer. 


CENTRAL  FLORIDA  16-20  page  weekly 
has  news-feature  opening  for  all  around 
experienced  reporter.  Enjoy  Florida 
living  while  working  on  a  prize  winning 
newspaper.  Send  complete  resume, 
housing  needs  and  salary  expectations 
to  Lake  Wales  NEWS,  PO  Box  31,  Lake 
Wales,  FL  33859-0031. 


COPY  EDITOR  for  small  Zone  1  daily. 
Strong  on  news  and  feature  copy,  head¬ 
line,  layout.  1-2  years  experience  in 
Zone  1  preferred.  Box  1695,  Editor  & 
Publisher. 


CHANCE  TO  GROW.  Join  a  bright 
friendly  staff  in  pleasant  region  with 
access  to  recreation  and  capital  areas. 
Reporter  in  first  2-3  years  of  experience 
can  develop  here.  Resume,  references, 
clips  to  Mai  Provost,  Managing  Editor. 
The  Recorder.  1  Venner  Rd.,  Amster¬ 
dam,  NY  12010. 


CITY  EDITOR  &  COPY  EDITOR 
The  Miami  Herald’s  daily  Spanish- 
language  AM  newspaper.  El  Miami 
Herald,  needs  two  experienced  journ 
alists  with  excellent  command  of  writ¬ 
ten  and  spoken  Spanish,  well  versed  in 
Latin  American  affairs,  to  immediately 
join  our  staff  of  20  in  Miami.  Florida  as, 
respectively.  City  Editor  and  Copy 
Editor.  Letter,  resume,  and  salary 
sought  tO:  Angel  Castillo,  Jr.,  Assistant 
Managing  Editor  News,  One  Herald 
Plaza,  Miami,  FL  33132-1693. 


COME  HOME  TO  MAINE.  We  seek  two 
reporters  for  weekly  papers  in  the  lakes 
and  mountains  of  Maine  and  New 
Hampshire.  Send  resume  and  clips  to 
Julie  Hamlin,  Personnel  Director, 
James  Newspapers,  Norway.  ME 
04268.  (207)  743-7011. 


COPY  EDTOR 

The  Orange  County  Register,  Califor¬ 
nia’s  third  largest  daily  is  looking  for  an 
exceptional  experienced  copy  editor  for 
its  feature  and  entertainment  sections. 
Strengths  we  seek:  a  respect  for  writers 
style-and  the  talent  to  make  it  better, 
ability  to  write  strong  witty  headlines 
and  layout  pages  with  a  flair.  We  work  a 
4-day-(40  hr.)-week.  Send  cover  letter 
resume,  and  samples  of  your  work  to 
Mike  Whitehead,  Assistant  Managing 
Editor,  Administration,  The  Orange 
County  Register,  625  North  Grand  Ave. 
Santa  Ana,  CA  927 1 1 .  An  Equal  Oppor¬ 
tunity  Employer. 
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HELP  WANTED _ 

_ EDITORIAL _ 

CITY  EDITOR  The  Register  Citizen,  a 
growing  17,000  circulation  AM  daily  in 
Torrington,  CT  seeks  an  editor  for  its 
exceptionally  strong  6-nnember  city 
reporting  team.  Our  present  editor,  soon 
moving  to  a  larger  newspaper,  has  deve¬ 
loped  a  winning  combination  of  news 
reporting,  writing  and  display.  We  want 
an  ambitious  intelligent  journalist  to 
help  build  on  this  foundation.  Letter 
and  resume  to  David  Parker,  Managing 
Editor,  Register  Citizen,  190  Water  St., 
Torrineton,  CT  06790. 

EDITORIAL  WRITER 
The  Shreveport  Journal,  an  indepen¬ 
dent  progressive  daily  in  northwest 
Louisiana  is  seeking  a  bright  journalist 
interested  in  editorial  writing.  A 
successful  candidate  will  excel  at  writ¬ 
ing,  editing  and  layout.  The  journal 
presents  an  alternative  viewpoint  to  a 
larger,  conservative  Gannett  paper.  This 
is  an  interesting  opportunity  to  make 
the  difference  in  a  changing  communi¬ 
ty.  The  Journal  is  an  equal  opportunity 
employer.  Send  resume,  diverse  clips  to 
Matt  Jacobs,  PO  Box  31110,  Shreve¬ 
port,  LA  71130  or  phone  (318) 
459-3291. _ 

EDITORIAL 
COPY  EDITOR 

Major  publishing  co.  seeks  individual 
with  minimum  2  years  Copy  Editing 
experience  on  trade  or  daily  newspaper. 
Responsible  for  style,  grammar  and  re¬ 
writes  for  national  business  publication 
in  a  fast-paced  deadline  environment. 
Excellent  benefits.  Resume  salary 
history  to  Box  1708,  Editor  & 
Publisher. 

COPY  EDITOR  for  Soundings,  a  national 
boating  tabloid  newspaper.  We  publish 
8  editions  a  month,  at  a  pace  similar  to 
dailies.  But  the  organization  is  more 
human-scale  with  more  opportunities  to 
make  your  presence  count  then  at  most 
dailies.  Skills  required  include  copy 
editing,  page  layout  and  headlining. 
Boating  knowledge  desired.  Work  in  a 
beautiful  waterfront  setting.  Send 
resume  to  Editorial  Director,  Sound¬ 
ings.  Essex.  CT  06426. 


_ HELP  WANTED _ 

_ EDITORIAL _ 

COPY  EDITOR 

The  La  Crosse  Tribune  seeks  a  skilled 
copy  editor  with  strong  editing,  design 
and  layout  skills.  The  person  we  hire 
will  work  the  rim  and  share  slot  duties 
on  a  7-day,  35,000  circulation  news¬ 
paper.  He  or  she  will  have  a  flair  for 
good  headlines  and  will  demand  strong, 
accurate,  grammatical  writing.  Send  a 
resume  and  a  letter  discussing  what 
makes  you  an  exceptional  copy  editor  to 
Human  Resources,  La  Crosse  Tribune, 
401  N.  Third,  St.  La  Crosse.  Wl  54601. 
Deadline  January  31, 

COPY  EDITORS-New  Hampshire 
statewide  paper  has  night  desk  open¬ 
ings,  at  top  pay.  Two  years  experience, 
proven  editing  and  layout  ability  under 
tight  deadlines  essential.  No  phone 
calls.  Send  resume  and  clips  to  C. 
Perkins,  ME,  The  Union  Leader,  Box 
780.  Manchester,  NH  03105. 

EDITORIAL  PAGE  EDITOR 
The  Southern  Illinoisan  needs  someone 
with  fire  and  new  ideas  to  continue  a 
tradition  of  community  and  regional 
leadership.  We  offer  lots  of  work— this 
is  a  one-man-band  job  writing  and 
laying  out  6  pages  weekly— in  a  beauti¬ 
ful  university-city  location.  Excellent 
pay  and  benefits  as  part  of  a  well-run 
newspaper  group.  Resume,  salary 
history  and  a  dozen  recent  clips  (editor¬ 
ials  and  other  opinion  writings)  to  Peter 
Selkowe,  Editor,  The  Southern  Illinoi¬ 
san,  PO  Box  2108,  Carbondale,  IL 
62901. 

EXECUTIVE  EDITOR-  Zone  2,  south 
western  Pennsylvania  newspaper  (with 
a  circulation  28,600  daily  29,600 
Sunday)  is  seeking  an  aggressive  highly 
skilled  editor  who  has  a  thorough  know¬ 
ledge  of  all  facets  of  the  news  depart¬ 
ment.  including  general  news,  sports, 
features,  business  and  layout.  Candi¬ 
date  must  have  excellent  management 
and  communication  skills,  and  a 
commitment  to  excellence.  Send  a 
detailed  resume  and  salary  require¬ 
ments  to  Box  1664,  Editors  Publisher. 


COULD  YOU  BE  LOOKING  FOR  US? 

Crosfield  Hastech,  Inc.,  the  originator  of  pagination  systems,  is 
seeking  candidates  for  key  positions  in  Customer  Support. 

□  Newspaper  Applications  Specialist 

Provides  pre-  and  post-  sales  support  to  the  sales  force,  on-site  customer 
installation  training  and  problem-solving.  You  should  have  a  Bachelor's  degree 
in  Journalism  or  equivalent.  Experience  with  newspaper  systems  or  typesetting 
required,  familiarity  with  Hastech  products,  particularly  NewsPro,  preferred. 
Position  offers  opportunity  to  work  autonomously  on  site,  and  to  do  in-house 
customer  training  and  phone  support  in  a  friendly,  supportive  environment. 
Candidate  must  be  willing  to  relocate  to  New  Hampshire. 

□  Applications  Trainee 

We  will  train  qualified  applicants  on  our  state-of-the-art  newspaper 
production  and  pagination  products.  Candidate  should  have  a  Bachelor's 
degree  in  Journalism  or  equivalent  and  should  demonstrate  strong  commu¬ 
nication  skills  (both  written  and  verbal),  good  judgement  and  interpersonal 
skills.  Experience  on  Crosfield  Hastech  products  or  other  newspaper 
production  system  a  plus  but  not  essential.  Must  be  comfortable  with 
sophisticated  computer  systems  and  eventually  will  train  customers  on-site  to 
use  our  products.  Candidate  must  be  willing  to  relocate  to  New  Hampshire 
and  travel  extensively  as  part  of  the  job. 

J Hastech,  Inc.  offers  the  ideal  environment  lor  those  ready 
lenge.  We  provide  an  excellent  compensation  package, 
ing  a  comprehensive  program  ol  benefits.  Please  send 
resume  or  call:  Barbara  McGuire,  Personnel  Mgr., 
'Slield  Hastech,  Inc.,  670  North  Commercial 
eet,  Manchester,  NH  03101 

6031673-3330  CrOSfiOid 

Hastech 

An  equal  opportunity  employer 


_ HELP  WANTED _ 

_ EDITORIAL _ 

EDITORIAL  PAGE  editor  for  small  7  day 
AM  in  mid  South.  University  town.  Near 
metro  area.  Want  lucid,  polished  writer, 
solid  thinker.  Moderate  view.  Daytime 
hours,  M-F.  Box  1711,  Editor  & 
Publisher. 

ENTERTAINMENT  EDITOR 
We’re  looking  for  an  editor  who  can 
show  flair  with  ideas,  editing  and  layout 
to  put  out  Central  New  York's  premier 
arts,  entertainment  and  leisure  maga¬ 
zine.  Candidate  should  have  strong 
organizational  skills  and  should  know 
how  to  work  effectively  with  reporters 
and  other  editors.  Please  send  resume 
and  samples  of  work  to:  William  Robin¬ 
son,  Herald-Journal,  PO  Box  4915, 
Syracuse,  NY  13221. 

ENTRY  LEVEL  Reporting  position  avail¬ 
able.  Chance  to  work  on  award  winning 
community  weekly  in  southeastern 
Arizona.  Friendly  rural  atmosphere. 
Position  involves  news  and  feature  writ¬ 
ing.  Layout  and  photography  skills 
required.  Send  responses  to  Debbie 
Romano,  Editor,  Eastern  Arizona  Cour¬ 
ier,  PC  Box  N,  Safford,  AZ  85548. 

EXECUTIVE  SPORTS  EDITOR 
THE  CHARLESTON  GAZETTE  seeks 
person  to  manage  sports  department, 
not  cover  big  game.  Should  be  strong  on 
planning,  layout,  motivation,  and 
believer  that  in  principle  sports  is  news. 
Staff  of  six.  Seven-day  publication. 
Competitive  salary  and  benefits.  Write 
Don  Marsh,  Gazette,  Box  2993,  Char¬ 
leston,  WV  25330. 

Experienced  News  Editor  for  fast  grow¬ 
ing  twice  a  week  newspaper  in  South 
Mississippi.  Send  resume  and  clips  to 
PO  Box  1171,  Columbia,  MS  39429. 

FEATURE  EDITOR 

You’re  fascinated  with  people  and  life, 
and  you  can  write  about  both  with  flair, 
wit,  and  imagination.  Now,  can  you 
teach  others  to  do  the  same?  Lead  our 
three-person  “You  and  Yours"  desk  and 
join  a  first  class  editing  team. 

REPORTERS 

We  also  need  two  reporters  who  can 
think  and  write,  who  are  curious  about 
life  around  them,  and  who  care  about 
the  craft  of  reporting. 

The  Sandusky  Register  is  a  27,500, 
7-day  P.M.  Send  letter,  resume  and 
clips  to  Rex  Rhoades,  Sandusky  Regis¬ 
ter,  314  W.  Market  St.  Sandusky,  OH 
44870.  To  return  material,  include 
SASE. _ 

FEATURE  WRITER  For  lifestyle  section 
of  mid-sized  Southern  daily.  Assign¬ 
ments  will  range  from  short,  lively 
features  to  in-depth,  issue-oriented 
stories,  food  and  homes  features.  A 
minimum  two  year’s  experience  on  a 
daily  preferred.  Send  resume,  writing 
samples  and  a  list  of  story  ideas  to: 
Living  Editor,  Savannah  News-Press, 
PO  Box  1088,  Savannah,  GA  31402. 

FREELANCE  WRITERS  for  award 
winning  trade  magazine  serving  compu¬ 
ter  dealers.  Must  know  products  and 
industry.  Send  resume,  clips  to  Tom 
Farre,  PO  Box  1952,  Dover,  NJ  07801. 

GOVERNMENT  JOBS  $16,040- 
$59,230/yr.  Now  Hiring,  Call  (805) 
687-600(3  Ext.  R-426T  for  current 
federal  list.  (Fee  required.) 

INTERNSHIPS 

Spend  6  months  interning  with  crack 
professional  journalists  in  the  Illinois 
statehouse  pressroom  as  part  of  Sanga¬ 
mon  State  University’s  one-year  MA 
Public  Affairs  Reporting  program.  Prog¬ 
ram  has  an  81  percent  placement 
record.  Tuition  waivers  and  $2,640 
stipends  during  internship.  Applica¬ 
tions  due  by  April  1.  Contact  Bill  Miller, 
PAC  429a,  SSU,  Springfield,  IL 
62794-9243.  (217)  786-6535. 

EDITOR  & 


HELP  WANTED _ 

_ EDITORIAL _ 

MANAGING  EDITOR 
Zone  1 

Qualified  candidates  will  have  a  back¬ 
ground  in  business/financial  journal¬ 
ism,  an  understanding  of  computer- 
retrievable  data  base  services  and  the 
ability  to  manage  and  motivate  an  exist¬ 
ing  staff.  Replies  should  include  a 
resume  showing  at  least  2  years 
management  experience,  a  brief  letter 
and  references.  We  offer  excellent 
benefits  very  competitive  salary.  EOE. 
Reply  in  confidence  to  Box  1691, 
Editor  &  Publisher. 


MEDICAL  WRITER  Aggressive  creative 
reporter  sought  for  rapidly  expanding 
medical  beat  at  Nashville’s  PM  news¬ 
paper  with  70,000  circulation.  Beat 
includes  coverage  of  medical  research 
at  the  city’s  two  medical  schools,  health 
news  at  15  area  hospitals,  major  health 
management  companies  and  health 
policy  set  at  the  state  capital.  Also  will 
work  with  senior  medical  writers  on 
investigative,  in-depth  projects.  Not  an 
entry  level  position.  Send  resume  and 
appropriate  clips  to  Joe  Worley,  Execu¬ 
tive  Editor,  Nashville  Banner,  1100 
Broadway,  Nashville,  TN  37202. 

METRO  EDITOR  for  a  "growing  fast" 
Chicago  suburban  daily.  Need  someone 
who  can  work  with  copy  and  people. 
Lead  and  teach.  Daily  emphasizes 
community  news  but  with  full  line  of 
news  and  features.  We're  good  but  want 
to  get  better.  Position  requires  strong 
people  skills.  Tell  us  how  you  do  it. 
State  salary  needs.  The  Daily  South- 
town,  a  Pulitizer  Community  newspap¬ 
er,  5959  South  Harlem,  (Chicago,  IL 
60638. 

MILLIONAIRE 
SUCCESS  TECHNIQUES 
Millionaire,  a  new  national  magazine, 
needs  experts  to  contribute  to  a  regular 
feature  on  success  techniques  written 
for  a  sophisticated  audience.  Strong 
writing  skills  and  solid  credentials 
required.  Send  resume  and  samples  to 
Millionaire,  PO  Box  2903,  West  Palm 
Beach,  FL  33402, 

MILLIONAIRE 
PERFORMING  ARTS 
Millionaire,  a  new  national  magazine, 
needs  writers  to  contribute  to  a  regular 
feature  on  the  performing  arts.  Candi¬ 
dates  should  be  well  versed  on  their 
chosen  subject  and  able  to  establish 
credentials  in  one  of  the  performing 
arts.  Send  resume  and  samples  to 
Millionaire,  PO  Box  2903,  West  Palm 
Beach,  FL  33402. 

MILLIONAIRE 
FREE  ENTERPRISE 
Millionaire,  a  new  national  magazine, 
need  experts  to  contribute  to  a  regular 
feature  on  the  economy.  Candidates 
should  have  solid  professional  and  writ¬ 
ing  credentials  and  be  able  to  address  a 
sophisticated  audience.  Send  resume 
and  samples  to  Millionaire,  PO  Box 
2903,  West  Palm  Beach,  FL  33402. 

NATIONAL  SALES  Representative 
needed  to  sell  syndicated  fashion  and 
craft  feature  to  newspapers.  Requires 
high-energy  person  who  enjoys  travel. 
Send  resume  to  Mr.  Edward  Zeik,  Read¬ 
er  Mail  Inc.,  62-10  Northern  Blvd., 
Woodside,  NY  11377. 


NEW  POSITIONS 

Small  but  growing  Chicago  suburban 
daily  is  seeking  to  fill  the  following  staff 
positions:  Sunday  news  editor,  photo¬ 
grapher,  sports  reporter,  general  news 
reporter,  and  business  editor  with  other 
production  responsibilities.  Send 
resume,  5  clips  or  work  samples  and 
salary  requirements  to  Box  1702, 
Editor  &  Publisher, 
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HELP  WANTED 


NEWS  EDITOR  Challenging  opportunity 
with  growing  daily  in  region  7  College 
City.  Need  aggressive  newsperson  with 
at  least  4  years  reporting  and  copy  desk 
experience  to  lead  young  news  staff. 
Good  weekly  journalist  will  be  consid¬ 
ered.  Midwesterners  preferred.  Paper 
emphasizes  heavy  local/regional  cover¬ 
age  and  news  editor  will  be  responsible 
for  developing  assignments  to  meet  this 
demand.  Some  writing  and  desk 
included.  Please  send  salary  require¬ 
ments,  letter,  resume  and  clips  to  Box 
1710,  Editor  &  Publisher. 


NEWS  EDITOR  sought  for  20,000 
circulation  daily  in  Western  Massa¬ 
chusetts  with  40-plus  staff  and  reputa¬ 
tion  for  strong  community  coverage. 
Requirements  include  experience  as  a 
reporter  and  editor,  ability  to  delegate 
and  communicate,  good  graphics  and 
copy  editing  skills.  VVill  coordinate  day- 
to-day  newsgathering  and  supervise 
copy  desk.  Reply  to  James  Foudy, 
Editor,  Daily  Hampshire  Gazette,  PO 
Box  299,  Northampton,  MA  01061. 


NEWS  EDITOR  for  6,000  six-day  after¬ 
noon  daily  in  Zone  7.  VDT,  AP  fast  wire, 
laser  printer.  Experience  a  plus.  Send 
full  resume  with  salary  requirements  to 
Box  1720,  Editor  &  Publisher. 


NIGHT  EDITOR  needed  for  19,000 
circulation  AM  daily  in  Central  Mary¬ 
land.  Must  be  skilled  at  layout  and 
managing  people.  Must  work  well  under 
deadline  and  have  demonstrated  ability 
to  make  solid  news  judgments  and 
production  decisions  quickly.  Send 
layout,  writing  samples  and  salary 
requirements  to:  Editor,  Caroll  County 
Times,  PO  Box  346,  Westminster,  MD 
21157, 


REPORTER 

Progressive  14,0000-circulation  5-day- 
week  afternoon  paper  on  the  coast  of 
Maine  seeks  reporter  with  some  experi¬ 
ence  to  cover  all  aspects  of  several 
communities-government,  law  enforce¬ 
ment,  education,  features.  Basic  skills 
such  as  spelling,  grammar  adherence  to 
style  are  important.  Reporter  must  be 
able  to  work  quickly  but  accurately. 
Excellent  pay  and  benefit  package. 


HELP  WANTED 


EDITORIAL 


REPORTER 

Entry  level  2-3  years  experience.  Qual¬ 
ity,  prize  winning  weekly  seeks  discip¬ 
lined,  enthusiastic  self-starter  with 
good  writing  skills.  Must  be  sensitive  to 
the  needs  of  community  journalism. 
Excellent  career  opportunity  with 
competitive  pay,  benefits;  rural 
Connecticut  setting.  Box  1713,  Editor 
&  Publisher. 


REPORTER  WANTED-  Leading  chain  of 
business  newspapers  seeks  self  starting 
reporter  to  do  enterprise  and  investiga¬ 
tive  reporting  on  business  and  econom¬ 
ic  issues.  Candidate  must  have  several 
years  daily  journalism  experience 
pursuing  independent  projects,  ferret¬ 
ing  out  documents  and  developing 
confidential  sources.  Please  send 
resume  and  5  to  10  clips  to  Bureau 
Chief,  Fairchild  Publications,  Suite 
570,  1333  H  Street  N.W.  Washington, 
D.C.  20005.  No  phone  calls  please. 


REPORTER  for  government,  trials,  cop 
beats.  Salary  $10,400.  Cover  letter, 
resume,  references,  3  clips  to  Alan 
Blanchard,  Managing  Editor,  Clovis 
News-Journal,  Clovis,  NM  88101. 


REPORTER'S  POSITION  available  at 
well-respected  community  weekly  in 
San  Diego,  California  which  serves  an 
extraordinary  16,000-home  communi¬ 
ty,  Rancho  Bernardo.  Beats  are  diversi¬ 
fied  and  include  town  meetings,  busi¬ 
ness  and  politics.  Can  you  see  the  story 
behind  the  rhetoric;  important  trends; 
and  the  personalities  of  newsmakers? 
Can  you  write  well  and  quickly?  Are  you 
motivated  to  improve  the  tools  you  use 
to  ply  your  trade?  Send  clips,  resume, 
cover  letter  and  list  of  references  to: 
Bernardo  News,  11717  Bernardo  Plaza 
Court,  Suite  120,  San  Diego,  CA 
92128. 


SMALL  NORTHERN  New  England  daily 
needs  a  top-flight  shooter  to  direct  a  3 
1/2-person  department.  We're  looking 
for  an  energetic  leader  with  experience 
in  color  and  layout.  Salary  in  mid  $20's. 
We  have  our  own  scanner  and  color 
processor.  Send  resume  and  clips  to 
Box  1696,  Editor  &  Publisher. 

SOUTHERN  CALIFORNIA  daily  with  a 
circulation  of  85,000  seeks  art  critic  to 
join  10-member  feature  staff.  Success- 


Send  resume  and  clips  to  Dave  Swear-  applicant  will  have  several  years 
ingen.  Editor,  The  Times  Record  PO  experience  covering  the  arts  including 
Box  10,  Brunswick,  ME  04011-0010.  plays,  art  exhibit  and  classical  music. 
No  phone  calls  please.  Solid  reporting  skills  a  must.  Salary 

commensurate  with  experience,  up  to 
about  $600.00  per  week.  Send  resume 


from  EXPERIENCED  reporters  ready  to 
start  up  the  ladder  to  editor  of  this 


Photo  Editor 
Assistant  Metro  Editor 


legal  newspaper,  part  of  national  chain. 
Wide  variety  of  news  and  features, 
including  legal  trends,  law  firm  news. 


HELP  WANTED 


REPORTERS 

85,000  plus  Zone  6  daily  is  seeking 
young  hungry  reporters  with  at  least  2  to 
3  years  experience  at  small  or  medium 
sized  daily  in  Texas,  Arkansas,  or  Okala- 
homa.  If  you  want  a  challenge  in  a 
tough,  competitive  market,  send  clips, 
resume  and  salary  requirements  to  Box 
1687,  Editor  &  Publisher. 


THE  JACKSON  SUN.  a  37,000  west 
Tennessee  daily,  owned  by  Gannett,  has 
an  opening  for  an  assertive  and  exper¬ 
ienced  news  reporter.  One  year  report¬ 
ing  experience  required.  Applicants 
should  send  references,  resume,  writing 
samples  and  why  they  should  be  hired 
to  Mary  Reed,  City  Editor,  The  Jackson 
Sun,  PO  Box  1059,  Jackson,  TN 
38302. 


THE  MIAMI  NEWS  is  looking  for  an 
experienced,  versatile  reporter  who 
knows  how  to  dig  in  a  major  metro  mark¬ 
et,  Send  resume  and  clips  in  overnight 
mail  to:  Paul  Kaplan,  City  Editor,  The 
Miami  News,  PO  Box  615,  Miami,  FL 
33152. 


WANTED:  EDITOR  for  17,500-circula¬ 
tion  daily  newspaper  located  in  eastern 
North  Carolina.  Responsible  for  make¬ 
up  of  editorial  page,  including  writing 
editorials,  working  with  and  teaching 
reporters,  critiquing  their  work  and 
offering  suggestions  tor  improvements 
and  rewarding  excellence  with  praise. 
Would  fill  in  for  managing  editor  during 
vacation  or  other  absences.  Requires 
broad  knowledge  of  all  phases  pf  editor¬ 
ial  content  of  paper.  Must  be  active  in 
community  affairs.  Send  resume  and 
references  to  Morgan  Dickerman, 
Publisher,  The  Wilson  Daily  Times, 
Inc.,  PO  Box  2447,  Wilson,  N.C. 
27894-2447. 


HELP  WANTED 


SPORTS  COPY  EDITOR 
In  booming  area  of  Southern  California, 
our  140,000  morning  paper  needs  an 
aggressive  editor  who  can  polish  staff 
copy,  sharpen  wire  stories  and  write 
headlines  that  grab  the  reader.  Because 
we  have  ordered  state-of-the-art  color 
presses,  layout  skills  also  desirable. 
Send  resume  and  other  supporting 
material  to  John  Garrett,  The  Press- 
Enterprise,  Box  792,  Riverside,  CA 
92502. 


WE  CAN  HELP  YOU  GET  THE  JOB  YOU 
WANT!  Get  the  Facts.  Free  Valuable 
Report.  Northwest  Marketing,  Box 
3658-J,  Lacey,  WA  98503. 


WHERE  ARE  YOU? 

Editor  wanted  for  fast  growing,  26,500 
circulation  alternative  newsweekly  in 
350,000  metro  population.  Should 
possess  excellent  editing  ability,  strong 
writing  skills,  great  sense  of  humor  that 
is  reflected  in  your  copy,  and  a  feel  for 
marketability  of  the  product.  Good  judg¬ 
ment  a  necessity.  Dull  people  should 
not  apply.  We're  quality-oriented, 
profit-directed  and  a  fun  team.  If  we're 
speaking  to  you,  please  let  us  know. 
Send  resume  to  Publisher,  Upstate, 
4415  Thornhill,  Shreveport,  LA  71 106, 
and  call  to  tell  us  it's  in  the  mail  (318) 
865-4233. 


SPORTS  WRITER  with  flair  for  features 
needed  tor  14,000  daily  in  Rocky 
Mountains.  Our  coverage  includes  high 
school  and  small  college  sports  plus 
minor  league  baseball  and  some  recrea¬ 
tional  sports.  Salary  $300-$325  with 
good  chance  to  advance  up  pay  scale. 
Send  resume  and  clips  to  Roy  Pace, 
Independent  Record,  Box  4249,  Hele¬ 
na,  MT  59604. 


Needed  for  an  upstate  South  Carolina  clips  to  Kathryn  Frank, 

semi-weekly,  currently  a  national  blue 

ribbon  newspaper.  Applications  invited  PO  Bin  440,  Bakersfield,  CA  93302. 


award  winning  newspaper.  Give  JOB  BANK  has  photo  editor  opening  in 
complete  information  as  to  experience.  Southern  California  and  in  Colorado, 
education  and  salary  expected.  Top  And  an  assistant  metro  editor  position 
entry  level  reporters  also  invited  to  in  the  South  Central  region.  If  you  have 
apply.  Box  1707,  Editor  &  Publisher.  at  least  4  years  of  daily  newspaper 
nrnriDxro  t  Tl  n  .  experience  and  are  interested  in  these 

REPORTER  for  weekly  (Connecticut  please  send  your  resume  to  JOB 


BANK,  2615  River  Road,  Suite  7, 
Cinnaminson,  NJ  08077  or  call  Direc¬ 
tor  Debra  Bissinger,  at  (609) 


legislative  issues,  trials.  Creative,  high-  786-1910.  There  are  no  referral  fees  if 
ly  talented  stafL  Strong  writing  styje,  2  qualify  for  the  above  position. 

plus  years  reporting  experience  and  law  - - - - - 

degee  a  must.  Send  clips  and  resume  THE  AMERICAN  UNIVERSITY  School 
to:  Senior  Editor,  Connecticut  Law  of  Communication  in  Washington,  DC 
Tribune,  Stamford  Landing,  62  South-  seeks  graduate  assistants  to  assist  in 
field  Ave.,  Stamford,  CT  06902.  teaching  and  professional  duties  while 

_  earning  a  Master's  degree  in  journalism 

SPORTS  LAYOUT.  Suburban  Seattle  and  public  affairs.  This  ten  month  prog- 
AM  seeks  deskman  with  daily  experi-  (am  begins  in  September.  Program 
ence  to  produce  lively  section  in  compe-  includes  Washington  internships  and  a 
titive  market.  Solid  news  judgment,  faculty  with  top  professional  creden- 
editing  skills,  graphics  background  tials.  For  more  information  write  to 
required.  Chance  to  join  APSE  award  School  of  Comnnunication  Graduate 
winner.  Send  resume,  tear  sheets  and  Journalism  Committee-E,  The  American 
references  to  Sports  Editor,  Journal-  University,  4400  Massachusetts  Ave, 
American,  PO  Box  90130,  Bellevue,  NW,  Washington,  DC  20016.  An  Equal 
WA  98009-0130.  Opportunity  and  Affirmative  Action 

Employer. 
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Better  Homes 

aiKlC  itmk‘ns 

Associate  Editor 

Home  Furnishings  and  Design 

BETTER  HOMES  AND  GARDENS  seeks  outstanding 
journalist  to  plan,  write,  edit  and  supervise  production  of 
material  for  the  areas  of  home  furnishings  and  decorat¬ 
ing  Will  also  work  with  Field  Editors  and  freelancers 

Successful  candidate  will  have  college  degree  and  mini¬ 
mum  of  3  years'  solid  writing/editing  experience  which 
could  have  been  gained  with  magazines,  books,  news¬ 
papers,  public  relations  and/or  advertising  agencies 
Must  possess  excellent  communication,  creative,  con¬ 
ceptual  and  organizational  skills  as  well  as  demon¬ 
strated  interest  in  home  furnishings/intenor  design  field 
Photographic  background  helpful 
Excellent  opportunity  to  work  with  highly  professional 
editorial  group.  Some  travel. 

Send  resume,  writing  samples,  and  cover  letter  with  sal¬ 
ary  history  and  requirements  in  confidence  to: 

Miss  Draper,  Corporate  Director 

Executive  Placement 

Meredith  Corporation 

Box640B.  Locust  at  17th 

Des  Moines,  lA  50336 

An  equal  opportunity  employer 

Only  responses  from  candidates  will  be  considered 


^Meredith 

■  CORPORATION 


HELP  WANTED 


_ PRESSROOM _ 

PRESSMAN  full  time  for  early  morninig 
paper.  Needs  at  least  2  years  experi¬ 
ence  on  WEB  offset.  Harris  press  know¬ 
ledge  preferred.  Excellent  pay  and 
benefits.  Send  resume  to  Vero  Beach 
Press  Journal,  PO  Box  1268,  Vero 
Beach,  FL  32961. 


PRESSROOM  FOREMAN 
A  rare  opportunity.  The  Cape  Cod 
Times,  a  rapidly  growing  7  day  morning 
newspaper  (45,000  plus)  and  member 
of  the  Ottaway  Group,  is  seeking  a 
pressroom  foreman.  Responsibilities 
include  all  aspects  of  press  and  plate¬ 
making  operation;  quality  control,  sche¬ 
duling,  training,  purchasing,  budgeting 
etc.  We  are  looking  for  a  leader  with 
Goss  metro  and  4-color  experience  as 
well  as  strong  people  skills.  If  you 
possess  these  qualities  and  are  ready  to 
join  a  team  committed  to  excellence, 
send  resume  tO:  Peter  Meyer,  Produc¬ 
tion  Manager,  Cape  Cod  Times,  319 
Main  St.,  Hyannis,  MA  02601. 


HELP  WANTED 


PRINTING 


PRINTING  SUPERVISOR 
Dynamic,  growing,  nationwide  news¬ 
paper  company  is  looking  for  a  highly 
motivated,  flexible  and  energetic  indivi¬ 
dual  to  supervise  two  shifts.  Equipment 
would  be  15  unit  Goss  Urbanite.  Quali¬ 
fied  person  would  have  supervisory 
experience.  We  offer  a  competitive 
starting  salary  depending  on  experi¬ 
ence.  Interested  candidates  should 
send  resume  with  salary  requirements 
to  Roger  Stec,  Assistant  Production 
Director,  307  Derstine  Ave.,  Lansdale, 
PA  19446. 


_ LIBRARY _ 

CHIEF  LIBRARIAN 

Hands-on  administrator  for  extensive, 
much-used  clipping  files.  Staff  of  4. 
Salary,  $20,000  range.  Write  Jim 
Kevlin,  Assistant  Managing  Editor, 
Watertown  Times,  Watertown,  NY 
13601,  or  call  (315)  782-1000  week¬ 
days,  1:30-2:3(1  p.m. 


A  News  center  in  its  own  right...the 
Ciassified  Pages  of  EDITOR  & 
PUBLISHER  where  thousands  of 
newspaper  people  get  together 
every  week! 


HELP  WANTED 


EDITORIAL 


STYLE  EDITOR  50,000  circulation 
York  Sunday  News  is  looking  for  an 
editor  for  its  style  section.  Style  is  news 
and  features  about  families,  people  and 
places  in  York  and  Adams  counties.  It  is 
fashion  and  food  and  a  lot  more.  The 
retirement  of  the  section  editor  is  creat¬ 
ing  this  opening  for  an  experienced 
editor.  If  you  write,  edit,  and  create 
imaginative  layout,  send  a  letter  and 
resume  to  David  M.  Hennigan,  Editor, 
York  Sunday  News,  PO  Box  1961,  York, 
PA  17405. _ 

WIRE  NEWS  EDITOR.  Zone  4.  Mini¬ 
mum  3  years  experience  a  must. 
Supervise  motivate  Copy  Desk  Person¬ 
nel.  Duties  include  but  not  limited  tO: 
layouts,  wire  editing,  critiquing,  &  sche¬ 
duling.  Should  possess  ability  to  write 
great  headlines.  Box  1688,  Editor  & 
Publisher.  _ 

Zone  5  100,000  PM  daily  (155,000 
Sunday)  seeks  copy  editors  for  it’s  ten- 
number  universal  desk.  Mandatory 
tryout.  Send  resume  to  W.J.  Kennedy, 
News  Editor,  The  Vindicator,  PO  Box 
780,  Youngstown,  OH  44501-0780. 
No  phone  calls,  please. 


_ SALES _ 

LOCAL  DISPLAY  SALES  MANAGER 
Mid  sized  Zone  2  daily  Sunday  seeks  an 
aggressive  marketing  oriented  manager 
to  challenge  and  lead  experienced  local 
sales  staff  of  15  to  reach  the  potential. 
Must  demonstrate  leadership  abilities 
and  possess  excellent  human  relation¬ 
ship  skills.  The  ideal  candidate  will  be 
strong  in  ideas,  planning  and  follow- 
through  and  a  major  contributor  to  our 
sales  management  team.  Live  in  a  clean 
and  progressive  community  and  enjoy 
an  excellent  compensation  and  benefit 
package.  Send  resume  and  salary 
history  to  Box  1683,  Editor  & 
Publisher. 


HELP  WANTED 


_ SALES _ 

DIVISION  SALES  SUPERVISOR 
Large  Minnesota  daily  is  seeking  an 
energetic,  career  oriented,  aggressive, 
individual  to  fill  an  immediate  opening 
as  a  Display  Advertising  Division  Sales 
Supervisor.  This  position  is  responsible 
for  the  sales  management  of  8  to  12 
retail  representatives.  Qualified  applic¬ 
ants  will  have  a  successful  face/face 
sales  background  with  a  minimum  of 
one  year  recent  advertising  supervisory 
experience.  Send  resume  to:  Box  1654, 
Editor  &  Publisher. 


_ PRODUCTION _ 

COMPOSING  ROOM  MANAGER  for  a 
progressive  15,000  circulation  daily  in 
scenic  western  Massachusetts.  We 
need  a  team  player  with  excellent  orga¬ 
nizational  and  people  skills  to  manage 
our  composing  room.  Come  and  enjoy 
the  quality  of  life  that  can  only  be  found 
in  a  small  but  beautiful  New  England 
town.  Send  resume  or  contact  Doug 
Hillman,  Director  of  Operations,  The 
Recorder,  14  Hope  Street,  Greenfield, 
MA  01301.  (413)  772-0261. 


PRODUCTION  MANAGER  a  fast  grow¬ 
ing,  7  day  newspaper  in  New  England  is 
seeking  a  team  leader  with  a  proven 
track  record  in  production  management 
to  take  responsibility  for  composition, 
press  and  technical  departments. 
Candidates  should  possess  a  strong  mix 
of  technical  and  management  skills 
including:  full  color  offset  printing, 
computer  technology,  quality  control, 
budgeting  and  communications. 
College  degree  preferred.  Please  submit 
a  detailed  resume  including  salary 
history.  All  inquiries  will  be  held  in 
strict  confidence.  Reply  to:  Nashua 
Telegraph,  Personnel  Manager,  17 
Executive  Dr.,  Hudson  NH  03051. 
EOE. 


Editor  & 
Classified 


_ MARKETING _ 

MARKETING  PROMOTION  MANAGER 
SAN  JUAN,  PUERTO  RICO 
The  fastest  growing  publishing 
company  in  Puerto  Rico  is  looking  for  a 
creative  individual  to  manage  a  3 
person  department  in  research,  writing 
of  advertising  and  circulation  presenta¬ 
tions,  direct  mail  and  ad  copy  writing. 
Will  work  with  our  art  department  and 
an  advertising  agency.  Company  is  1 1 
years  old  and  publishes  the  number  1 
ad  pages  area  business  publication  in 
the  U.S.  (English).  The  fastest  growing 
full  color  lifestyle  magazine  (Spanish) 
in  the  U.S.  and  a  business  newsletter 
(English).  Should  have  minimum  3 
years  good  creative  and  communica¬ 
tions  experience  for  this  very  busy  chal¬ 
lenging  position.  Spanish  bilingual  a 
plus.  Send  samples  and  resume  includ¬ 
ing  salary  history  to: 

Publisher 

CARIBBEAN  BUSINESS 
1700  Fernandez  Juncos  Avenue 
San  Juan,  Puerto  Rico  00909 


_ RESEARCH _ 

A  NUMBER  1  who  wants  to  move  on,  or 
a  number  2  who  wants  to  move  up. 
Thorough  knowledge  of  Belden/ 
Scarborough  type  data.  Strong  interpre¬ 
tative  and  presentation  skills.  Sales 
orientation.  Familiarity  with  IBM  PC, 
computer  databases  and  graphics.  Visi¬ 
ble  position  at  one  of  the  top  growth 
newspapers  in  the  U.S.  and  fastest 
growing  of  the  New  York  market.  Posi¬ 
tion  is  challening  and  has  a  future. 
Send  cover  letter  and  resume  to  Person¬ 
nel  Department,  Asbury  Park  Press, 
3601  Hwy  66,  Box  1550,  Neptune,  NJ 
07754. 


RESEARCH  MANAGER 
Southern  California  100,000  plus 
circulation  daily.  Versed  in  all  facets  of 
media  research  and  its  use.  Rush 
resume,  salary  requirements  to  Box 
1632,  Editor  &  Publisher. 


Publisher 

Advertising 


_ MAILROOM _ 

MAILROOM  NIGHT  SUPERVISOR 
minimum  three  years  supervisory  exper¬ 
ience.  Knowledge  of  Harris  1372-P 
inserter,  Muller  stitch  and  trim  equip¬ 
ment  helpful.  Send  resume  with  cover 
letter  tO:  Randy  Richards,  Mailroom 
Manager,  The  Ledger,  PO  Box  408, 
Lakeland,  FL  33802. 


FIELD  SERVICE  MANAGERS 

Graphic  Management  Associates 
Inc.,  the  inserter  company,  has 
immediate  requirements  for  field 
service  managers  responsible  for  the 
installation  and  training  of  GMA 
inserting  systems  to  the  newspaper 
industry  throughout  the  United 
States.  Please  forward  resume  to 
Graphic  Management  Associates 
Inc.,  11  Main  St.,  Southboro,  MA 
01772,  Attn:  Manager  Human 
Resources. 


MAILROOM  MANAGER  Zone  2,  6-day 
week,  AM/PM  newspaper/commercial 
printing  operation  is  seeking  an  exper¬ 
ienced  mailroom  manager.  Individual 
may  presently  be  the  number  two 
person  in  a  large  or  comparable  facility. 
Experienced  with  Harris  F2-P  equip¬ 
ment,  quarterfolding  and  commercial 
packaging  a  plus.  Excellent  salary  and 
benefits  with  a  large  newspaper  group. 
Send  resume  and  salary  history  to  Box 
1717,  Editor  &  Publisher. 


NEWSPAPER  JOBS 
FOR  NEWSPAPER 
PEOPLE 


The  revolutionary  Camex  Computer-Aided  Publishing  system 
is  hard  at  work  in  newspapers,  government,  banking,  industry 
and  many  other  fields,  bringing  state-of-the-art  technology  to 
the  production  of  printed  materials  we  read  every  day. 

We’ve  changed  an  entire  industry.  Now,  we’re  ready  to  rev¬ 
olutionize  your  future.  Camex  is  dedicated  to  providing  you 
with  a  professional,  open  work  environment  in  one  of  to¬ 
day’s  hottest  fields. 

Make  a  change  for  the  better.  Join  us  in  the  following  position. 

CUSTOMER  SUPPORT 
REPRESENTATIVES 

Both  your  interpersonal  skills  and  your  organizational  abili¬ 
ties  will  be  utilized  in  this  challenging  opportunity.  You  will 
be  working  on-site  with  our  customers,  training  them  in  the 
use  of  text/graphics  terminals  and  output  devices,  and  will 
also  provide  in-house  telephone  support  as  well  as  partici¬ 
pate  in  trade  shows.  Two  positions  will  be  located  in  Bos¬ 
ton,  one  in  the  Midwest,  and  one  on  the  West  Coast.  To 
qualify,  you  must  have  previous  work  experience  in 
typesetting/graphics  preparation,  prior  experience  with 
computers,  and  be  willing  to  travel  50%.  Training/teaching 
experience  is  helpful. 

Along  with  the  exciting  future  of  a  young,  dynamic  organi¬ 
zation,  CAMEX  offers  fully  competitive  salaries  and  com¬ 
prehensive  benefits,  in  an  untraditionally  open,  non¬ 
smoking  environment  near  South  Station.  If  interested 
send  your  resume  to  Suzanne  Lind,  CAMEX,  Inc., 
75  Kneeland  Street,  Boston,  MA  02111.  NO  PHONE  CALLS 
PLEASE.  An  Equal  Opportunity  Employer. 

ifeCAMEX 
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HELP  WANTED 


PUBUC  RELATIONS 


3  POSITIONS  AVAILABLE  at  expanding 
P.R.  firm  with  media  clients.  Entry 
level;  good  writing,  typing  skills  essen¬ 
tial.  Middle  management;  good  writing, 
some  bookeeping,  client  contact. 
Account  Executive;  extensive  writing, 
booking  experience.  Call  (212) 
947-9898. 


DIR.  OF  COMMUNICATIONS;  Womens 
International  Tennis  Assoc.  Executive 
position.  Extensive  experience, 
contacts  and  credibility  in  sports  media 
required.  Publication  and  ad  experience 
desirable.  Salary  negotiable.  Send 
resume,  references  and  salary  history  to 
WITA,  Box  47,  2665  S.  Bayshore  Dr., 
Miami,  FL  33133. 


PROMOTION 


PROMOTION/RESEARCH  Newspaper 
group  with  small  to  medium  size 
newspapers  has  immediate  opening  for 
experienced  newspaper  promotion/ 
research  person  to  fill  new  position. 
Able  to  create  lively  in-paper  advertising 
campaigns,  direct  mail  pieces,  advertis¬ 
ing  sales  kits  and  radio  spots.  Must 
have  above  average  understanding  of 
newspaper  research  and  be  able  to 
conduct,  reader  and  marketing  surveys. 
Heavy  travel.  Starting  salary  $40,000 
to  $45,000  commensurate  with  experi¬ 
ence  and  skills.  Send  cover  letter  and 
resume:  Box  1656,  Editor  &  Publisher. 


PROMOTION  MANAGER 
The  Princeton  Packet  Inc.,  has  an  excit¬ 
ing  opening  for  a  hands-on  promotion 
manager.  This  position  will  require  the 
development  and  execution  of  promo¬ 
tional  plans  for  all  Packet  newspapers 
interfacing  with  circulation,  editorial 
and  advertising.  The  candidiate  will  be 
required  to  work  some  evenings  and 
speak  before  business  and  community 
organizations.  High  level  of  creativity 
and  energy  a  must.  At  least  2  years 
working  within  a  promotion  department. 
Sales  experience  a  plus.  Join  one  of  the 
fastest  growing  suburban  newspapers 
serving  one  of  the  best  markets  in  the 
country  .  Please  send  resume  and  salary 
requirements  to  John  O’Rourke,  The 
Princeton  Packet  Inc.,  PO  Box  350, 
Princeton,  NJ  08542. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


NEED  A  GENERAL  MANAGER  WHO 
MANAGES?  A  leader  with  an  insatiable 
desire  to  succeed?  I’ve  13-1-  years 
experience  with  weekly  groups.  Proven 
track  record  of  building  ad  sales  (my 
forte)  and  training/motivating  staff. 
Broad  background  in  most  phases  of 
newspaper  publishing,  including  offset 
printing  sales.  Effective  communicator/ 
innovator.  Good  planner  follow-through. 
Problem  solver.  Seeking  career  commit¬ 
ment  in  Zones  2,  3,  1.  Box  1703, 
Editor  &  Publisher. 


FINANCIAL  OPERATIONS  DIRECTOR 
...15  years  financial  experience. ..Last 
5  years  at  200,000 -h  newspaper. 
Initiated  extensive  improvements  thru 
creative  system  changes  and  revised 
workflow  organization  and 
control. .. Expertise  in  Budgeting/ 
Planning. ..Responsible  for  Internal 
Auditing/Billing/Credit/Collections/ 
Personnel.  Have  coordinated  develop¬ 
ment  of  major  Advertising/Financial/ 
Cost  systems.  Call  Mike  Reibling  at 
(817)  249-2434.. 


POSITIONS  WANTED 


ADMINISTRATIVE 


CORPORATE  CONTROLLER/Chief 
Financial  Officer;  extensive  group  finan¬ 
cial  management  experience;  financial 
systems,  budgeting,  computer  applica¬ 
tion,  taxes.  (813)  530-4892  or 
530-4557. 


PUBLISHER-GENERAL  MANAGER 
Experienced  daily  TMC  and  weekly... 
Excellent  management  and  people 
skills...  Seek  #1  or  #2  position...  Also 
excellent  references...  Zone  9,  8,  6. 
But  would  consider  other  zones.  Avail¬ 
able  after  Feb.  1,  1987. 

(702)  873-3936  Dale  Musick. 


PUBLISHER-EXECUTIVE  with  proven 
bottom  line  results  on  daily  and  weekly 
publications.  Experience  in  tough 
competitive  markets.  Innovative  mark¬ 
eting  and  promotional  skills.  Proven 
leader  and  motivator.  Public  relations 
and  community  involvement  a  special¬ 
ty.  Can  do  it  all-excellent  references. 
(818)  359-2449. 


ADVERTISING 


EXPERIENCED  MEDIA  PROFESSION¬ 
AL  with  23  successful  years  in  retail 
and  national  advertising,  seeking  news¬ 
paper  executive  position.  Excellent 
rapport,  highly  motivated,  proven 
accomplishments,  excellent  references. 
R.R.  Russell,  23396  Harvard  Shore 
Dr.,  St.  Clair  Shores,  Ml  48082.  (313) 
294-9135. 


“SEASONED"  advertising  director 
seeks  new  challenge  with  daily  in  Zones 
4,  3  or  5.  Staff  motivation.  Promotions 
and  building  ad  sales  are  my  forte.  Box 
1714,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  DIRECTOR  I  can  make 
an  immediate  and  effective  contribu¬ 
tion  to  your  circulation  department. 
Computer  knowledge.  Box  1699,  Editor 
&  Publisher. 


CIRCULATION  DIRECTOR 
An  aggressive  marketing  oriented  circu¬ 
lation  executive  seeks  director’s  posi¬ 
tion  with  a  20M  to  40M  daily. 

Skilled  in  all  facets  of  circulation 
management  including  ABC  audit,  IBM 
computer  applications,  DM  training, 
budgeting,  and  designing  sales 
campaigns. 

Team  leader  with  effective  management 
style.  Prefer  Midwest.  Outstanding 
references  and  background  credentials. 
College  trained.  Box  1715,  Editor  & 
Publisher. 


DISTRICT  MANAGER  B.S.  Business 
Administration.  Solid  circulation  exper¬ 
ience  in  sales,  leadership  and  training. 
Seeking  position  with  advancement 
opportunities.  Contact  Marvin  Clapp 
(206)  695-5989. 


EDITORIAL 


AWARD  WINNING  editor  seeks  position 
with  weekly  or  daily  in  Zone  5.  Over  20 
years  experience.  Exceptional  reporter, 
writer,  editor  and  leader.  Call  -  Bruce 
Harrison  (815)  232-2258. 


REPORTER  WITH  financial  experience 
seeks  similar  or  general  assignment 
spot  on  daily  in  Zone  2.  Box  1700, 
Editor  &  Publisher. 


AWARD-WINNING  sports  writer  seeking 
new  challenges.  7  years  experience 
covering  preps,  college  and  pros.  Strong 
column  and  feature  writer.  All  Zones. 
Available  immediately.  Contact  C.  Carl¬ 
son,  13814  NE  11th,  #L-9,  Bellevue, 
WA  98005.  (206)  643-0784. 

CARRY  ME  BACK  to  old  Virginny  -  or  the 
Carolines,  Maryland  or  D.C.  Reporter/ 
copy  editor  (six  years  experience)  look¬ 
ing  for  spot  in  metro  or  features.  Box 
1719,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITOR.  It  seemed  a  good  idea  at  the 
time-taking  a  PR  job  with  a  foundation. 
A  year  later  I  conclude  it’s  not  as  much 
fun,  as  creative  or  involving  as 
community  newspapering.  Previously,  I 
energized  a  young  staff  to  revive  a 
faltering  12,000  Midwest  daily  as  my 
editorials  won  awards  and  respect. 
Result:  Local  owner  sold  to  metro  whose 
managers  brought  in  their  people.  Help 
me  return  to  real  journalism;  I’ll  give 
your  small  daily  strong  leadership.  Box 
1704,  Editor  &  Publisher. 


EDITOR  WITH  8  years  experience  and 
strong  management  skills  seeks  posi¬ 
tion  with  politics/arts/lifestyle  weekly  , 
Zones  1,  2  or  5  preferred.  Contact  John 
Dougan  (617)  522-2372. 


EXPERIENCED  NEWSMAN  wants 
Texas  Gulf  Coast  or  Texas.  Copy  desk/ 
layout,  news  bureau,  courts,  police, 
federal.  Uses  camera.  Six  years  weekly 
publisher.  I  do  what  I  say  I  can.  Open  to 
right  offer.  R.A.  Kemp,  Rt.  Z,  Box  544, 
Fayetteville,  TN  37334. 


EXPERIENCED  SPORTS  Writer  heading 
out  to  Arizona  in  late  March  for  a  week 
of  baseball  spring  training.  Get  those 
hard  to  reach  Arizona  clubs  with  first 
class,  detailed  coverage  responding  to 
your  own  needs.  Call  RICHARD  FINN 
(212)  772-9761. 


FLORIDA  WRITER  covers  baseball  in 
spring,  misses  it  in  summer.  Eager  to 
tackle  full-time  coverage  of  your  major 
league  team.  lO-year  veteran,  happy  to 
relocate.  Box  1716,  Editor  &  Publisher. 


HELP! 

Strong  writer,  editor,  trapped  in  PR, 
seeks  return  to  honest  journalism.  22 
years  of  experience  on  dailies,  weeklies, 
news  agency  and  magazines  are  yours  if 
you  want  a  seasoned  pro  for  progressive, 
balanced  reportage.  Box  1576,  Editor  & 
Publisher. 


MISS  WRITE!  Ohio  U.  Advertising  rad 
(6/87)  with  strong  references,  grades, 
experience,  and  3  internships  (some  of 
my  ads  have  been  published  and  aired 
by  professional  agencies.)  is  seeking  a 
copywriting  position  in  a  consumer  ad 
agency.  Call  (614)  593-5078. 


NATIONAL  AWARD  WINNING  EDITOR 
I  revitalized  a  bland  suburban  weekly 
and  gave  it  a  hard-hitting  news  format 
that  won  over  a  dozen  awards  in  ’86 
including  First  Prize  General  Reporting 
and  First  Prize  Spot  News  from  the 
National  Newspaper  Association.  Seek¬ 
ing  a  new  challenge  with  a  major  weekly 
or  daily.  Box  1676,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


PUBLICATIONS  MAJOR,  21,  seeks 
Summer  work.  Zones  1-7,  Business 
Department.  Will  work  cheaply  for 
experience.  Reply  PO  Box  954.  J- 
Chronicle,  5600  Baum  Blvd.,  Pitts¬ 
burgh,  PA  15206. 


SEASONED  PROFESSIONAL  with  rich, 
deep  background  in  newsroom  manage¬ 
ment  seeks  position  of  editor  at  a 
community  newspaper  in  Zones  9  or  8. 
Will  also  consider  positions  of  managing 
editor  and  editorial  page  editor.  Box 
1706,  Editor  &  Publisher. 


SPORTS  COLUMNIST  Talented  and 
dedicated.  Has  done  it  all,  in  top  mark¬ 
et  and  on  national  scale.  Will  re-locate 
for  first-class  situation.  Please  call 
(201)  778-5526. 


SPORTS  EDITOR 

Award-winning  assistant  sports  editor 
with  6  years  experience  directing  writ¬ 
ing  staff,  desk  staff  and  special  sect- 
tions,  looking  for  challenge  of  running 
spprts  staff.  Equally  enjoys  fine  writing, 
editing  and  graphics.  Box  1649,  Editor 
&  Publisher. 


SPORTS  VETERAN 

Zones  3-4  preferred.  Laid  off  after  13 
plus  years  as  successful  P.M.  sports 
editor.  Wants  work  for  sports  field.  Good 
clips  and  references.  No  photography. 
Dan  Richards  (704)  256-7796  or  leave 
message,  (704)  256-5063. 


SPORTS  WRITER  with  three  years 
experience  seeks  position  on  small  or 
midsize  daily  with  heavy  emphasis  on 
sports.  Contact  Gene  Stahiman  (616) 
637-1811. 


SUCCESSFUL  12-year  veteran  editor  of 
top-notch  metro  seeks  management 
position  with  mid-size  daily.  Have 
supervised  production  and  news¬ 
gathering  staffs  for  8  years.  Willing  to 
relocate.  Available  in  January.  Box 
1705,  Editor  &  Publisher. 


PHOTOJOURNALISM 


CREATIVE  PHOTOJOURNALIST  seeks 
staff  position  with  weekly  or  daily  news¬ 
paper.  Internship,  college  and  freelance 
experience.  Feature  writing  experience. 
Willing  to  relocate.  Nov. 21,  1986 
graudate.  Jannet  Walsh,  PO  Box  905, 
Litchfield,  MN.  (612)  693-8972. 


PRESSROOM 


PRESSROOM  SUPERVISOR-13  years 
newspaper,  3  years  commercial.  Quality 
minded.  Just  laid  off.  Need  work!  Will 
relocate.  (303)  936-7262. 
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SHOP  TALK  AT  THIRTY 

Government,  the  Press  and  the  First  Amendment 


By  Herb  Block 

A  word  that’s  come  into  use  lately 
is  “privatization”  —  the  selling  off  of 
government  properties. 

Even  when  government  officials 
turn  over  public  resources  to  private 
companies  at  knock-down  prices,  this 
is  not  called  a  scandal.  It  is  “privati¬ 
zation.” 

What  we  need  to  be  even  more 
concerned  about  is  the  privatization 
of  government  —  the  notion  that 
once  an  administration  is  in  office,  the 
government  belongs  to  the  officials 
running  it  and  that  what  they  do  is  not 
the  public's  business. 

For  the  past  half-dozen  years  the 
Freedom  of  Information  Act  has  been 
under  attack.  More  and  more  material 
is  now  stamped  secret  or  classified. 

This  administration  has  even 
reversed  the  policies  of  previous 
presidents  who  worked  to  declassify 
tons  of  old,  out-of-date  documents.  It 
has  even  /c-classified  material  that 
had  already  been  made  public  —  like 
dropping  it  down  a  memory  hole. 
Information  known  to  foreign  govern¬ 
ments  has  been  kept  secret  here  at 
home. 

These  policies  have  not  contributed 
to  “national  security.”  They  have 
increased  the  number  of  people  han¬ 
dling  classified  material  and  made  it 
harder  to  keep  legitimate  secrets.  As 
someone  said,  when  everything  is 
secret,  nothing  is  secret. 

In  the  name  of  national  security, 
the  present  administration  has  tried  to 
impose  lifetime  censorship  on  former 
government  employees  on  a  broad 
scale. 

The  director  of  the  CIA,  William  J. 
Casey,  has  threatened  newspapers 
and  broadcast  networks  w  ith  criminal 
prosecution  if  they  report  govern¬ 
ment  activities  he  decides  to  call  sen¬ 
sitive.  When  a  man  was  about  to  be 
tried  for  spying,  Casey  even  went  so 
far  as  to  warn  papers  against  publish¬ 
ing  information  that  might  come  out  at 
the  public  trial. 

He  also  said  in  a  speech  that  he 
questioned  “whether  a  secret  intelli¬ 
gence  agency  and  the  Freedom  of 


(Block  is  editorial  cartoonist  for  the 
Washington  (D.C.)  Post.  This  is  a 
speech  he  gave  upon  accepting  the  34th 
Elijah  Parish  Lovejoy  Award  which 
honors  a  member  of  the  newspaper 
profession  who  “continues  the  Lovejoy 
heritage  of  fearlessness  and  free¬ 
dom.”) 


Information  Act  can  co-exist  for  very 
long”  and  that  “the  willingness  of 
foreign  intelligence  agencies  to  share 
information  will  dwindle  unless  we 
get  rid  of  the  Freedom  of  Information 
Act.” 

When  I  drew  a  cartoon  showing 
him  calling  for  repeal  of  that  act,  he 
issued  a  disclaimer,  saying  that  he 
never  advocated  its  total  repeal.  Per¬ 
haps  his  speeches  needed  to  be  trans¬ 
lated  with  a  magic  decoder  ring. 

Only  a  few  weeks  ago  we  learned  of 
a  National  Security  adviser's  memo 
about  Libya  that  described  what  he 
called  a  “disinformation”  campaign, 
one  that  managed  to  disinform  the 
American  public  if  not  our  potential 
enemies,  (jeorge  Orwell  might  have 
smiled  at  that  one  too. 


Three  years  ago,  when  the  invasion 
of  Grenada  was  unfolding,  a  gover- 
ment  official  told  the  press  that  the 
idea  of  such  an  action  was  “prepos¬ 
terous”  while  at  the  same  time  the 
Castro  government  knew  the  facts 
and  was  reporting  them.  Lately  the 
administration  has  conceded  the 
accuracy  of  Russian  accounts  of 
closed-door  summit  conversations  in 
Iceland. 

It  bothers  me,  and  I  think  it  should 
bother  all  of  us,  when  we  cannot 
believe  our  own  goverment,  when  we 
have  to  face  the  fact  that  some 
unfriendly  goverment  reports  events 
more  truthfully  than  ours.  It  bothers 
me  when  the  government  is  more 
interested  in  damning  the  press  and 
plugging  leaks  than  it  is  in  leveling 
with  its  own  people.  It  is  not  a  private 
government.  It  belongs  to  all  of  us. 

There  is  an  added  twist.  While 
there  has  been  privatizing  of  the 
public's  goverment,  the  government 
has  made  more  and  more  intrusions 
into  the  privacy  of  individuals. 

These  have  included  proposals  for 
domestic  spying  by  the  CIA,  for  wide¬ 
spread  government  use  of  so-called 
lie  detectors,  and  for  large-scale  gov¬ 
ernment  tests  by  urinalysis  in  what 
might  be  called  drugnet  operations. 

There  has  also  been  a  chipping 
away  at  rules  that  protect  us  from 


search  operations  and  that  insure 
rights  of  suspects.  The  U.S.  Supreme 
Court  lately  upheld  a  state  law  that 
says  some  sexual  activities,  per¬ 
formed  in  private  by  consenting 
adults,  are  criminal. 

In  our  councry,  were  there  is  sup¬ 
posed  to  be  a  presumption  of  inno¬ 
cence,  Attorney  General  Edwin 
Meese  said,  “You  don't  have  many 
suspects  who  are  innocent  of  a  crime. 
That  is  contradictory.  If  a  person  is 
innocent  of  a  crime,  then  he  is  not  a 
suspect.” 

He  has  also  maintained,  despite  the 
clear  writings  of  Jefferson  and  Madi¬ 
son,  that  the  founding  fathers  would 
find  the  Supreme  Court’s  view  on 
separation  of  church  and  state 
“somewhat  bizarre,”  And  he  has 


called  the  American  Civil  Liberties 
Union  a  “criminals’  lobby.” 

In  a  recent  speech,  Mr.  Meese  sug¬ 
gested  that  Supreme  Court  rulings  are 
not  the  law  of  the  land  and  found  it 
“astonishing”  that  the  Court’s  unani¬ 
mous  1954  decision  for  school  deseg¬ 
regation  should  apply  to  other  states 
besides  the  one  in  which  the  suit  was 
brought. 

The  commission  that  reported  to 
him  on  pornography  is  the  same  one 
that  sent,  on  official  stationery,  an 
intimidating  letter  to  7-Elevens  and 
other  chain  stores  targeting  maga¬ 
zines  that  were  later  removed  from 
shelves. 

Recently,  the  Federal  Bureau  of 
Investigation  raided  some  video 
stores  in  Virginia  and  Maryland 
because  they  were  carrying  so-called 
adult  or  X-rated  videos.  This  was 
done  as  part  of  what  was  called  “a 
general  investigation,”  without  any¬ 
one  being  arrested  or  charged. 

You  don’t  have  to  be  a  subscriber 
to  Playboy  or  Penthouse  to  ask  if  you 
want  a  government  agency  or  com¬ 
mission  to  decide  what  perfectly  legal 
publications  can  be  sold  in  stores. 
You  don’t  have  to  be  a  pornographic 
video  fan  to  ask  what  the  Department 
of  Justice’s  FBI  is  doing  raiding  video 
stores,  not  even  accused  of  anything 
(Continued  on  page  50) 


Actually  the  press  today  is  far  more  responsible 
than  it  was  in  the  early  days  of  our  country,  when 
outrageous  accusations  and  slurs  were  common 
currency.  Yet  today  the  press  as  a  whole  is  probably 
criticized  more  than  it  was  many  years  ago. 
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Responsive 

•  Answering  a  need,  as  Rockwell 
International  has  with  the  new  Goss" 
Modular  Press  Control  System"  for 
Headliner  Offset"  presses,  to  simplify 
operation  and  reduce  makeready  and 
start-up  waste. 

•  Quick  to  react:  supplying  commercial 
printers  with  the  latest  technology  in 
sheet-fed  presses  and  bindery  equip¬ 
ment  from  Miehle* 

•  Meeting  requirements,  as  with  the 
Goss  C700  press,  to  boost  quality  and 
provide  Z,000-fpm  productivity  for 
high-volume  insert  printers. 


Rockwell  International’s  responsiveness 
to  customer  needs  is  evidenced  by  our  position 
as  the  world’s  largest  manufacturer  of  web  offset 
newspaper  presses.  Major  newspapers  in  95  countries 
and  two  of  every  three  U.S.  dailies  are  printed  on  Goss 
presses.  We’re  at  the  forefront  in  improving  productivity 
for  commercial  printers  as  well. 

We’re  an  Sll.3  billion  company.  Our  Graphic  Systems 
Division  had  sales  of  $479  million  in  1985.  Goss  products  have 
served  the  industry  for  more  than  100  years.  Today  we’re  pro¬ 
viding  newspaper  and  commercial  presses  and  mailroom 
components  responsive  to  customer  needs  for  unprece¬ 
dented  levels  of  productivity,  accountability  and 
reliability.  To  learn  more  about  us,  write 
Rockwell  International,  Department  815AP-113, 

P.O.  Box  17510,  Pittsburgh,  PA  15235. 


Rockwell 

International 


.where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


A  lot  of  journalists  started  out  with  the 
idea  of  fighting  corruption  and  crime  and 
making  our  cities  better  places.  Few  meet 
the  mark  with  the  same  success  as  Roy 
Howard.  It  was  his  perseverance  that 
exposed  corruption  in  New  York  City  poli¬ 
tics  in  the  1930s. 

The  Roy  W  Howard  Newspaper  Awards 
are  given  in  honor  of  the  accomplishments 
of  the  long-time  editor  and  president  of 
The  New  York  World-Telegram  &  Sun,  and 
president  of  Scripps  Howard  Newspapers. 
A  bronze  plaque  and  a  $2,500  cash  prize 
will  be  given  to  the  winners  in  each  of  two 
categories — newspapers  over  100,000  cir¬ 
culation  and  those  under  100,000 — for 
exposure  and  alleviation  of  corruption, 

AWARDS  AND  DEADLINES 

The  Walker  Stone  Award/Editorial  Writing:  Feb.  2, 1987 

The  Edward  1  Meeman  Awards/Conservation  Journalism :  Feb.  8, 1987 


crime,  or  other  problems  affecting  the  gen¬ 
eral  welfare. 

Judges  are  Howard  H  (Tim)  Hays  Jr., 
editor  and  publisher,  The  Riverside  (Calif) 
Press-Enterprise;  vJames  Ahearn,  editor, 

The  (Hackensack,  N.  J.)  Record;  and 
William  A.  Hilliard,  executive  editor,  The 
(Portland)  Oregonian. 

For  entry  information,  write  to  Scripps 
Howard  Foundation,  1100  Central  Tlust 
Tower,  Ctncinnati,  OH  45202.  No  work  will 
be  accepted  after  deadline.  Each  entry  must 
be  accompanied  by  a  completed  entry  blank. 
Enter  to  meet  the  mark. 

™  SCRIPPS  HOWARD 
ill  FOUNDATION 

COMMITTED  TO  EXCELLENCE 

The  Roy  W.  Howard  Newspaper  Awards/Public  Service:  Feb  18, 1987 
The  Edward  Willis  Scripps  Award/First  Amendment:  Feb.  19, 1987 
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